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1. OBIIUE ITOJIOKEHMU S

JlaHHOe W3JaHHE NPEAHA3HAYEHO ISl CTYAEHTOB HAaIpaBJICHUS
38.03.01 3aounoii ¢Gopmbl 00y4YEHHs, BBINOJIHSIIOMIMX KOHTPOJIHHBIC
paboThl o aucHUIUiiHe «THOCTpaHHBIN SI3BIKY.

Huctunnuna « M HOCTpaHHBINA S3BIK» BKJIIOUYEHA B 0a30BYIO 4acCThb
MKJIa TYMAHUTAPHBIX H COLMAIbHO-’KOHOMUYECKUX JAUCLHUILIHH.
Brianenue MHOCTPaHHBIM SI3BIKOM SIBIIIETCSI 00SI3aTEIBLHBIM 3JIEMEHTOM
npoQeCcCUOHATBLHON MOJATOTOBKHA COBPEMEHHOTO CIEIUAIUCTa JIF0OOTOo
podus.

Coneprxanue JTUCHUTUTHBI XapaKkTepu3yeTcs
NOJIM(PYHKIIMOHAIBHOCTBIO: MHOCTPAHHBIN S3bIK BBICTYHAET HE TOJIBKO
KaK IeJdb OOy4YeHHUs, HO M KakK CpEeJCTBO MPUOOPETECHMs] CBEJCHUU B
pa3IMYHBIX OO0JACTSIX 3HaHUA. B 3TOM peanu3yroTcs HIUPOKHE
MEKIIPEIMETHBIE CBSI3U NUCHUILIMHBI «THOCTpaHHBIN S3BIK» C IPYTUMH
oOmMu 1 MpoheCcCUOHATTBEHBIMU U CIIUIUIMHAMM.

N3ydeHne MHOCTPAHHOTO SI3bIKA COJCUCTBYET OOIIEMY PEYEBOMY
Pa3BUTHUIO YYaIIUXCS, PACIIUPSAET HX JMHIBUCTUYECKUN KpPyrosop,
CIIOCOOCTBYET (POPMUPOBAHUIO KYJIBTYPHI OOIICHUS.

Kpome ToOro, SBIsSICH HEOTHEMJIEMBIM JJIEMEHTOM JHajiora
KYJIbTYp, HWHOCTPAHHBIM S3BIK CIOCOOCTBYET (OPMUPOBAHUIO Y
yYaluxcs LEJOCTHOM KapTUHbl Mupa. M3ydeHue 3TOW IUCUMILIIAHBI
CIIOCOOCTBYET Pa3BUTHUIO JIMYHOCTU M €€ COIMAJbHOM aJamnTalluv K
YCJIOBHUSAM MOCTOSIHHO MEHSIOUIErOCs MOJMKYIBTYPHOTO, TOJIHUSA3BIYHOTO
COI[MAJILHOT'O TIPOCTPAHCTBA.

Llenv yueOHON mucHUIUIMHBI «HOCTpaHHBIN SI3BIK» - Pa3BUTHE
po(EeCCUOHATBLHO-OPUEHTUPOBAHHOM HMHOS3BIYHONM KOMMYHHUKATHUBHOU
KOMIIETEHIIMM y4YaluXxcsi, TO €CTh HX CIOCOOHOCTH W TOTOBHOCTH
OCYIIIECTBJISATh HEMOCPEJACTBEHHOE WM OIOCPEAOBAHHOE OOIIEHUE U
0OMBATHCS B3aUMOTIOHUMAHUS MOCPEICTBOM MHOCTPAHHOTO SI3BIKA.

Ncxons w3 1enu, B mpoIecce U3ydeHUs TUCIUILIMHBI PEIaroTCs
CJIEIYIOIINUE OCHOBHbLE 3A0AYU’

e Pa3BuTHe SA3BIKOBOM KOMIIETCHIIMM - OBJAJCHUE SI3BIKOBBIMU
CpelcTBaMU B COOTBETCTBUM C OTOOpaHHBIMH TeMaMU U chepamu
OOLIEHUS.

e Pa3BuTHE pEUYEBOM KOMIETECHIIMM — YETHIPEX OCHOBHBIX BHUJOB
peUeBOl JeATeIbHOCTH (TOBOPEHUS, Ay TUPOBAHUS, YTCHUS U ITUChMa)
B chepe OBITOBOTO M PO(ECCHUOHATBLHOIO OOIIEHHUS.



e Pa3BuTHE COLMOKYIBTYPHON KOMIIETEHIUU — YMEHUU CTPOUTH CBOE
peUeBOE€ U HEPEYEBOE IOBEACHHUE AaJ€KBATHO COLMOKYJIBTYPHOU
cenuduke, (GOPpMHPOBAHME YMEHHMH  BBIJICIATH  00IEee U
cnenuduueckoe B KyJbTYpe POJHON CTpaHbl U CTPAH HU3y4aeMoro
A3bIKA.

e PazBuTHe  KOMIICHCATOPHOM  KOMIIETEHIIMM —  CIIOCOOHOCTH
BOCIIOJTHATH B MIPOIECCE OOIICHUS HEOCTATOYHOCTh 3HAHUS S3bIKA, a
TaKX€ PEYEBOr0 U COLUAIBHOTO OIbITAa OOIIECHUS HAa WHOCTPAHHOM
A3BIKE

e PaszpuTne y4cOHO-IIO3HABATEILHOW KOMIICTCHIIMM —  YMCHHS
COBEPIICHCTBOBATh  Y4YEOHYIO  JEATEIbHOCTh IO  OBJIAJCHUIO
WHOCTPAHHBIM  SI3BIKOM,  YJIOBJIETBOPSATH C €r0  MOMOIIBIO
MO3HaBaTEIbHBIC HHTEPECHI B IPYTUX 00JIACTSIX 3HAHUA.

2. MPOI'PAMMA JUCHUITJIMHBI
2.1. O0bEéM TUCUUIJINHBI U BUAbI Y4eOHOH padoThI
10 CPOKaM 00y4eHus (1)
Cpok ooyuenusa — 4,6 2ooa
Bun 3ansatus Bcero 1 Kype 5
AyJIUTOpHBIE 3aHSATHSL: 40 20 20
MPAKTUYECKHE 40 20 20
KonTposnbHas pabota + + +
CamocTosiTenbHas paboTa 271 156 115
Bun npoMexyTOUHOTO 13 3ayér DK3aMeH
KOHTPOJISI 4 9
Ob6wan mpyooemxocmep 324/9 180/5 144/4

2.1. TemaTnuyecKu# IJIAH

n/m

Tema
JTACIIUTLINHBI

KonuuecTBo yacoB Ha N3YYCHHUC

BCECTO

B TOM 4HHCJIC

MpaKTuye

CKHC

MHTEPAKTUBHAS

8 dbopma

@ IIPOBEACHUA
3aHATUU




MPAKTUYECKHE

1 2 3 4 5 6

1 | 3HaKOMCTBO 16 - 14 2

2 | lenu u cTpareruu
W3y4YEHUS 18 2 16
WHOCTPAHHOTO SI3bIKA

3 | OOyueHue B 18 9 16
YHUBEPCUTETE

4 | Pabota. Beibop 18 i 16 9
npodeccuun

5 | MotuBanus u 18 5 16
yCJIOBHS TPYy/Jia

6 | I[Ipodeccuu u
JOKHOCTHBIC 18 2 16
00s13aHHOCTH

7 | CTtpykrypa u
eI TEILHOCTh 20 2 16 2
KOMITAaHUHT

8 | IIpe3enrarus 20 - 18 2

9 | TexHOMOTHYECKHE 18 9 16
HOBHHKH

10 | Tenedonusie 18 i 16 9
IEPETOBOPHI

11 | Ctpansl u 18 5 16
HAIlMOHAJIHLHOCTH

12 | HanmonanbHBIE 18 5 16
CTEPEOTHUITHI

13 | OcobGennoctu
MEKKYJIbTYPHOU 17 2 15
KOMMYHHKAITUN

14 | TpaHcnopr. 16 5 14
ABuUanepeneTsl

15 | IlyremectBus 16 2 14

16 | Ilouck paboThI 22 2 18 2




17 | Paborac
UCTOYHHUKAMH ) 99 4 18
npodeccuoHaIbLHOM
nH(opmaruu
NTOIro| 311 28 271 12

3.2. Pa3genanl AUCHUTLINHBI

Paznen 1. BeiToBoe U feoBoe 001IeHUE
Paznen 2. IlyremecTBus U AET0OBBIE KOHTAKTHI
Paznen 3. OcHOBBI TPOQPECCHOHATBHOTO S3bIKA

3.3. TeMbl U X KpaTKoOe COAEPKAHUE

Pa3zoen 1. bBeimogoe u oenosoe oobuienue

Tema 1. 3Hakomcemeo

AynupoBanue. lloHMMaHME OCHOBHOTO COJEpKAHUSA TUAIOTHYECKOU
peun.

['oBopenue. PeueBbie GpopMylibl B THUIOBBIX CUTYyaIlMSIX 3HAKOMCTBA U
MpOLIaHUs. PedeBbie CTpaTernu yCTaHOBIICHUS KOHTAKTA, MOICPKAHUA
pa3roBopa, OKOHYaHWsl KOHTakTa. [IpaBWiia 3THKeTa MpPHU MEPBUYHOM
KOHTaKTe (MEXKYJIbTYPHBIN acIeKT).

[Tucemo. Odopmiienune BU3UTHOU KapTOYKHU. 3arnogHeHue
pPEruCTpaliMOHHOMN (HOPMBI.

Tema 2. U@]ZM ucmpamecuu uU3yderHusl UHOCnpPAaAHHO2O A3blKA

Yrenue. JletasibHOE TIOHMMaHUE TekcTa. Kpuruueckas oleHKa
MOJIy4YeHHOUN MH(OpMaIUU.

['oBopenue. DopMupoBaHHE W OOOCHOBAHHE CBOEH TOYKU 3PEHUS.
PedeBble cTpaTeruu apryMmeHTaluy; MOSICHEHUS, BBIPAXKEHUE COTJIACHUS U
HECOTJIaCHsl.

AynupoBanue. [lonnmanue 3anpamBaeMoi HHGOpPMAIIUH.

[Tucemo. Hancanue JIMYHOrO NMUChMa.

Tema 3. Obyuenue 6 ynugepcumeme

dopMHpOBaHKE Te3aypyca Mo TEME.

Urenue. Ilouck HeoOxomumon wuHoOpManuu B TEKCTaXx OOJIBIIOTO
oObeMma.

['oBopenue. Monosornyeckas peub. CpecTBa CBA3HOCTH TEKCTA.




Crtpareruu oOILIEHHS CO CIYIIATEIEM B MOHOJIOTMYECKON PEUH.

[Inucemo. Hanmcanwme scce.

[IpoekTHas paborTa. ITouck B WHOS3BIYHOM HNurepuere
o0pa3zoBaTeIbHBIX [IpOrpamm, OTBEYAIOLIUX VHTEpecaM 151
BO3MOHOCTSIM CTYJICHTOB.

Tema 4. Paboma. Bvibop npogeccuu

Yrenue ¢ 00IMM 0XBAaTOM COJICPKaHUS; AETaIbHOE TOHUMAaHUE TEKCTA.
Ouenka mnojgydeHHOW wuHbopManuu U (HopMHUpOBaHHWE COOCTBEHHOMU
Touku 3peHus. O0o00menne coaepkanrs MPOUYNTAHHOTO.

AynupoBanue. [lonnmanue 3amnpammBaeMoi HHGOPMAITHH.

l'oBopenue. PoneBas wurpa. PeueBbie ¢GopMynbl jisi  YTOYHEHHS,
MOSICHEHUS, PEKOMEHTAIH.

PeueBbie cTparernu BeACHUA AWalora. Y TOYHSIOIIME BOIPOCHI,
PEKOMEH AN,

5. Momueayus u ycrosus mpyoa

DopMHUPOBAHUE TE3AYPYyCa 10 TEME.

YreHue: MOMCKOBOE; C OOIIMM OXBATOM COJEPKAHUSI.

AvyaupoBaHue.

['oBOpeHue. BripaxkeHne CBOEro OTHOIICHUS U OLIEHKHU.

SI3bIKOBBIE  CpE€ACTBA M PEYEBBIE  KIUWINE JUISI  BBIPAXKECHUS
TOJIOKUTEIIBHOU U OTPULIATEIILHON OLICHKH.

Ctpareruu BeIpaK€HUS OLICHKHU.

[Tucemo. Hanmcanue scce o mpeaBapuTesIbHO COCTABIEHHOMY IIAHY.
CpencTBa CBA3HOCTH TEKCTa; AMQaTHYECKUE CPEeJCTBA B MHUCHMEHHOM
peun.

Tema 6. Ilpogeccuu u donxcHocmuvie 0013aHHOCU

DOopMHUPOBAHKE TE3aypycCa IO TEME.

Urenue. JleranpHO€ NOHMMaHME TekcTa. [loWCkoOBOe  dYTEHHE.
Oco0eHHOCTH MparMaTUYeCcKUX TEKCTOB CIPABOYHO-UHPOPMAITMOHHOTO
Xapakrepa.

AynupoBanue. [loHnMaHre OCHOBHOTO COJEp>KaHUS MOHOJIOTHUYECKOU
peun.

['oBopenue. CnoHTaHHBIN JUATOT-PacCIpoc.

PeueBble cTpaTeruv Jisi yTOYHEHUSI U MPOSICHEHUS HEMOHSATHOU
uH(popmMaIuu.




PeueBbie ¢GopMynbl ISl BBIpAXKEHUS HEMOHUMAHUS;, YTOUYHEHUE,
napadpas.
Tema 7. Cmpykmypa u 0esimenibHOCMb KOMNAHUU

dopMUpOBaHUE TE3aypyca IO TEME.

AynupoBanue. [ToHnMaHre OCHOBHOTO COJEP>KaHUS MOHOJIOTHUYECKOU
peun.

Urenue. /leTanbHOE TIOHMMAHNE TEKCTA.

CaMOCTOSATENbHBIA MOUCK, OTOOP U CTPYKTYPUPOBAHUE PEIECBAHTHOMU
uH(popMaIu U3 MHOS3BIYHBIX MCTOYHUKOB B WMHTEpHETE M MeYaTHBIX
V3JAHUSX.

['oBopenue. CooOllleHHE C HCMOJb30BAHUEM OIMOPHOIO KOHCIEKTA
(opraHurpaMmai).

PeueBble cTpateruu st 3QPeKTUBHON peann3aii KOMMYHUKATHBHOTO
HaAMepeHus Tpu cooOmieHuu wuHpopMauu B (QopMe MOHOJIOrA.
Crparernu noBeIeHUs agpecara MOHOJOTHYECKON PEUH.

[Incemo. CocTaBieHUE TUIaHA MTPOYUTAHHOTO TEKCTA.

Tema 8. IIpesenmayus

Urenue mparMaTHYECKUX TEKCTOB, COJIEPXKAIIUX PEKOMEHIAIUU.
[TouckoBoe uteHue. JlerasbHOE MOHWMAHHE TEKCTA; WHTEPUOPHU3ALIUS
MOJTYYCHHON MHGOPMAIIHH.

AynupoBanue. [loHnmManue OCHOBHOTO COJEpKaHUS MOHOJIOTHYECKOMN
peun. O1eHKa €€ KauyecTBa.

['oBopenue. [TosTanHast mOAroTOBKA MPE3CHTAITUH.

S3pIKOBBIE  cpelcTBa W pedeBbie  GOPMYJBI IS TIPOBEACHUS
npe3eHTauu. OCOOEHHOCTH JIEKCMKA M CHUHTAKCHCA YCTHOW pe4yu Mo
CPaBHEHUIO C MUCbMEHHOM.

PeueBbie cTpaTeruu myOIMYHOTO BBICTYIUICHHS. CTPYKTypHpPOBAaHHE
COJICpKaHWs, JIOTHKA HW3JIOKEHHs, BBIOOp SA3BIKOBBIX  CPEJICTB,
WCIIOJIb30BAaHUE BU3YAJILHOW TMOJJICP)KKHU, BepOaTbHOE M HEBEepOaIbHOE
MOBEJICHUE BO BpEMsI IIPE3EHTALINH.

[Tucemo. CocTaBiaeHrne OMOPHOTO KOHCIEKTA; MOATOTOBKA CIIAMIOB HIIH
Pa3IaTOYHBIX MaTEPUATIOB ISl IPE3CHTALIMH.

Tema 9. Texnonocuueckue HOBUHKU

dopMHpOBaHKE Te3aypyca Mo TEME.



YUrenue. /leranmbHoe noHumanue tekcrta. [lonuckoBoe urenune. M3zyuenune
PYKOBOJICTBA TIOJIb30BATENIsI KAKUM-THOO TEXHUYECKUM YCTPOWCTBOM
(Tenedon, mekep u T.11.), U3BJICUCHUE PEICBaHTHON MH(pOPMAITHH.
AynupoBanue. [lonnmanue 3amnpammBaeMoi HHGHOPMAITHH.

['oBopenue. Jluckyccus. IIpOTHBOMOCTABICHHUE TOJIOKUTEIBHBIX H
OTPUIIATEIBLHBIX CTOPOH SIBJICHHUS.

PedeBbiec cTparermu OLICHKH, apryMEHTAallMd M OOOCHOBAHHUS CBOCH
TOYKH 3PEHUS.

[Mucemo. CoctaBiaeHue 3jiaeKkTpoHHOro mmchma (e-mail). IlpaBuna
o OpMIICHHUSI ¥ ITUKETA AIICKTPOHHON KOPPECTIOH ICHIINH.

Tema 10. Teneghonnvie nepecosopui

Yrenwue. /[eTaibHOE MOHUMAHUE TEKCTA.

AynupoBanue. [Tonnmanne o0IIero coaepKaHus AUATOTHUYCCKON peUm.
Onenka 3 (HEKTUBHOCTH PEUYEBBIX CTPATETUN TOBOPSIIIHX.

['oBopenne. OcoOeHHOCTH TeNe()OHHBIX MEPETOBOPOB MO CPABHECHHUIO C
KOHTAKTHBIM OOIIICHUEM.

PedeBnic ke TeneOHHBIX IEPETOBOPOB.

Crparerun nmasiora mo Tenedony. IlpeaBapurenbHas IOATOTOBKA,
YCTAHOBIICHUE ®W  TOAACpKaHWE  KOHTAKTa,  IOATBEPKICHHE
JOCTUTHYTBIX  JIOTOBOPEHHOCTECH. OTHUKET JCIOBBIX TelehOHHBIX
NIEPETOBOPOB (MEKKYJIBTYPHBIA aCTICKT).

[Tucbmo. CocTaBiieHHE TaMATHOW 3aIUCKH.

Pazoen 2. Ilymewecmeus u 0e108vle KOHMAKMbl

Tema 11. Cmpanvl u HayuoHarbLHOCMU

HazBaHus cTpaH, HAIMOHAIBHOCTEN U A3BIKOB.

['oBopeHue. BrlpaxxeHne HamMepeHus, BO3MOXXHOCTH, COMHEHUS.
OOcyk1eHrE TUIaHOB.

YTouHsIOIIMEe BOIMPOCHI, MOBTOPHBIM 3ampoc, mnapadpasz. Crpareruu
MPOSICHEHUSI HETIOHATHON MH(pOPMAIIUH.

O3HaKOMHUTEIBLHOE YTEHHE. YCJOBHS IMOJYYEHHUS BU3BI U OOpPMIICHHUE
HEOOXOMMBIX IOKYMEHTOB JIJIs IMyTEIICCTBUSI 3arpaHHMILy.

[TuceMo. 3anorHeHNE OJJTAaHKOB TJOKYMEHTOB.

12. Hayuonanvnvie cmepeomunsi

Ytenue. /leTaibHOEC NOHMMAHUE TEKCTA.



Nutepropuzanusi TEKCTOBOM wHMOpMaruu. AHalU3 KOHKPETHBIX
CUTyaluil (KEHCOB).

[Ipupona U TPUYMHBI MEXKYIBTYPHBIX KOH(JIMKTOB B MOBCEIHEBHOM
obmenuu. [lyTu mpeoosieHus MEXKYJIbTYPHBIX KOH(PIUKTOB. CHSTHE
OLIEHOYHOCTM U  YCTPAHEHHE  CTEPEOTHNOB B  OTHOLICHUU
WHOKYJIBTYPHOT'O TTIOBEJACHUS.

['oBopenue. [luckyccus. Bpicka3piBaHHE MPEAITONO0KEHUS, BBIPAKEHUE
corjacus / Hecorjacusi.

Crparerun pedeBOro TMOBEICHUS B 3MOIMOHAIBHO-HANPSKEHHOU
CUTYallUH.

Tema 13. Ocobennocmu MedcKyabmypHOU KOMMYHUKAYUU

Yrenue. IloHMMaHHE OCHOBHOTO COJEP)KAHUS  CTPAHOBEIUYECKUX
TEKCTOB OO0JIBIIIOTO 00bEMa.

[Tucemo. CocraBiieHUE MJIaHA-KOHCIIEKTA.

['oBopenue. PosieBas urpa.

dopmupoBaHHE CTpaTeruil BEpOATHBHOTO M HEBEPOATHHOTO ITOBEICHUS
IIPY MEXKKYJIBTYPHOM OOIIICHUHU.

Tema 14. Tpanucnopm. Asuanepenemoi

dopmupoBaHHE TE3aypyca Mo TEME.

Urenue. Ilouck  HeoOxomwmol  uwHOpMAMM B TEKCTax
MparMaTUYeCcKOro xapakrtepa (maMsiTka JJis MacCaKUpPOB aBHUAPEUCOB,
yKa3aTelid B a3pOonopTy, IpaBUia MOBEJICHUS B CAMOJIETE).
OCOOEHHOCTH SI3bIKa UHCTPYKITUH.

['oBopenue. /luanoru, copepkaiiue 3anpeT, peKoMeHAaIluu, Ipoch0y
PeueBbie (OpMynbl W SA3BIKOBBIE CPEACTBA BBIPAKEHHUS 3arpeTa,
yKa3aHUs, PEKOMEHAAIUN, pa3peIeHuUs], IPOChOBI.

Tema 15.1lymewecmesus

dopMUpOBaHUE TE3aypyca 10 TEME.

Yrenune. I[louckoBoe uTeHME MparMaTUYECKUX TEKCTOB (OyKIIEThI
oTeneil, pekiamHas uHPopmanus Ui TYPUCTOB,  KaTajoru
MOTPEOUTETHLCKHUX TOBAPOB).

AynupoBanue. [lonnmanue o01el U 1eTaTn3upoOBaHHON HH(POPMAIIUH.
['oBopenue. Jluanorm mnparMaTUUeCKOrO XapakTepa: Kak CIPOCUTH
IOpPOTYy, Kak 3aKa3aTb HOMEpP B OTe€Nle, €1y B PECTOpPaHE, CAENATh
MOKYTIKH.




PeueBble QopMysnbl AJis TPUBJICYCHUS BHUMAHHUS W YCTAHOBIICHUS
KOHTAaKTa, BEIPAKCHUS BEKIIUBON MTPOCHOBI.

OOcyxk1eHre U BEIpaO0OTKAa COBMECTHBIX PEIICHUIA.

Crparerun pedeBOro IMOBEACHUS C KOHKPETHOM KOMMYHUKATHBHOU
MEPCIEKTUBOM.

PeueBbie  (Qopmysibl 11 BHECEHUS MPEJIOKEHUS, BbIpaKEHUS
corjiacusi/Hecoraacus, MOABEICHUS UTOTa.

Pazoen 3. Ocnoevt npogheccuonanbHozo a3viKa

Tema 16. Ilouck pabomwi

dopmupoBanue npopeccuoHaIbHO-OPUEHTUPOBAHHOTO Te3aypyca.
Urenue. [Tyonunuctuueckue (MenuiiHbie) TEKCThI o Teme. [lonckoBoe
U TIPOCMOTPOBOE YTeHME. [leTasbHOE NMOHMMaHuWe TeKcTa. OCHOBHasA
MBICJIb TEKCTA U €TO CMBICIIOBASI OPTaHU3ALIUSL.

[TouckoBoe ureHue. OOBABICHUS O BAKAHCUSIX.

[Touck OOBSBIEHHII O BakKaHCUAX B MHOS3BIYHOM HMHTepHeTe H
IICYATHBIX H3JaHUAX. V3BlIeUeHUME M CTPYKTYpUPOBAHUE PEICBAHTHOU
uH(pOpMaIuu.

AynupoBanue. [lonumanue 3anpammBaemoil uHpopmanuu. OleHKa
3(PEKTUBHOCTH PEUEBBIX CTPATETUI TOBOPSIIIUX.

['oBopenue. O1ieHKa CBOUX MEPCIEKTUB U KOHKYPEHTHBIX MPEUMYIIECTB
Ha pBIHKE TPYy/a.

S3BIKOBBIE CpPEACTBA M  pEYEBBIE MOJENIW, HEOOXOAUMBIE IS
MOHOJIOTHYECKOTO TEKCTA-PACCYKICHUS.

[Tucemo. CocraBiaenue pestoMe (aBroouorpaduu). CocraBiieHHe
COIIPOBOJAUTEIBHOIO MUCHMA.

SA3BIKOBBIE CPEACTBA, CTPYKTypa M peueBas OpPraHu3alus pe3loMe U
COIIPOBOJAUTEIBHOIO MUCHMA.

['oBopenue. CobecenoBaHue Mpu nprueMe Ha padoTy.

Crpareruu MOATOTOBKM K COOECEOBAHUIO W TOBEACHUS BO BpeMs
co0ece10BaHMS.

Tema 17. Paboma ¢ ucmounukamu npogheccuorHaibHou uH@opmayuu

dopmupoBanne  IPodheCcCHOHATBPHO-OPUEHTUPOBAHHOTO  Te3aypyca.
CocTaBiaeHue TEPMUHOJIOTMUECKOTO III0CCaApHUs 110 CHEIUAIbHOCTH.
Yrenue. OCHOBHBIC BHUJBI YTEHUSI TEKCTOB OOIIENPO(ECCHOHATHEHOTO
xXapakrepa.

IlepeBo crienaabHbIX TEKCTOB.

['oBopenue. M310keHre OCHOBHOTO COJICP>KaHUS CIIEIIUAIBHOTO TEKCTA.




IIuceMo. CocrtaBieHHMEe KOHCIIEKTa, IUIaHAa TEKCTa, HaIllMCaHHUE
AHHOTAIHH.

3. METOANYECKHUE YKA3ZAHUSA
K BBIIMNOJTHEHUIO KOHTPOJILHOM PABOTBI

3.1. O0mue pekoMeHIALNH

e Crynentl 1 kypca co cpokoM oOyueHus 4 rojga U 6 MecsleB
BBITIOJTHAIOT KOHTPOJIbHYIO padoTy Nel.

e CrynmeHThl 2 Kypca €O CpokoMm oOyueHust 4 roga U 6 MecsAleB
BBITIOJTHAOT KOHTPOJIbHYIO padoTy Ne2.

[ToMHMMO KOHTPOJBHOW padOTHI, CTYJIECHTHI HOJKHBI BBIIOJIHUTH
JOTIOJIHUTEIbHBIE  YCTHBIE W  THUCbMEHHBIE 3a/JaHUs, KOTOPBIC
MPOBEPSAIOTCA M OICHUBAIOTCA BO BpEMs 3a4€THO-IPK3aMEHAIIMOHHOM
CECCHH.

Tpebosarnus k oghopmnenuro pabomol

KonTposnbHas paboTa MOXET ObITh BBITIOJTHEHA HA TETPAIHBIX WU
MAIIMHOMUCHBIX JUCTaX pa300pUMBBIM MOYEPKOM, JIMOO HameyaTaHa.
[Ipudt He meHee 14, MOIYyTOPHBIN UHTEPBAI.

CrpaHullbl KOHTPOJBHOM paboThl 00s3aTenbHO HyMepyloT. Jlis
3aMEYaHUM pelieH3eHTa HEOOXOAUMO OCTABIISTh ITUPOKUE MOJIS.

DopMyJIUPOBKU BCEX 3aJaHUM 00s3amenbHO TIEPEHOCATCS B TEKCT
paboTHI B TTOJTHOM 00BbEME U C COXPAaHEHHEM MCXOJHON HyMepalluu.

[lepeBoa TekcTa oPopMIsIETCs CIETYIOIIUM 00pa3oM:

Anenuiickui mexcm Pyccrkuii mexem llons

[Ipu 3amoJHEHWM TUTYJIBHOTO JUCTa pabOThl HEOOXOAUMO
OpaBWIBHO  yKa3aThb JAMCHMIUIMHY, (akylbTeT, Kypc, Tpymy,
HampaBiieHHe, (paMmIvi0 ¥ HMHUIMANBI, JTOMAalIHUK anpec. B koHue
paboThI CTABSAT IaTy U MOJITUCH.

3.2. CTpyKTYypAa U coJiep:KaHne KOHTPOJIbHOU padoTnl Nel

Kontponbhnass pabora Nel mnpeacraBimena B 20 BapuaHTax u
BKJIIOYAET CIIEAYIOIIUE TUIBI 3aJaHHI:

1. Pabora ¢ Texctom (3aganus 1 -20). 31eCh CTYAEHT JOJKEH:
a) Cnenatb MOJIHBIM MUCHMEHHBIN MEPEBOJ TEKCTA.

0) CoctaButh cioBapuk Kk Tekcty. CnoBapuk coaepxur 15 — 20
KIIFOUYEBBIX CJIOB U BBIPOKCHHUH, OTpaXalolUX TEMaTHKy TEKCTa, C
IEPEBOJIOM.

B) KpaTko u3noxuTh cojepkaHue TEeKCTa B HECKOJIBKUX MPEJI0KEHUIX




- COCTaBUTbh PE3IOME TEKCTa. Pe3romMe COCTaBIISIETCS HAa AHTIIMHCKOM
S3bIKE; OHO  JOJDKHO OBITh  TIPAMOTHBIM, COOTBETCTBOBATh
COAECPHKAHUIO TEKCTA U OTPAXKATH €T0 CTPYKTYPY.
2. TecroBble 3aiaHus JEKCUKO-TpaMMaTHyeckoro xapakrtepa (10
3agaHui). Jlns yCHENIHOro BBITIOJHEHHS 3aJaHUld  PEKOMEHIyeM
V3YYUTH CIECAYIOIIHNE TPAMMATUYECKUE TEMBbI:

No

i [’ pammaTnueckas Tema Howmep 3amanus
1 | Aptukiu 21 - 40
2 | I'maron to be; konctpykius there is/there are 41 - 60
3 | dynkuuu cios it, that, one, what, which 61 - 80
4 | CpaBHUTENIbHAA W  NPEBOCXOJHAs  CTEIEHb 81 -100

IpHJIaraTeabHbIX M HApeUni

5 | Bpemena Present Simple u Present Progressive 100 - 120
6 | MogajgpHBIE TJ1aroJibl 121 - 140
7 | Bpemena Past Simple u Past Progressive 141 - 160
8 | ®opMbI BeIpaKeHHS OYIyIIETO 161 - 180
9 | Bpemena rpymmsl Perfect 181 - 200
10 | [TaccuBHBII 3aj10T 201 - 220

Homepa 3amanuii KOHTPOJIBHOM pPabOTHI OMPEAEISIOTCS COTJIACHO
Tabauile, MO JABYM MOCIeAHUM HudpaM JaudHOTO Jnena (mmdpa)
cTyneHta. BpiOOp 3amaHus KOHTPOJBHOW pabOThl MPOU3BOIUTCS
cieayrommMm — obpazoM: ecau  mmdp cryaeHra 29-06-35, To
nepeceuenueM Ctpoku 3 u Ctonbia 5 onpeaensitoTcs HoMepa 3a/laHui

— 15, 35, 55, 75, 95, 115, 135, 155, 175, 195, 215.




Tabnuua ons onpedenenus Homepa 3a0aHusi KOHMPOIbHOU pabomvl

IIpennocnennss
nudpa mumdpa

[Tocnenuss uudpa mmdpa

3 4 5 6

7

0

21
41
61
81
101
121
141
161
181
201

22
42
62
82
102
122
142
162
182
202

23
43
63
83
103
123
143
163
183
203

4 5 6 7
24 | 25 | 26 | 27
44 | 45 | 46 | 47
64 | 65 | 66 | 67
8 | 8 | 8 | 87
104 | 105 | 106 | 107
124 | 125 | 126 | 127
144 | 145 | 146 | 147
164 | 165 | 166 | 167
184 | 185 | 186 | 187
204 | 205 | 206 | 207

8
28
48
68
88
108
128
148
168
188
208

29
49
69
89
109
129
149
169
189
209

10
30
50
70
90
110
130
150
170
190
210

11
31
o1
71
91
111
131
151
171
191
211

12
32
52
72
92
112
132
152
172
192
212

13
33
53
73
93
113
133
153
173
193
213

14 | 15 | 16 | 17
34 | 3b | 36 | 37
54 | 55 | 56 | 57
74 | 75 | 76 | 77
94 | 95 | 96 | 97
114 | 115 | 116 | 117
134 | 135 | 136 | 137
154 | 155 | 156 | 157
174 | 175 | 176 | 177
194 | 195 | 196 | 197
214 | 215 | 216 | 217

18
38
58
78
98
118
138
158
178
198
218

19
39
59
79
99
119
139
159
179
199
219

20
40
60
80
100
120
140
160
180
200
220

21
41
61
81
101
121
141
161
181
201

22
42
62
82
102
122
142
162
182
202

23
43
63
83
103
123
143
163
183
203

24 | 25 | 26 | 27
44 | 45 | 46 | 47
64 | 65 | 66 | 67
84 | 8 | 86 | 87
104 | 105 | 106 | 107
124 | 125 | 126 | 127
144 | 145 | 146 | 147
164 | 165 | 166 | 167
184 | 185 | 186 | 187
204 | 205 | 206 | 207

28
48
68
88
108
128
148
168
188
208

29
49
69
89
109
129
149
169
189
209

10
30
50
70
90
110
130
150
170
190
210




[Ipennocnenss ITocnenuss uudpa mmdpa

nudpa mmdpa 0 1 2 3 4 5 6 7 8 9

3 11 |12 | 18 | 14 | 15 | 16 | 17 | 18 | 19 | 20
31 |32 | 33 | 34 | 35 | 36 | 37 | 38 | 39 | 40
51 | 52 | 53 | 54 | 55 | 56 | 57 | 58 | 59 | 60
71| 72| 73 | 74 |75 | 76 | 77 | 78 | 79 | 80
91 | 92| 93 | 94 | 95 | 96 | 97 | 98 | 99 | 100

111 | 112 | 113 | 114 | 115 | 116 | 117 | 118 | 119 | 120

131 | 132 | 133 | 134 | 135 | 136 | 137 | 138 | 139 | 140

151 | 152 | 153 | 154 | 155 | 156 | 157 | 158 | 159 | 160

171 (172 | 173 | 174 | 175 | 176 | 177 | 178 | 179 | 180

191 1192 | 193 | 194 | 195 | 196 | 197 | 198 | 199 | 200

211 | 212 | 213 | 214 | 215 | 216 | 217 | 218 | 219 | 220

4 1 2 3 4 5 6 7 8 9 10
21 |22 | 23 | 24 | 25 | 26 | 27 | 28 | 29 | 30
41 | 42 | 43 | 44 | 45 | 46 | 47 | 48 | 49 | 50
61 | 62 | 63 | 64 | 65 | 66 | 67 | 68 | 69 | 70
81 | 82| 83 | 84 | 8 | 86 | 8 | 88 | 89 | 90

101 | 102 | 103 | 104 | 105 | 106 | 107 | 108 | 109 | 110

121 | 122 | 123 | 124 | 125 | 126 | 127 | 128 | 129 | 130

141 | 142 | 143 | 144 | 145 | 146 | 147 | 148 | 149 | 150

161 | 162 | 163 | 164 | 165 | 166 | 167 | 168 | 169 | 170

181 | 182 | 183 | 184 | 185 | 186 | 187 | 188 | 189 | 190

201 | 202 | 203 | 204 | 205 | 206 | 207 | 208 | 209 | 210

31 |32 | 33 | 34 | 35 | 36 | 37 | 38 | 39 | 40
591 | 52 | 53 | 54 | 55 | 56 | 57 | 58 | 59 | 60
71| 72| 73 | 74 |75 | 76 | 77| 78 | 79 | 80
91 |92 | 93 | 94 | 95 | 96 | 97 | 98 | 99 | 100
111 | 112 | 113 | 114 | 115 | 116 | 117 | 118 | 119 | 120
131 |132| 133 | 134 | 135 | 136 | 137 | 138 | 139 | 140
151 | 152 | 153 | 154 | 155 | 156 | 157 | 158 | 159 | 160
171 | 1/2| 173 | 174 | 175 | 176 | 177 | 178 | 179 | 180
191 1192 | 193 | 194 | 195 | 196 | 197 | 198 | 199 | 200
211 | 212 | 213 | 214 | 215 | 216 | 217 | 218 | 219 | 220




[Ipennocnennsis [Tocnenusis uudpa mmdbpa

udpa mmdpa 0 1 2 3 4 5 6 7 8 9
7 11 12 | 13 |14 | 15 | 16 | 17 | 18 | 19 | 20
31 32 133|134 |3 |36 |37 |38 | 39| 40
51 52 | 53 | 54 | 55 | 56 | 57 | 58 | 59 | 60
71 72 | 73|74 |75 |76 | 77 | 78 | 79 | 80
91 92 (93 |94 | 95 | 96 | 97 | 98 | 99 | 100

111 112|113 | 114 | 115 | 116 | 117 | 118 | 119 | 120
131 132|133 | 134 | 135 | 136 | 137 | 138 | 139 | 140
151 152 | 153 | 154 | 155 | 156 | 157 | 158 | 159 | 160
171 172 173 | 174|175 | 176 | 177 | 178 | 179 | 180
191 192 1193|194 | 195 | 196 | 197 | 198 | 199 | 200
211 212 1213|214 | 215 | 216 | 217 | 218 | 219 | 220

8 1 2 1 314 |5 6 7 8 9 | 10
21 22 | 23 |24 | 25 | 26 | 27 | 28 | 29 | 30
41 42 | 43 | 44 | 45 | 46 | 47 | 48 | 49 | 50
61 62 | 63 | 64 | 65 | 66 | 67 | 68 | 69 | 70
81 82 83|84 |8 |8 |87 |88 | 8 | 9

101 102 | 103 | 104 | 105 | 106 | 107 | 108 | 109 | 110
121 122|123 | 124 | 125 | 126 | 127 | 128 | 129 | 130
141 142 | 143 | 144 | 145 | 146 | 147 | 148 | 149 | 150
161 162 | 163 | 164 | 165 | 166 | 167 | 168 | 169 | 170
181 182 | 183 | 184 | 185 | 186 | 187 | 188 | 189 | 190
201 202 | 203 | 204 | 205 | 206 | 207 | 208 | 209 | 210

9 11 12 113 |14 | 15 | 16 | 17 | 18 | 19 | 20
31 32 |33 |34 |3 |36 | 37|38 |39 40
o1 52 | 53 | 54 | 55 | 56 | 57 | 58 | 59 | 60
71 7273|7475 |76 |77 | 78 | 79 | 80
91 92 |93 |94 | 95 | 9 | 97 | 98 | 99 | 100

111 112 1113 | 114 | 115 | 116 | 117 | 118 | 119 | 120
131 132 1133 | 134 | 135 | 136 | 137 | 138 | 139 | 140
151 152 | 153 | 154 | 155 | 156 | 157 | 158 | 159 | 160
171 172 1173 | 174|175 | 176 | 177 | 178 | 179 | 180
191 192 1193 1194 | 195 | 196 | 197 | 198 | 199 | 200
211 212 1213|214 | 215 | 216 | 217 | 218 | 219 | 220

3.3. CTpyKkTypa M cofep:KaHue KOHTPOJbHOM padoThl Ne2

KoutponbHass pabora Ne2 mnpencraBiena B 20 Bapuantax. OHa
BKJIIOUAET CJICAYIOIIUE TUTIBI 3aJaHUMN:
1. PaGoTa ¢ TekcTOM. 371€Ch CTYACHT JIOJIKEH:
a) clesaTh MOJHBIA MMCHbMEHHBIN ITepeBoa TekcTa (3amanue 1);
0) BBITIOJTHUTh 3aJlaHKsl Ha MPOBEPKY OOIIEro MOHUMAHUS TEKCTa
(3anpanue 2).




B) BBIMOMHUTL 3aaHusi K TEKCTy JIEKCHMYECKOTO Xapakrepa
(3apanue 3).

2. BBINOTHUTH TECTOBBIE 3aJaHUsl MO HM3YYEHHBIM TPaMMaTUYECKUM
Temam (3amanust 4-7). JlanHble 3aJaHMs 3aKJIIOYAIOTCA B IOJHOM H
aZIEKBaTHOM IE€PEBOJIE MPEJI0KEHUN, COACPKAIINX TPUMEPBI CIOKHBIX
rpaMMaTH4ecKuXx  siBaeHul. JJIsi MX  YCHEIIHOrOo  BBINOJIHEHUS
HEOOXOIUMO 0053aTeIbHOTO TPEABAPUTEIHHO HU3YYUTh TEOPHUIO TIO
CIEAYIOIIUM I'PAMMAaTUYECKUM SIBJICHUSIM:

Ne
i\ I'pammatnueckas Tema Howmep 3amanus
1 Nudpunutus (The Infinitive) 4
2 I'epynamii (The Gerund) 5
3 ITpruacTue (Participle 1, Participle 2) 6
4 Ycnornsie npeanoxenns (Conditionals) 7

BapuanTt KontponbHoii paboThl Ne2 ompeaensercs Mo MocIeTHUM
nmudpam nuuHoro nena (mmdpa) CTyAeHTA C Y4ETOM HaIpaBICHUS
MOJATOTOBKH.




Tabauya ons onpedenenus apuanma KOHMpPOIbHOU pabomol

[Mocnennsist undpa mudpa Howmep BapuanTa
0 nmm 1 1
2 unu 3 2
4 unu 5 3
6 v / 4
8 mm 9 5

Bce Bompochkl U IpoChObl MO 3aJaHUSIM  KOHTPOJIBHOW PabOThI
CTyJICHTBI MOT'YT HAampaBJIATh Ha Kadeapy HWHOCTPAHHBIX S3BIKOB IIO
anpecy: 630087, r. HoBocubupck, np. K. Mapkca, 26. Tenedon kadenps:
8(383) 346-18-10.

Anpec anektponnoii outsl: foreign@sibupk.nsk.su. Hamo ykasatb
B Teme coobmenus: Koucyremayuu 3aounukam, ITUCIUTUIMHA
«HMHocmpanhbiil 361K (AHSIUUCKULL) » .

4.3AJJAHUSI KOHTPOJIbHOHW PABOTBI
4.1. KonTposbsHas padora Nel

1. Boinonnume pabomy ¢ mekcmom.
a). [Ipouumatime u nucoMeHHo nepeseoume meKkcm.
0). Cocmasbme c108apuk K mexcmy.
8). Chopmynupyiime 0CHOB8HOE COOEpPICAHUE MEKCMA 8 HEeCKOJIbKUX
NPEeONOHCEHUSIX.
JOB HUNTING

Before you look for the perfect job, write a CV or apply for a job,
you need to do some research. Researching yourself is the key to finding
the job that is right for you.

The first thing you need to do when starting the job hunting
process is a self-assessment of your own strengths and weaknesses. The
process will help you identify the skills, qualifications, experience,
knowledge and personal characteristics that employers are looking for.
It’s very useful to produce a “mind map” to highlight your strengths and
weaknesses.

Once you know yourself, it’s time to start researching the market —
finding out more about the type of job you want and the companies and
organizations that have similar posts. This will help you make a short
list of the places where you’d like to work.


mailto:foreign@sibupk.nsk.su

You will need to search online job search sites and utilize offline
resources including networking, which is still the way most people find
jobs.

Online job search resources, including job search sites, job search
engines, networking sites, resume posting, and ways to make sure you
are using all the online job search resources available.

Are you using the help wanted classified ads when you look for
jobs? If not, you should be. Local and regional employers don't always
post on the major jobs sites. Instead, they will advertise in their local
newsletter to avoid being overwhelmed with applicants and, in many
cases, because they are not interested in paying relocation costs.

The next step in finding a job is to write a resume or prepare to
complete a job application. Depending on the type of job you are
searching for, you will need a resume, CV (curriculum vitae) and a
cover letter or you will need to complete an application for employment.

In most cases, you will need a resume to apply for full-time,
professional job opportunities. If you are seeking a part-time job or work
in a career field like hospitality or retail, for example, you will complete
an application for employment.

2. Beinonnume pabomy ¢ mexcmom.

a). [lpouumatime u nucomeHHo nepegeoume meKkcm.

0). Cocmasbme cl108apuK K meKcmy.

8). Ciopmynupytime ocHOBHOe coOdepicaHue mekcma 6 HeCKONbKUX

NPEeONOHCEHUSIX.
VALUE FOR MONEY

Value for money is basically the relationship between how much
something costs and how good or useful it is. In other words, the
cheaper something is, and the higher its quality, the greater the value for
money it represents. One of the main reasons why people choose well-
known brands is that their names give a guarantee of quality at a fair
price. The value for money they represent means that customers keep
coming back to them.

This doesn’t mean, however, that a brand can never be harmed.
Even big brands are fragile and their reputation can be easily damaged.
When the owner of a well-known British chain of jewellery shops said
one of his products was rubbish, people stopped shopping at his stores
and many branches had to close down. This proves that customers
expect quality even for a ‘down market’ brand. Nowadays, all successful



businesses focus on quality. They will even adopt the practices of their
main rivals if it means they can improve their level of manufacturing or
service.

This commitment to quality has led to spectacular progress in
many industries, for example, in the car industry. Three-year guarantees
were once unheard of; now some manufacturers are so confident about
the quality of their vehicles that they can offer five years. However,
perhaps the search for zero defects can be taken too far. We can feel
sorry for the staff of a well-known glossy magazine whose editor called
a general meeting because she had found a small error at the end of one
edition!

3. Bvinoanume pabomy ¢ mekcmom.

a). [Ilpouumatime u nucoMeHHo nepeseoume meKkcm.

0). Cocmagbme clo8apux Kk mekcny.

8). Chopmynupyiime OCHOB8HOE COOepICAHUE MEKCMA 8 HeCKOJIbKUX
NPEeONOHCEHUSIX.

EATING OUT IN NEW YORK CITY

A wide variety of dining pleasures awaits a visitor to New York City,
from luxuriating in the fanciest of French restaurants to grabbing a hot
dog. With cuisines from every corner of the globe, New York City will
feed you very well regardless of your budget. The least costly
alternatives are those used by many natives at lunch time: street vendors,
fast food places and delis.

Street vendors' offerings — hot dogs for $ 2.00 or less — are fast,
inexpensive and very "New York." Hot dogs are a kind of sausage
placed inside a bun. They are often made from pork and can be steamed,
boiled, or grilled.

The fast food places, such as McDonald's and Burger King are much
the same everywhere in the United States. They offer a pretty standard
fare: hamburgers, French fries, and coke (Coca-Cola), at a pretty
standard price. A meal will rarely exceed $ 4.00 per person.

With so many people traveling in cars, fast food places can be found
all along the highways. If you are in a hurry, you can drive round to a
"drive through" window and pick up your food packed in a paper bag
without leaving your car. Likewise, other fast food places may have
"drive-in" facilities. A waiter will meet you in the restaurant's parking
lot, take your order and deliver the food to your car, where you can eat
in the relative comfort of the parking area.



Another option, the delis (short for delicatessen) offer sandwiches and
assorted salads. Americans eat a lot of sandwiches, especially for lunch.
They are made with two pieces of bread and a filling. Some common
fillings are: tuna fish, eggs, ham, chicken, turkey, roast beef, cheese, and
peanut butter and jelly.

Some places call themselves "family restaurants". This usually means
home style cooking. The food is almost as reasonably priced as in delis
or better cafeterias. In a cafeteria you walk through a line, choose your
food, put it on a tray, pay at the end of the line, and carry your food to a
table.

4. Bvinonnume pabomy ¢ mekcmom.

a). Ilpouumaiime u nucomeHHo nepeseoume mexkcm.

0). Cocmasbme cl08apuK K mexKcmy.

8). Cihopmynupyiime ocHoHOe codepicanue mekcma 8 HeCKOIbKUX

NPeolONCEHUSIX.

NONVERBAL COMMUNICATION

The way you move, sit, walk, stand up, hold your head and carry
yourself communicates a lot of information.

Gestures. We wave, point, beckon, and use our hands when we’re
arguing or speaking animatedly. The meaning of gestures can be very
different across cultures and regions, so it’s important to be careful to
avoid misinterpretation. Very few gestures are universally understood
and interpreted. What is perfectly acceptable in the United States may be
rude, or even obscene, in other cultures. Facial expressions for
happiness, sadness, anger, surprise, fear, and disgust are the same across
cultures.

Eye contact. The way you look at someone can communicate
many things, including interest, affection, hostility, or attraction.

In many Western societies, including the United States, a person
who does not maintain 'good eye contact' is regarded as being slightly
suspicious, or a 'shifty' character. Americans unconsciously associate
people who avoid eye contact as unfriendly, insecure, untrustworthy,
inattentive and impersonal. However, in contrast, Japanese children are
taught in school to direct their gaze at the region of their teacher's
Adam'’s apple or tie knot, and, as adults, Japanese lower their eyes when
speaking to a superior, a gesture of respect.

Latin American cultures, as well as some African cultures, such as
Nigeria, have longer looking time, but prolonged eye contact from an
individual of lower status is considered disrespectful. In the US, it is



considered rude to stare - regardless of who is looking at whom. In
contrast, the polite Englishman is taught to pay strict attention to a
speaker, to listen carefully, and to blink his eyes to let the speaker know
he or she has been understood as well as heard. Americans signal
interest and comprehension by bobbing their heads or grunting.

A widening of the eyes can also be interpreted differently,
depending on circumstances and culture. Take, for instance, the case of
an American and a Chinese discussing the terms of a proposed contract.
Regardless of the language in which the proposed contract is carried out,
the US negotiator may interpret a Chinese person's widened eyes as an
expression of astonishment instead of as a danger signal (its true
meaning) of politely expressed anger.

5. Buvinonnume pabomy ¢ mekcmom.

a). lIpouumaume u nucomenHo nepegeounie meKcn.

0). Cocmagbme co8apux K mexkcmy.

8). Cghopmynupyiime ocnoHoe cooepicanue mexkcma 8 HeCKOJIbKUX
NPeOIONCEHUSIX.

STUDYING AT UNIVERSITY
(in England and Wales)

If you want to enter university, you must first pass examinations
that most students take at the age of eighteen (called “A” levels). Most
students take three “A” levels (three examinations in three different
subjects) and they must do well in order to get a place at the university
because the places are limited. Competition to get into one of Britain’s
universities is fierce. At the moment, approximately 30% of young
adults go to university in Britain.

Until 1998, British students didn’t have to pay for university. Now
they must pay about £ 1,000 a year as a tuition fee. Not all students
study full-time at the university or college. Many of them combine their
studies with work.

Students at university are called undergraduates while they are
studying for their first degree. Undergraduates go to large, formal
lectures, but most of the work takes place in tutorials: lessons in groups
of ten or more when the students discuss their work with the lecturer.

Most university courses last three years, some courses last four
years, and one or two courses, e.g. medicine, may be even longer.
During this period students can say that they are doing/studying history,
or doing/studying for a degree in history, for example. When they finish



the course and pass their examinations, they receive a degree. This can
be a BA (=Bachelor of Arts) or a BSc (=Bachelor of Science), e.g. “I
have a friend who has a BA in history, and another who has a BSc in
chemistry”.

When you complete your first degree, you are a graduate. Some
students then go on to do a second course or degree (postgraduate course
/ postgraduate degree). These students are then postgraduates. There are
usually three possible degrees:

MA (Master of Arts) or MSc (Master of Science) - usually one year;
MPhil (Master of Philosophy) - usually two years;
PhD (Doctor of Philosophy) - at least three years;

Students can graduate with an ordinary degree or an honours
degree which is better. When people study one subject in great detail, we
say they are doing research.
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MAXIMIZE YOUR LEARNING!

The most important thing is that you really have to want to learn
the language — without that, you won’t get very far. You need to work
hard, but at the same time you need to enjoy it and not get frustrated
when you feel are not making much progress. You have to be realistic —
learning a language takes time. Motivation is vital, you should really
believe that you will be successful
Watch English Films and Television
This is not only a fun way to learn but it is also very effective. By
watching English films (especially those with English subtitles) you can
expand your vocabulary and hear the flow of speech from the actors. If
you listen to the news you can also hear different accents.

Listen to English music

The best way to learn is to get the lyrics (words) to the songs you are
listening to and try to read them as the artist sings. There are several
good internet sites where one can find the words for most songs. This
way you can practice your listening and reading at the same time. And if
you like to sing, fine.



Study as Often as Possible!

Only by studying things like grammar and vocabulary and doing
exercises, can you really improve your knowledge of any language.

Do Exercises and Take Tests

By completing exercises and taking tests you can really improve your
English. Often, it is by comparing your score on a test you took
yesterday with one you took a month or six months ago that you realize
just how much you have learned. If you never test yourself, you will
never know how much you are progressing.

Listen to English

Speak on the phone or listen to radio broadcasts, audiobooks or CDs in
English. This is different than watching the television or films because
you can’t see the person that is speaking to you. Many learners of
English say that speaking on the phone is one of the most difficult things
that they do and the only way to improve is to practice.
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WHY STUDY ENGLISH?

Being able to speak English well is important in today’s world
because English is everywhere. English is one of the most widely
spoken languages. There are approximately 375 million people in the
world who speak English as a mother tongue, and an equally large
number of people speak English as a second language. The largest
concentrations of native speakers are in the United States, the United
Kingdom, Canada, Australia, Ireland, South Africa and New Zealand.
English is the official language of 83 countries and is spoken in 105
countries.

English is the global language of communication in all major fields
today. English is the international language of business, science, politics,
and culture. What are you interested in? Is it science? Music?
Computers? Health? Business? Sports? Today’s media — such as the
Internet, television and the press — give you almost unlimited access to
knowledge about your favourite subjects. The majority of the
electronically stored information around the world is in English, so you
can use English to obtain information on many subjects on the Internet.



Nowadays in the competitive job market it is necessary to speak
English. Approximately, 80% of business communications around the
world take place in the English language. Many major firms conduct
their international business in English and increasingly require their
employees to speak and write fluent English. So if you learn English you
will have a better chance of getting a well-paid job. If you have a service
job (for example, in a shop, hospital or hotel), English may be useful for
communicating with foreign customers.

Knowing English makes travel easier, and allows you to
communicate with people from many parts of the world. You can travel
to any English-speaking country without the need of have a translator. It
may help you gain friends not just locally but internationally.
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WHO SPEAKS ENGLISH?

EVERYONE knows the stereotypes about foreigners speaking
English: Scandinavians are shockingly fluent, while the Japanese lag
despite years and billions of yen spent trying. Now a big new study
confirms some of those stereotypes. But it holds some surprises as well.

Education First, an English-teaching company, compiled the
biggest ever internationally comparable sample of English learners:
some 2m people took identical tests online in 44 countries. The top five
performers were Norway, the Netherlands, Denmark, Sweden and
Finland. The bottom five were Panama, Colombia, Thailand, Turkey and
Kazakhstan. Among regions, Latin America fared worst. (No African
country had enough takers to make the lists’s threshold for the minimum
number of participants.

Several factors correlate with English ability. Wealthy countries
do better overall. But smaller wealthy countries do better still: the larger
the number of speakers of a country’s main language, the worse that
country tends to be at English. This is one reason Scandinavians do so
well: what use is Swedish outside Sweden? It may also explain why
Spain was the worst performer in western Europe, and why Latin
America was the worst-performing region: Spanish’s role as an
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international language in a big region dampens incentives to learn
English.

Export dependency is another correlate with English. Countries
that export more are better at English. Malaysia, the best English-
performer in Asia, is also the sixth-most export-dependent country in the
world.

Teaching plays a role, too. Starting young, while it seems a good
idea, may not pay off: children between eight and 12 learn foreign
languages faster than younger ones, so each class hour on English is
better spent on a 10-year-old than on a six-year-old. Between 1984 and
2000, the study's authors say, the Netherlands and Denmark began
English-teaching between 10 and 12, while Spain and Italy began
between eight and 11, with considerably worse results.

Finally, one surprising result is that China and India are next to
each other (29th and 30th of 44) in the rankings, despite India’s
reputation as more Anglophone. The Chinese have made a broad push
for English (they're "practically obsessed with it”).
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NATIONAL CHARACTER

British people give a relatively high value to the everyday personal
contacts. Some writers on Britain have talked about the British desire ’to
belong’, and it is certainly true that numerous clubs devoted to various
sports and pastimes play a very important part in many people’s lives.
Many people make their social contacts through work and, partly
as a result of this, the profession is also important aspect of their sense
of identity. British people try to appear as if they belong to as high class
as possible, though nobody wants to be thought of as ’snobbish’.

The British are rather conservative and their conservatism can
combine with their individualism. Why should they change just
to be like everyone else? Indeed, not being like everyone else is a good
reason not to change. Their driving on the left-hand side of the road
Is a good example to this. Systems of measurement are another example.
The British government has been trying for many years to get British



people to use the same scales that are used nearly everywhere else in the
world. But everybody in Britain still shops in pounds and ounces.

It is probably true that the British, especially the English, are more
reserved than the people of many other countries. They find
it comparatively difficult to indicate friendship by open displays
of affection. For example, it is not the convention to kiss when meeting
a friend. Instead, friendship is symbolised by behaving as casually
as possible.

The British are comparatively uninterested in clothes. They spend
a lower proportion of their income on clothing than people in most
European countries do. Many people buy second-hands clothes and are
not at all embarrassed to admit this. Of course, when people are ’on
duty’, they have to obey some quite rigid rules. A male bank employee,
for example, is expected to wear a suit with a tie at work.

The British are always talking about the weather. Unlike many
others, this stereotype is actually true to life. The English people are
great pet lovers. Practically every family has a dog ora cat, or both.
They have special dog shops selling food, clothes and other things for
dogs. There are dog hairdressing saloons and dog cemeteries. Millions
of families have ’bird-tables’ in their gardens. Perhaps, this overall
concern for animals is part of the British love for nature.
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STAYING AT AHOTEL

With the increase in the number of hotels and hotel chains,
consumers now have a greater choice of where to stay when they travel.
In order to beat the competition, hotels are now improving and
enhancing the services that they provide.

The following is a list of the types of hotel services that hotel
guests prioritize:

1. Hotel guests expect clean rooms that contain all of the essential
conveniences. This includes comfortable beds with clean sheets, high
speed internet access in the room, access to movies, full bathroom
facilities, free local calls, continental breakfasts, newspaper in the
morning outside the door, wake up call service, alarm clock, hair dryer,



coffee maker or complimentary coffee, iron and ironing board, and air-
conditioning.

2. Easy accessibility to local transportation such as a taxi service and car
rental is an important priority. They also want hotel staff to be able to
arrange for their transportation. The hotel should have convenient
parking where vehicles will be safe.

3. Hotel guests would like hotel staff to be able to arrange for
entertainment services such as theater tickets, movie tickets, dinner
reservations, spa and hair salon reservations.

4. Hotel guests would like a member of the staff to be available for
assistance 24 hours a day. It is important that there is concierge available
at all times to cater to the needs of the guests.

5. The hotel should have a quality dining room that serves delicious food
at affordable prices. A hotel lounge is also important. The lounge should
be a nice place to relax and have a drink.

6. The hotel should have recreational services such as a swimming pool,
sauna, gymnasium, or tennis court. Most customers enjoy taking
advantage of hotel recreational services.

7. Most hotel guests enjoy their privacy. Hotels should have rooms for
those who want extra privacy.

8. Most people look for ways to save money when they travel.
Customers enjoy taking advantage of special discounts on certain
services offered by hotels.
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AIRPORT PROCEDURES

On the day of your flight, you will want to show up at the airport
with all of your luggage, your ticket, and your passport. Most airlines
will request that you arrive at the airport three hours before your flight is
scheduled to leave. This is because you will want to leave yourself
ample time to complete all airport procedures and arrive to your flight
on time.

When you get to the airport take your luggage, your ticket, and
your passport, and wait in line to check in with your airline. When you
reach the front of the line you will be prompted to hand over your ticket



and your passport, and you will be given a new ticket which you will use
to board the plane. Sometimes, the person working the desk will ask you
if you have preferred seating. This is your opportunity to indicate to
them whether you would like a window, middle, or aisle seat.

At the check-in counter, your ticket is looked at, your things are
weighed and labeled with their destination. If you check excess luggage
you’ll have to pay a fee calculated by the number of extra pieces and
the extra weight. Every passenger is also allowed one small carry-on
bag, for instance a laptop computer or small suitcase.

Once you have finished at the check in desk you will directed
through security. When entering security, bring all carry on luggage with
you. It is important that you check the airlines carry on luggage
restrictions before you reach the airport to avoid having to throw out any
of your property. Make sure to consult the airline website to find out size
restrictions for your carry on luggage.

You will also have to remove all shoes and jackets and place them
in a bin along with your carry on luggage. Your items will then be
moved through an x-ray machine where they will be checked for
anything that could pose a danger to others. You will also be asked to
walk through a metal detector. Try to remove all belts, money, and
anything else that may set off the metal detector.

After fulfilling all these formalities you go to the departure lounge
where you can have a snack, read a paper or buy something in the duty-
free shop and wait for the announcement to board the plane.
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DEPARTMENTS IN A COMPANY

There is a difference between the departments a new business
needs and the departments it can afford, at least during the start-up
phase. A typical business should only have the number of departments it
can support financially.

Almost every business needs an accounting department and an
administrative department to handle paperwork and the legal matters
surrounding the business' formation. However, other departments such
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as R&D (research and development) or public relations may be
considered unnecessary or optional.

The evolution of departments in a business closely parallels the
evolution of the business itself. As a business grows, the number of
departments often grows along with it. Such departments as production,
sales, accounting and administration would be immediately beneficial to
a new business. If company owners decide to hire staff to handle these
departments, then a need for a human resources department may arise. A
human resources department would oversee the hiring, retention and
performance of future employees.

Meanwhile, the sales department of a growing company often
branches into several different departments, such as inside sales, outside
sales or retail sales. Promotion of the company may involve creating
advertising and public relations departments. The original production
department could expand into different departments to become more
efficient. A shipping and receiving department would keep track of
inventory or deliveries, while a quality control department could insure
that the quality of products remains high.

There is no definitive answer concerning the total number of
departments any business needs to be considered viable. Every new
addition to a business brings with it some benefits and some liabilities.
A new advertising department may create significant name recognition
for the business, but the salaries of skilled artists and copywriters could
be significant as well. As long as the existing departments can handle
the company's needs, a growing business should be careful not to expand
too quickly.
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UNDERSTANDING CULTURAL DIFFERENCES

We live in a culturally diverse world. People encounter individuals
from different races, religions, and nationalities. Communicating across
language and cultural barriers at home and abroad may be rather
challenging.

Here are some guidelines to help you in cross cultural
communication and understanding.
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- Be aware of differing communication styles: do you favour direct
or indirect communication? Being able to say ‘no' in your culture
means you have a direct way of communicating. Some cultures
have many ways to say ‘yes,' most of them meaning ‘no'!

- Be aware of differing social values, status symbols and how to
demonstrate them. In hierarchical cultures every degree of
‘superiority' needs to be recognised and respected.

- Be aware of decision making customs: not all people like to make
decisions quickly and efficiently.

- Be aware of concepts of time: not all people see time as money or
as a commodity.

- Be aware of silences, body language and personal space: people
from different cultures have different ‘comfort zones'. Learn the
basic differences in the way people supplement their words with
body movement.

- Be aware of acceptance (or not) of strangers: different cultures
have differing attitudes towards outsiders, some are openly hostile,
some maintain a detached aloofness, and others are friendly and
cooperative toward strangers.

- Be aware of cultural ‘contexts': people from cultures called ‘high-
context cultures' (Far Eastern, Arab) rely far less on verbal
communication and more on the context of nonverbal actions to
convey meaning. People from ‘low-context cultures' such as the
USA and Northern European cultures rely more on direct, verbal
communication: they say is what they mean.

- Be aware of different etiquette rules or manners: what is polite in
one culture may be considered rude in another; watch and learn. If
in doubt, ask.

- Be aware that political correctness, morality and ethical behaviour
differ around the world.

14. Beinoanume pabomy ¢ mexcmom.

a). I[lpouumaiime u nucomMeHHO nepeseoume mexkcm.

0). Cocmasbme cl08apuK K mexKcmy.

8). Chopmynupyiime OCHOB8HOE cOOepHCaHue MeKCma 8 HeCKONbKUX
NPEeONOHCEHUSIX.

TIPS FOR SOCIAL ETIQUETTE

Social etiquette is important to use because it shows you are an
educated individual concerned about your appearance and treatment of



other people. Also, when you are in society it is frequently because of a
particular event, so using etiquette will show your respect for those who
invited you as well and will allow continued invitations to arrive in your
mailbox.

There are some general rules to follow in order to engage in social
etiquette conversation and be socially accepted.

- Be Polite

Remember when you are in a social situation it is important to
always be polite and respectful of other guests even if you disapprove of
certain comments or other individuals are not being polite.

Make sure you follow the rules of social etiquette conversation and
remember your manners, always saying thank you, you are welcome,
please, and listening to others when they speak.

- Ask Appropriate Questions

When you are socializing it is important to realize you are not at a

debate and should steer away from questions that might cause one.
You do not want to cause a scene, so ask appropriate questions for the
situation at hand, comment on the décor, and other surface topics that
will keep the conversation going but will not cause any tension or anger
to flare up.

- Keep it Short

In social situations it is always important to understand the nature of
social etiquette conversation and keep conversations short and socialize
with everyone present. Remember, social etiquette conversation is
pleasant and short. Exchange pleasantries with everyone in attendance.

- Eye Contact and Personal Space
Making eye contact and allowing individuals their personal space is
important in social etiquette conversation. This allows you to seem
interested, polite and respectful of the other individual which are all
social requirements.
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TIPS FOR BUSINESS MEETINGS

Business meetings can be a great communication tool and perfect
opportunity to demonstrate your skills in the workplace when executed



properly. Here are our top seven tips for success, whether your are
planning the meeting or attending.

Be prepared. Have the agenda, a notebook and pen, business cards
and any other documents you may need ready. Determine what you can
do beforehand to be ready to join in on the discussion.

Be conscience of your image. Being clean and neat at work is an
absolute must.

Be punctual. Arrive on time. Try your best not to arrive more than
a few minutes early, as to not interrupt any last minute preparations.
Certainly try not to arrive late to the meeting at all costs, but sometimes
this is unavoidable. If you're going to be late let someone know a soon
as possible. When you do enter, be as unobtrusive as possible. If a
formal presentation is going on, you may want to wait until there is a
break to slip into the room.

Turn off cell phones, smart phones and watch timers. Be sure to
convey that the meeting is your top priority by turning off anything that
might be distracting to you or others in the meeting.

Keep a positive attitude. Try to avoid contradicting one another.
Even in situations where differences in opinion may arise, try to address
these contradictions in the most positive way possible.

Participate. Make sure to be a good listener and maintain focus.
Convey your engagement with tone of voice and eye contact.

Follow-up. If you are the organizer of the meeting, be sure to
follow-up with a to do list for the other meeting participants. This will
ensure that your expectations and schedule are clear. If you are an
attendee, ensure that you are clear on your expectations and furthermore
follow through on those expectations.
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PARTY ETIQUETTE

Even at the most casual parties, there are some things a polite guest
should do:

1). Tell your host whether you're attending. And do it
immediately. If you delay your reply, you could hinder the host's
planning and also make it seem as if you're waiting for something better



to come along. It's thoughtful to let your host know if you won't be able
to be there.

2). Be on time. Punctuality means different things to people in
different locales, but in general guests should arrive at or shortly after
(usually only fifteen minutes) the time stated in the invitation. Do not,
however, arrive early.

3). Be a willing participant. When your host says that it's time for
dinner, go straight to the table. If you happen to be asked to participate
in a party game or view Susie's graduation pictures, accept graciously
and enthusiastically no matter how you really feel.

4). Offer to help when you can. If you're visiting with the host in
the kitchen as he prepares the food, be specific when you offer to
help: "I'd be happy to work on the salad or fill the water glasses.” Even
if your offer is refused, your gesture will be appreciated. When the
party's end draws nigh, you could also offer to help with the cleanup.

5). Don't overindulge. Attacking finger foods as if you haven't
eaten in a week will not only attract the wrong kind of attention, it will
also leave less food for other guests. Also be sure to keep any
consumption of alcoholic beverages on the moderate to low side.

6). Thank the host twice. In some parts of the United States, a
second thank-you by phone is customary the day after the party (the first
having been delivered on leaving the party) - a gesture that's gracious
anywhere. If the party was formal, written thanks are in order. In fact, a
written note is always appreciated - even after casual parties.
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EMPLOYEE BENEFITS

Employee benefits (also called fringe benefits, perquisites, pergs or
perks) are various non-wage compensations provided to employees in
addition to their normal wages or salaries. Examples of these benefits
include: housing (employer-provided or employer-paid), group
insurance (health, dental, life etc.), disability income protection,
retirement benefits, daycare, tuition reimbursement, sick leave, vacation
(paid and non-paid), social security, profit sharing, funding of education,
and other specialized benefits.

The term perks is often used colloquially. Often, perks are given to
employees who are doing notably well and/or have seniority. Common
perks are take-home vehicles, hotel stays, free refreshments, leisure
activities on work time (golf, etc.), stationery, allowances for lunch.
They may also be given first chance at job promotions when vacancies
exist.

Advantages of Giving Fringe Benefits

Employers have several reasons why they provide fringe benefits
even if this means additional expenses.

» With extensive health insurance plans, companies can keep their
key employees and workers who provide satisfying service.

» Usually, most employers enjoy tax breaks especially if they
provide group health plans.

» Workers will usually prefer better fringe benefits than higher
salary, allowing employers to reduce their expenses.

» Several studies suggested that employees who are covered by a
good health insurance are less likely to be absent from their work.

* When receiving benefits, workers will think that their companies
are good employers, boosting their morale and improving their work
ethics.
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WHAT MAKES YOU WORK?

Every person has different motivations for working. The reasons
for working are as individual as the person. But, we all work because we
obtain something that we need from work. The something we obtain
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from work impacts our morale and motivation and the quality of our
lives.

Work IS About the Money

Motivation is individual and diverse. Some people work for
personal fulfillment. Others like to accomplish goals and feel as if they
are contributing to something important. Some people truly love what
they do or the clients they serve. Other people like to fill their time with
activity. Some workers like change, challenge, and diverse problems to
solve.

Whatever your personal reasons for working, the bottom line,
however, is that almost everyone works for money. Whatever you call it:
compensation, salary, bonuses or benefits, money pays the bills. Money
provides housing, gives children clothing and food, sends teens to
college, and allows leisure activities, and eventually, retirement. To
underplay the importance of money and benefits as motivation for
people who work is a mistake.

Fair pay is the cornerstone of a successful company that recruits
and retains committed workers. If you provide a living wage for your
employees, you can then work on additional motivation issues.

Got Money? What's Next for Motivation?

As it turns out it is not only money, or promotion, or the bonuses
that we get at the end of the month. The true secret to high performance
and satisfaction—at work, at school, and at home—does not lie in
external rewards. It is based on the deep human need to direct our own
lives (autonomy), to learn and create new things (mastery), and to do
better by ourselves and our world (purpose).
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IMPORTANCE OF EDUCATION

"Knowledge is Power" - thus goes the saying, which proves to be
true in the modern age of computer technology, space-travel and nuclear
technology age.

It is through education that knowledge and information is received
and spread throughout the world. An uneducated person cannot read and
write, he is closed to all the knowledge and wisdom he can gain through



books and other mediums. In other words, he is shut off from the outside
world. In contrast, an educated man lives in a room with all its windows
open towards outside world.

The biggest part of growing up is making the right choices that
benefit you in the future. The idea is to get an education so you can
choose a career, have hope, and achieve your goals and dreams. Without
knowledge you can’t be informed nor can you truly understand the
meaning of many topics. Education trains the human mind to think and
take the right decisions.

Education is an international passport. A well-educated individual
can get a good job opportunity in any part of the world, depending upon
his educational background, professional skills and abilities.

A well-qualified person possesses self-confidence, inter-personal
skills, etiquette and manners. Educated people have jobs that are more
meaningful and interesting as they are in a position of decision-making.

The Right to Education is a fundamental human right. It occupies a
central place in Human Rights and is essential and indispensable for the
exercise of all other human rights and for development.

Education has an immense impact on the human society. The
quality of human resource of a nation is easily judged by the number of
literate population living in it. Education is a must if a nation aspires to
achieve growth and development and more importantly sustain it. This
may well explain the fact that rich and developed nations of the world
have very high literacy rate and productive human resource.

The importance of education cannot be neglected by any nation.
And in today’s world, the role of education has become even more vital.
It is an absolute necessity for economic and social development of any
nation.

20. a). Ilpouumatime u nucomenHo nepeseoume meKcm.
6). Cocmasbme c108apux K mexcmy.
8). Coopmynupyiime o0cHo8HOe codepiicanue mexkcma 8
HECKOJIbKUX NPeQJIONCEHUSX



MAKING BUSINESS CALLS

The telephone is often the first point of contact a customer or client
will have with a company so it is very important that you make a good
impression when you’re answering the phone.

Unless you are working in a busy call centre or on a switchboard,
be as prompt as possible in answering the phone. Potential clients and
many customers lead busy lives and if you let the phone ring too long
before answering, they might have already hung up and taken their
business elsewhere.

Always greet the caller according to the time of day and identify
yourself with either a first name or first name and surname and the
company name followed by establishing the reason for the call.

You never know how simple or complex the nature of call might
be so it’s important that you’re prepared and know how to handle the
call.

If you’re working on a busy switchboard, you’ll need to understand
how to transfer calls internally and you should also keep a pen and pad
handy so you can jot down details of the call.

Speak slightly more slowly on the phone than you would if you
were having a general face-to-face conversation. Important details can
get overlooked if you speak too quickly and it also saves you from
having to repeat yourself. This is especially true if you have a very
pronounced regional accent

People hate being put on hold although most of them do
understand that it is sometimes inevitable. If you need to place a caller
on hold for any reason, firstly tell them why and ask them if they object
to being placed on hold.

Before ending the call, you should always try to recap what you’ve
discussed, if appropriate, and ask the caller if there is anything else you
can help them with before saying ‘goodbye’ and hanging up. It’s also
good practice to let the caller hang up before you do.

If you’ve been asked to pass a message on to a work colleague,
always do so as soon as possible. The longer you leave it, the more
likely you will either forget to do so or you’ll pass on incorrect details of
the call.

In general, however, if you’re friendly, courteous and helpful,
answering the phone should not present you with too many problems.

21. Bcmasvme coomseemcemsyrowuil apmuxis. @, an, the umu nynesoti.



I’ve got ... nice sweat shirt.

22. Bcmasvme coomsemcmayrowutl apmuikis. a, an, the unu Hyaesoll.
She’s got two brothers, ... tall one is my friend.
23. Bcmasvme coomsemcemayowull apmukis. a, an, the uiu Hynegoll.

Is there ... good film on TV tonight?

24. Bcmasbme coomeemcmeyowuil apmukib.

... American flag is red, white and blue.

25. Bcmasbme coomeemcmayouuli apmukib.

Her Majesty ... Queen lives in London.

26. Bcmasbme coomeemcmayrouuli Apmukib.

Is ... sun really yellow?

2. Bcmasbme coomeemcmeayouuti ApmuKib.

I’ll see you in half ... hour.

28. Bcmasbme coomeemcmayrouuli Apmukib.

It’s ... horrible mistake!

29. Bcmasbme coomeemcmayrouuli Apmukib.

They’ve got ... splendid expensive car.

30. Bcmasbme coomeemcmayroujuti apmukib.

I’d like ... orange juice, please.

31. Bcmasvme coomeemcmayrouuii apmukib.

Have ... nice day!

32. Bcmasbvme coomeemcmayrouuil apmukib.

... United Kingdom is in Europe.

33. Bcmasbme coomeemcmayroujuti apmukib.

I’ve got half ... hour to go.

34. Bcmasbvme coomeemcmeayrouuil apmukib.

... French don’t know what real bacon is!

35. Bcmasvme coomeemcmayrouuil aqpmukib.

I hate ... spaghetti bolognese!

36. Bcmasbme coomeemcmayrouuti ApmuKib.

My headphones come from ... Japan.

37. Bcmasbme coomeemcmayroujuti Apmukib.

At home we can’t play ... baseball.

38. Bcmasbme coomeemcmayowuil apmuKib.:

She plays ... guitar every day.

39. Bcmasvme coomeemcmayowuii apmuKib:

Did you know my sister was ... engineer?

40. Bcmasvme coomeemcmayowuil apmuris.

Did you come by ... taxi?

a,

an, the unu Hynesol.
an, the unu Hynesol.
an, the unu Hynesol.
an, the unu Hyne6ou.
an, the unu Hynesol.
an, the unu Hynesol.
an, the unu Hynesou.
an, the unu Hynesol.
an, the unu Hynesol.
an, the unu Hyne6ou.
an, the unu Hynesol.
an, the unu Hynesol.
an, the unu Hynesoli.
an, the unu Hynesol.
an, the unu Hynesol.
an, the unu Hyneou.

an, the unu Hynesol.



41. Bvibepume npasuivhyo popmy.
There ... a certain rule to be used in this case.
aywas b)is c)were

42. Bvibepume npasuivhyro goopmy.
There ... many options to choose from here.
a)is Db)are c)was

43. Bvibepume npasuivhyo hopmy.
There ... no question of printing empty money.
a)is b)are c)will be

44, Bvibepume npasuibhyo popmy.
There ... recently developed a new approach to this.
a) has been  b) were been ) were

45. Bvibepume npasuivhyro goopmy.
There ... more than one possibility for attracting investments.
a)is Db)are c)exist

46. Bvibepume npasuivhyro goopmy.
There ... another solution to the problem.
a)are b)were c)seems to be

47. Bvibepume npasunvHyro hopmy.
There ... a new instrument to deal with this issue.
a) can be b) mustbe c) will be.

48. Bvibepume npasuivhyo hopmy.
There ... a few things I want to make clear.
a)were Db)are c¢)is

49. Bvibepume npasuibhyo hopmy.
There ... a lift in the house.
a)are b)is c) were.

50. Bvibepume npasunvhyto popmy.
There ... no wars in the future.
a) willbe b)are c) were

51. Beibepume npasunvhyto gpopmy.
How many students ... there in your group?
a)willbe Db)are c)is.

52. Bvibepume npasunvhyto goopmy.
There ... a lot of fruit in our garden.
a)were Db)is c)was.

53. Buibepume npasunvhyto goopmy.
The students ... in the reading hall.
a)is b)am c)are.



54. Bvibepume npasunvhyto oopmy.
I ... going to the concert with my friend.
a)am b) will be c) were.
55. Bvibepume npasunvryro goopmy.
The train ... to arrive at 10.
a)willbe Db)is c) were.
56. Bvibepume npasunvryro goopmy.
I... glad to meet my friend.
a)am b)is c) were.
57. Bvibepume npasunvryto goopmy.
My friend ... preparing to enter the University.
a) will  b)were c¢)is
58. Bvibepume npasunvryto oopmy.
The students ... asked to help the farmers.
a)ywas b)is c) were.
59. Buibepume npasunvryto oopmy.
Such problems ... discussed at our meeting.
a)will b)was c) are.
60. Bvibepume npasuivhyio gpopmy.
We ... at the lectures yesterday.
a)are b)will be c) were.
61. Ilepeseoume npeonooicenue.
| have heard the news and find it very interesting.
62. Ilepeseoume npeonooicenue.
The price rise is inevitable. It means that ...
63. Ilepeseoume npeonodicenue.
The inflation rate in October was higher that in September.
64. Ilepeseoume npeonodicenue.
It was our strong will that helped find the solution to the problem.
65. Ilepeseoume npeonodicenue.
It wasn’t that bad.
66. Ilepeseoume npeonodicenue.
The idea that was put forward by the managing director did not seem
to be right.
67. Ilepeseoume npeonodicerue.
Their wages were so low that there was no use to start this campaign.
68. Ilepeseoume npeonosicenue.
That the commercial would do no harm was obvious.
69. Ilepeseoume npeonooicenue.



The idea behind it is that we might reduce the time for this operation.
70. Ilepeseoume npeonooicenue.

It was not until the Euro was introduced that the EU countries
harmonized mutual settlements.

(1. Ilepeseoume npednosicenue.

The paper that was presented by a visiting lecturer from the UK

aroused great interest.
(2. Ilepeseoume npeonodicenue.

The speed at which the car was moving was too high.
73. llepesedume npeonodicenue.

The minimum wage will be increased, which will cause the price rise.
(4. Ilepeseoume npeonosicenue.

They were doing research of unemployment, in which case both
official and hidden unemployment was studied.

75. Ilepeseoume npeonosicenue.

The extent to which all the components are involved depends on the
situation.

76. Ilepeseoume npeonooicerue.

Pierre and Marie Curie were mostly engaged in researching
radioactive elements, in which field they made most essential
discoveries.

(1. Ilepeseoume npeonosicenue.

Factors are investigated which play an important role in the process
under study.

(8. Ilepeseoume npeonooicenue.

The economic growth was substantial, which is due to the production
volume.

79. Ilepeseoume npeonodicenue.

The way in which this was achieved is not exactly what we have in
mind.

80. Ilepeseoume npeonodicenue.

What size do you wear?

81. Packpoiime  ckobKku,  00pa3ysi  CPAGHUMENbHYIO  CHIeNneHb
NPULA2AMeNbHO20.
Elephants are much ... than lions. (heavy)

82. Packpoiime  ckobKku,  00pa3ysi  CPAGHUMENbHYIO  CHIeNneHb
NPULA2aAmebHOR20.

Yellow flowers are ... than orange ones. (common)



83.

84.

85.

86.

87.

88.

89.

90.

91.

92.

93.

94,

95.

Obpaszyiime ¢opmbl  cpasrHumenvrHou cmenenu. He

Obpaszyiime ¢opmbl  cpashumenvrou cmenenu. He

Packpotime  cxobxu,  obpazys  cpasHumenvHyio
npuIa2amenbHoz2o.
They work ... than us. (hard)

Packpotime  cxobxu,  obpaszys  cpasHumenvHyio
npuIa2amenbHoz2o.
Our room is a bit ... than this one. (large)

Packpotime  ckobxu,  obpaszys  cpasHumenvhyio
npuIa2amenbHoz2o.

Is your new car ... than the one you had?

000asams Heobxooumble Clo8d.
Hamburgers are ... fish and chips. (- expensive)

0006as1amb HeobxXoouMmbvle Clo6d.
Rolls Royces are ... Toyotas. (+ expensive)

000ae15mb HeobxXoouMble Cl06A.
A pound of plums is ... a pound of peaches. (= heavy)

0obaesiams HeoOxooumble cload.
I’m ... at English ... you! (+ good)

000a6151Mb HEe0bxXooUMbIe ClO8A.
France is nearly ... Spain. (= large)

000a6151mb He0OX0O0UMbLe CL08A.
John is ... in cars ... you are. (+ interested)

000as1ams Heobxooumble Cl08d.
She is ... her sister. (+ thin)

000as1ams Heobxooumble Cl08d.
Dogs are ... cats. (+ friendly)

000as1ams Heobxooumble Cl08d.
This exercise is much ... the other one. (- difficult)

000as1ams Heobxooumble Cl08d.
You must work ... if you want to pass the exam. (+ hard)

CmeneHsb

CMmMeneHrsb

CMmMeneHrsb

Obpa3zyume ¢opmul cpashumenvuoti cmenenu. He 3abwvieatime

Obpa3zyume ¢opmul cpashumenvuoti cmenenu. He 3abwvieaiime

Obpa3zyume ¢opmul cpasnumenvroli cmenenu. He 3abwvieatime

3abwviealime

Obpaszyiime ¢opmbr cpasrHumenvHou cmenenu. He 3abwvisaiime

Obpaszyiime ¢opmbl cpasrHumenvHou cmenenu. He 3abwvisaiime

Obpaszyiime ¢opmbr cpasrHumenvHou cmenenu. He 3abwvisaiime

Obpaszyiime ¢opmbl cpasrHumenvrHou cmenenu. He 3abwvieaiime

Obpaszyiime ¢opmsl cpasrHumenvrHou cmenenu. He 3abwvisaiime

3abviealime



96. Packpoiime ckobKu, 8b10pas npasuibHy0 Gopmy.
This blue dress is by far (beautiful) in the shop. It’s (nice) than the
red one and (modern) than the green one.

97. Packpoiime ckobKu, 6b10pas npasuivHyio gopmy.
(Many) people think that English is (easy) to study than German.

98. Packpoiime ckobku, 8biopas npasuibHyio opmy.
Finally I think that I’1l buy the (cheap) of the two cars. I know the
other one is (fast) and (comfortable) but it’s just too expensive.

99. Packpoiime ckobku, 8biopas npasuibHyio opmy.
This film was made after one of Hemingway’s (good) novels. And
yet, | preferred the film to the book: it was (lively) and
(interesting).

100. Packpotime ckobku, 6b16pas npasuibhyo hopmy.
That was the (mean) and the (thoughtless) thing you ever said to
me.

101. Packpoiime cxobxu, eéviopas gopmur Present Simple wunu Present
Progressive.
The River Nile (flow) into the Mediterranean.

102. Packpotime cxobku, eviopas gopmer Present Simple wnu Present
Progressive.
Look at the river. It (flow) very fast today — much faster than
usual.

103. Packpotime cxobku, eviopas gopmer Present Simple wnu Present
Progressive.
We usually (grow) vegetables in our garden but this year we (not /
grow) any.

104. Packpotime cxobku, eviopas gopmer Present Simple wunu Present
Progressive.
“How is your English?”” “Not bad. It (improve) slowly.”

105. Packpotime cxobku, eviopas gopmer Present Simple wunu Present
Progressive.
Ron is in London at the moment. He (stay) at the Park Hotel. He
(always /stay) there when he’s in London.

106. Packpotime crkobku, evibpas ¢popmer Present Simple wunu Present
Progressive.
Can we stop walking soon? | (start) to feel tired.

107. Packpotime ckobku, evibpas ¢popmer Present Simple wunu Present
Progressive.
“Can you drive?” - “I learn. My father (teach) me.”



108.

109.

110.

111.

112.

113.

114.

115.

116.

117.

118.

119.

120.

Packpoiime cxobku, eviopas gopmer Present Simple wunu Present
Progressive.

Normally I (finish) work at 5.00, but this week | (work) until 6.00
to earn a bit more money.

Packpoiime cxobku, eviopas gopmer Present Simple wunu Present
Progressive.

My parents (live) in Bristol. They were born there and have never
lived anywhere else. Where (your / parents / live)?

Packpotime cxobxu, eviopas ¢popmer Present Simple wunu Present
Progressive.

Sonia (look) for a place to live. She (stay) with her sister until she
finds somewhere.

Packpoume crxobku, eviopas gopmer Present Simple wunu Present
Progressive.

“What (your father/ do)?” “He’s an architect but he (not / work) at
the moment.”

Packpoume crxobku, eviopas gopmer Present Simple wunu Present
Progressive.

Usually I (enjoy) parties but I (not / enjoy) this one very much.
Packpotime cxobxu, eviopas ¢popmer Present Simple wunu Present
Progressive.

The train is never late. It (always / leave) on time.

Packpotime cxobxu, eviopas ¢popmer Present Simple wunu Present
Progressive.

Jim is very untidy. He (always / leave) his things all over the place.
Buvibepume npasunvuuiii eapuanm.

Mr Fahy (is dancing / dances) with me every Sunday.

Buvibepume npasunvuulii sapuanm.

Where is Sally? She (is coming / comes).

Buibepume npasunvnsiii 6apuanm.

We never (going / go to) the swimming-pool in winter.

Packpoiime cxobku, eviopas gopmer Present Simple wunu Present
Progressive.

You should go on a diet. (You / put) on weight.

Packpoiime cxobku, eviopas gopmer Present Simple wunu Present
Progressive.

Helen (stay) with her brother while her house is being repaired.
Packpoiime cxobku, eviopas gopmer Present Simple wunu Present
Progressive.



121.

122.

123.

124.

125.

126.

127.

128.

129.

130.

131.

132.

What’s the matter? Why (you / stare) at me like that?
a)can b)may c) must
Bcmasvme nooxoosawuii no cmvicity MooanvHwil e1azoil.
You ... not smoke here.
a)can b)may c) must
Bcmasvme nooxoosawuii no cmvicity MooanvHwil e1azoil.
She ... send a telegram because it was too late to send a letter.
a)tobeto Db)hasto c¢)isto.
Bcmasvme nooxooswuii no cmvicity MooanvHwil e1azoil.
They decided that she ... send them a telegram every tenth day.
a)hasto Db)hadto c)to be to.
Bcmasbme nooxooswuit no cmvicity MoOanbHbl 271A20IN.
You ... learn all the new words for the next lesson.
a)hasto Db)isto c) have to.
Bcmasbme nooxooswuit no cmvicty MoOanbHbll 211a20IN.
Do you know this man? He ... be our new teacher.
a)haveto Db)areto c) hasto.
Bcmasbme nooxooswuii no cmvicity MooanbHwlil 21A20I.
I ... help my friends with this work now, so I can’t go with you.
a)isto b)hadto c) have to.
Bcmasbme nooxooswut no cmvicity MoOanvbHbll 21a20IN.
The meeting ... to begin at 5 o’clock. Don’t be late!
a)haveto Db)areto c)isto.
Bcmasbme nooxooswuit no cmvicity MooanvHwli 21a20l.
You ... learn this poem by Wednesday.
a)areto b)hadto c) have to.
Bcmasbme nooxooswuii no cmvicity MooanvbHwlll 21a20N.
She asked me if she ... use my telephone.
a) could b) should c) must.
Bcmasbme nooxooswuii no cmvicity MooanvbHwll 21a20l.
Something was wrong with the car: he ... not start it.
a) might b)need c) could.
Bcmasbme nooxooswuii no cmvicity MooanvHwll 211a20l.
They ... think that I am too weak to take part in the excursion, but
| am strong enough to do any kind of hard work, indeed.
a) should b) could c) might.
Bcmasvme nooxoosawuii no cmvicity MooanvHwil e1a2o.l.
He asked if he ... bring his sister to the party.
a) might b) should c¢) could.



133.

134.

135.

136.

137.

138.

139.

140.

141.

142.

143.

144,

145.

Bcmasbme nooxooswuii no cmvicity MooanvbHwlll 21a20l.

I ... show him your report later. I don’t know.

a) need b) might c) should.
Bcmasvme nooxooawuii no cmvicity MooanvHwli e1azoil.

You ... go there: I will call them.

a)needn’t b)should c¢) couldn’t.
Bcmasvme nooxooawuii no cmvicity MooanvHwli e1azoil.

They ... go there: they are waiting for them.

a) should b)need c¢)shouldn’t.
Bcmasvme nooxooawuii no cmvicity MooanvHwlil e1a2o.l.

We ... read these rules: we know them.

a) shouldn’t b) needn’t c) might.
Bcmasvme nooxooawuii no cmvicity MooanvHwli e1azo.l.

You ... only rewrite the second part of this text.

a)need b)could c¢)shouldn’t.
Bcmasvme nooxooawuii no cmvicity MoOanvbHwlil e1a2o.l.

I ... come home late on Sunday: they may be angry with me.

a) shouldn’t b) could c¢) should.
Bcmasvme nooxooawuii no cmvicity MooanvHwlil e1azo.l.

He ... come to help them tomorrow or they won’t understand

him.

a) need b) might c) could.
Bcmasvme nooxooawuii no cmvicity MooanvHwlil e1azo.l.

John ... tell us the rules of the game: we know them.

a) should b)couldn’t c)needn’t.
Packpotime ckobku, eviopas gopmer Past Simple  wmu Past
Progressive.

While my sister (play) tennis, I (do) her homework.
Packpoiime ckobku, eviopas ¢gopmer Past Simple  wmu Past
Progressive.

Where you (go) yesterday when I (see) you?
Packpoiime ckobku, eviopas ¢gopmer Past Simple  wmu Past
Progressive.

We (go) down the road at 100 km/ph when the wheel (fall) off.
Packpoime ckobku, eviopas ¢gopmer Past Simple  wmu Past
Progressive.

She (fill) in a questionnaire when the pen (run) out of ink.
Packpoime ckobku, eviopas ¢gopmer Past Simple  wmu Past
Progressive.



| (see) a famous celebrity when | (shop) on Oxford Street
yesterday.
146. Packpotime ckobku, eviopas @opmer Past Simple  wmu Past
Progressive.
The computer (break) when | (check) my bank balance.
147. Packpotime ckobku, eviopas @opmer Past Simple  wmu Past
Progressive.
While we (do) a sight-seeing tour, our friends (lie) on the beach.
148. Packpotime ckobku, eviopas @opmer Past Simple  wmu Past
Progressive.
He (pass) her a message when the teacher (look / not)
149. Packpotime ckobku, eviopas @opmer Past Simple  wmu Past
Progressive.
When we (travel) around Ireland, we (meet) some very nice
people.
150. Packpoiime ckobxu, eviopas ¢opmer Past Simple  wmu Past
Progressive.
When Jane (do) a language course in Ireland, she (visit) Blarney
Castle.
151. Packpotime ckobku, eviopas @opmer Past Simple  wmu Past
Progressive.
When I (be) on my way home, | (see) an accident.
152. Packpotime ckobku, eviopas @opmer Past Simple  wmu Past
Progressive.
| (not / understand) what they (talk) about.

153. Packpoiime ckobxu, eviopasé ¢opmer Past Simple  wmu Past
Progressive.
He not (see) me as he (read) when | (come) into the room.

154. Packpotime ckobku, eviopas @gopmer Past Simple  wnu Past
Progressive.
Dad (pay) me very well when | (work) in his shop in the holidays.

155. Packpotime cxobku, eviopas ¢gopmer Past Simple  wmu Past
Progressive.
Tim (take) a photograph of me while I (not /look).

156. Packpotime ckobku, eviopas @opmer Past Simple  wmu Past
Progressive.
| (read) the report when you (ring).

157. Packpotime ckobku, eviopas ¢gopmer Past Simple  wmu Past
Progressive.



158.

159.

160.

161.

162.

163.

164.

165.

166.

167.

168.

169.

He (go out) to lunch when I (see) him.
Packpoiime ckobku, eviopas ¢gopmer Past Simple  wmu Past
Progressive.

The company (do) well when | last (visit) it.
Packpoiime ckobku, eviopas ¢gopmer Past Simple  wmu Past
Progressive.

Julie (learn) to drive when she (work) in London.
Packpoiime ckobku, eviopas ¢gopmer Past Simple  wmu Past
Progressive.

When | (walk) into the room, everyone (work).
Pacxpoiime cxobku, nocmasus enazon 6 nooxoosauyo no CMulCiy
Gopmy 6y0ywe2o epemeru.

Jack (meet) Tom tomorrow afternoon.
Pacxpoiime cxobku, nocmasus 2nazon 6 nooxoosauyro no CMulCy
Gopmy 6y0yue2o epemeru.

When (visit) me next year?
Pacxpoiime cxobku, nocmasus enazon 6 nooxoosauyro no CMulCiy
Gopmy 6yoyue2o epemeru.

As soon as she (arrive) in Dallas she (give) you a call.
Packpotime cxobku, nocmasueé enazon 8 nooxoo0sauyo no CMbICILY
Gopmy 6yo0yue2o epemeru.

Who do you think (win) the next national elections?
Packpotime cxobku, nocmasue enazon 8 nooxoo0sauyo no CMbICLy
Gopmy 6y0yue2o epemeru.

We (fly) to Austin next week for a meeting with the advisory

board.
Pacxpoiime cxobku, nocmasus 2nacon 6 nooxooauyro no CMulCy
gdopmy 6yoyueco epemenu.

| (study) at 9 tomorrow evening.
Pacxpoiime cxobku, nocmasus 2nacon 6 nooxoosauyro no CMulCy
gdopmy 6yoyueco epemenu.

A month from now he (finish) all his exams.
Pacxpoiime cxobxu, nocmasus 2nacon 6 nooxooauyro no CMulCy
gdopmy 6yoyueco epemenu.

By the end of the week he (spend) all his money.
Pacxpoiime cxobku, nocmasus 2nacon 6 nooxoosauyro no CMulCy
gdopmy 6yoyue2o epemenu.

This time tomorrow | (fly) to France.



170.

171.

172.

173.

174.

175.

176.

177.

178.

179.

180.

181.

Packpotime cxobxu, nocmaeus 2nacon 6 nooxXo0auwyio no CMulCay
Gopmy 6y0yue2o epemenu.

| (tell) you everything when I (go) back.

Packpotime cxobxu, nocmasus 2nacon 6 nooxXoo0auwyio no CMulCay
Gopmy 6y0yue2o epemenu.

| think she (pass) tomorrow's exam.

Packpotime cxobxu, nocmasus 2nacon 6 nooxXo0auyio no CMulCay
Gopmy 6y0yue2o epemenu.

Don't phone me between 8 a.m. and 12 p.m. | (work).

Packpotime cxobxu, nocmasus 2nacon 6 noOXo0awyo no CMulCIY
Gopmy 6y0yue2o epemenu.

Don't worry! | (help) you with this problem.

Packpotime cxobxu, nocmasus 2nazon 6 noOXo0awWyo no CMuICIY
Gopmy 6y0yue2o epemenu.

Tomorrow at this time, | (take) my English language exam.
Packpotime cxobxu, nocmasus 2nazon 6 noOXo0awyo no CMulCIY
Gopmy 6y0yue2o epemenu.

Patrick (live) in Hong Kong for 20 years by the next month.
Packpotime cxobxu, nocmasus 2nazon 6 noOXo0awWy no CMbICIY
gdopmy 6yoyueco epemenu.

By the next year, | (work) as a teacher for 30 years.

Packpotime cxobxu, nocmasus 2nazon 6 noOXo0awWyo no CMuICIY
gdopmy 6yoyueco epemenu.

I (wait) for you at 5 o’clock tomorrow.

Packpotime cxobxu, nocmasus 2nazon 6 noOXo0awyo no CMuICIY
gdopmy 6yoyueco epemenu.

| am sure that they (complete) their work by May.

Packpotime cxobku, nocmasueé enazon 8 nooxXoo0sauyo no CMbICLy
Gopmy 6y0yueco epemeru.
At what time you (be) here?
Packpotime cxobku, nocmasueé enazon 8 nooxXoo0sauyo no CMbICILY
Gopmy 6y0yueco epemeru.
What you (do) at 8 o’clock? | (work) on my report.
Buvibepume npasunvuyro gpopmy.
When the company?
a) have you joined
b) did you joined
¢) did you join
d) have you ever joined




182. Bovibepume npasunvryio gpopmy.
The reason | look so brown is that

business trip to Barbados
a) | come back

b) I came back
c) | never came back
d) I've just come back
183. Boibepume npasunvuyio popmy.

You to a word
a) listened | haven't said
b) didn't listen | say
c) listened saying
d) haven't listened I've said

184. Bwibepume npasunvhyio popmy.

It's obvious that this report.

a) you haven't read
b) you didn't read
Cc) you don't read
d) you not read

185. Boibepume npasunvuulii sapuarnm:
a) She has studied very well at school.

b) She studied very well at school.

186. Boibepume npasunvhulii sapuarm:
a) Have you ever visited Italy?

b) Did you ever visit Italy?

187. Bvibepume npasunvhulii 6apuarnm:
a) Thomas Edison has invented the light bulb.

b) Thomas Edison invented the light bulb.

188. Bovibepume npasunvhbulii 6apuarnm:
a) | have never smoked a cigarette ever since.

b) I didn't smoke a cigarette ever since.

189. Bwibepume npasunbhblil 6apuanm.
a) Charlie Chaplin has made a lot of films.

b) Charlie Chaplin made a lot of films.

190. Boibepume npasunvhbulii sapuarnm:
a) When have you last been to the cinema?

from a



b) When did you last go to the cinema?

191. Bvibepume npasuibhblil 6apUAH.
a) It's the best job I've ever had.

b) It's the best job I ever had.

192. Bvibepume npasuibHblll 6APUAHM.;
a) We haven't had lunch yet.

b) We didn't have lunch yet.
193. Bvibepume npasuibHblil 6APUAHNL.

The Titanic in 1912.
a) sank
b) has sunk
194. Boibepume npasunvhbulii sapuarnm:
Somebody my bicycle! Now I'll have to walk home.
a) stole

b) has stolen

195. Bvibepume npasuibhblil 6apUanm.
Gerry off his bike three times this month.
a) fell

b) has fallen
196. Boibepume npasunvhulii 6apuarnm:
I to work every day for the last six weeks!
a) walked
b) have walked
197. Boibepume npasunvhbulii 6apuarnm:
When Young Hee was a child, she in Seoul.
a) lived
b) has lived
198. Boibepume npasunvhulii 6apuarnm:
I my key yesterday, so | couldn't get into the house.
Eventually, | found it in my jacket pocket.
a) lost
b) have lost
199. Bvibepume npasuibHblil 6apUAHL.
You look tired. What ?
a) have you been doing

b) were you doing




200.

201.

202.

203.

204.

205.

206.

207.

208.

2009.

210.

Buvibepume npasunvnwiii eapuanm:

I him for ages. So | feel a keen sense of loss in his
passing.

a) knew

b) have known,

Packpoiime cxobxu, nocmasvme 2nazon 8 noOX00su 0 NO CMbICILY
Gopmy: Present Simple unu Past Simple, Active unu Passive.

The boat (sink) quickly but fortunately everybody (rescue).
Packpoiime cxobxu, nocmasvme 2nazon 8 no0OXo0sAu 0 NO CMbICILY
gopmy: Present Simple unu Past Simple, Active unu Passive.

Ron's parents (die) when he was very young. He and his sister
(bring) up by their grandparents.

Pacxkpoiime cxobxu, nocmasome 2na2on 8 no0OX00sAuL 10 O CMbICTY
gopmy: Present Simple unu Past Simple, Active unu Passive.

| was born in London but I (grow) up in the north of England.
Pacxpoiime cxobxu, nocmagome 21a2o1 8 n0OX005UYI0 KO CMBICTLY
@opmy: Present Simple unu Past Simple, Active unu Passive.

While | was on holiday, my camera (steal) from my hotel room.
Pacxkpoiime cxobxu, nocmasome 2nazon 8 no0OX00sAuL 10 O CMbICTY
Gopmy: Present Simple unu Past Simple, Active unu Passive.

While | was on holiday, my camera (disappear) from my hotel
room.
Pacxkpoiime cxobxu, nocmasome 2nazon 8 no0X00suL 10 O CMbICIY
gopmy: Present Simple unu Past Simple, Active unu Passive.

Why (Sue/resign) from her job? Didn't she enjoy it?
Packpotime cxobku, nocmasome 2nazon 8 no0Xo00auy0 o CMbICILY
gopmy: Present Simple unu Past Simple, Active unu Passive.

Why (Bill/sack) from his job? What did he do wrong?
Pacxpoiime cxobxu, nocmasvme 2nazon 6 no0xXo0sau 0 no CMulC1Ly
gopmy: Present Simple unu Past Simple, Active unu Passive.

The company is not independent. It (own) by a much larger
company.
Pacxpoiime cxobxu, nocmasvme enazon 6 no0xXo0sau 0 no CMulC1Ly
Gopmy: Present Simple unu Past Simple, Active unu Passive.

| saw an accident last night. Somebody (call) an ambulance but
nobody (injure) so the ambulance (not/need).
Pacxkpoiime cxobxu, nocmasvme 2nazon 8 noOX00sAu 10 N0 CMbICILY
Gopmy: Present Simple unu Past Simple, Active unu Passive.
Where (these photographs/take)? In London? (you/take) them?




211.

212.

213.

214.

215.

216.

217.

218.

2109.

220.

llepeoenatime npeonoscenue 6 Passive Voice, coxpanssa eco oowuil
CMbLCIL.
Somebody cleans the room every day.
llepeoenatime npeonoscenue 6 Passive Voice, coxpanssa eco oowuil
CMbLCIL.
They cancelled all flights because of fog.
llepeoenatime npeonoscenue 6 Passive Voice, coxpanssa eco oowuil
CMbLCIL.
People don't use this road very often.
llepeoenaiime npeonosicenue 6 Passive Voice, coxpanss eco obuwuii
CMbICIL.
Somebody accused me of stealing money.
llepeoenaiime npeonosicenue 6 Passive Voice, coxpanss eco obuuii
CMbICIL.
How do people learn languages?
llepeoenaiime npeonosicenue 6 Passive Voice, coxpanss eco obuwuii
CMbICIL.
People advised us not to go out alone
llepeoenaiime npeonosicenue 6 Passive Voice, coxpanss eco obuuii
CMbICIL.
Somebody has cleaned the room.
llepeoenaiime npeonosicenue 6 Passive Voice, coxpanss eco obuuii
CMbICIL.
They have postponed the concert.
llepeoenatime npeonosicenue 6 Passive Voice, coxpanss eco obuuii
CMBbICIL.
Somebody is using the computer at the moment.
llepeoenaiime npeonosicenue 6 Passive Voice, coxpauss eco oowutl
CMbLCIL.
| didn't realize that somebody was recording our conversation.

4.2. KonTposbHasi padora Ne2

Bapuanm 1

1. I[Ipouumaiime u nepegeoume NnUCbMeHHO MEKCM.

BANKS
If you work, you've probably got a bank account. You could keep

the money you earn each month in a box under your bed, but it wouldn't
be very sensible. One reason is that it's not very safe. If your house gets



burgled, you'll lose everything you've saved. Another reason is that your
money will lose value.

As prices rise, the money in a box under your bed will be able to
buy fewer and fewer things. Money in a bank savings account, however,
will earn interest. The interest will help compensate for the effect of
inflation. But banks are more than just safe places for your money. What
other services do they offer?

The other main service is lending money. Individuals and
businesses often need to borrow money, and they need a lender that they
can trust. This is exactly what banks are - reliable lenders. In fact, most
of the money that people deposit in their bank accounts is immediately
lent out to someone else.

Apart from storing and lending money, banks offer other financial
services. Most of these are ways of making money more accessible to
customers. For example, banks help people transfer money securely.
They give customers cheque books and credit cards to use instead of
cash. They provide ATM machines so that people can get cash any time
of the day or night.

But how do banks make a living? Basically, they make a living by
charging interest on loans. Of course, when you make a deposit into a
bank savings account, the bank pays you interest on that money.

However, the rate they pay savers is less than the rate they charge
borrowers. The extra money they make by charging interest on loans is
where banks earn most of their money. For banks, interest is also a kind
of security. Sometimes people do not pay back money they borrow. This
is called defaulting on a loan. When someone defaults on a loan, the
bank uses money earned from interest to cover the loss.

All of this means that most of the money people have saved in the
bank is not there at all! A small amount of the total savings is kept by
the bank so that customers can make withdrawals. The rest, however, is
made available for loans. The amount that is kept is called the reserve.

The reserve must be a certain percentage of all the savings received
from customers - for example 20 per cent. This figure is set by the
central bank, and this is one of the ways that governments can control
the amount of money circulating in the economy.

2. Omeemvme nucbmenHo Ha 60NpPOCHL NO NMeKcnty.
a) What are the two reasons for saving your money in a bank?
b) Why do people borrow money from banks?
c) What other financial services do banks provide?



d) How do banks make a living?
e) What is a reserve? How big can it be?

3. 3anonnume nponycku 8 NpeoloNCeHUsX OOHUM U3  CJlO8,
NPEONONCEHHBIX HUJICE.

withdrawal ATM interest credit savings central
deposit reserve default inflation

a) When you make a ..., you put money into your account.

b) When you make a ..., you take money out of your account.

C) An ... is a machine that gives customers money when the bank
IS closed.

d) The percentage of the principal that is paid as a fee for
borrowing money is ....

e) A ... is the bank currency deposit which is not lent out to the
bank's clients.

f) A ... card is used for borrowing money to buy things.

g) If you cannot pay back money you borrow you ... on a loan.

h) A ... account is used for keeping money longer term.

1) Money in a box under your bed loses value because of ....

J) The ... bank decides how much money commercial banks
should keep in reserve.

4. Ilepeseoume npeonodicenus Ha pyccKutl A3vblK, 00pauias HUMAHUE HA
@yHKYyuu uHuHUMUBA.

a) The purpose of each business process is to offer each customer
the right product or service.

b) To obtain a stock exchange listing, a company must have at
least 25 per cent of its shares held by public.

c) Efforts to increase the productive capacity of the poorer nations
will only be effective if these nations are able to increase their
exports.

d) We expect interest rates to rise next week.

e) We have decided not to advertise this position, but to recruit
internally.

5. Ilepesedume npeonodicenus Ha pyccKull s3vik, 00pawas BHUMAaHue Ha
Gopmul u hyHxyuu eepynousl.



a) The increase in government spending and borrowing will have
some effect on the rate of interest.

b) We have succeeded in entering a new competitive market.

c) Protecting infant industries is vital to their survival in a highly
competitive market.

d) He knew nothing of his being sent to London.

e) New management suggested changing quality control system.

6. Ilepeseoume npeonodicenusi Ha pyccKuil A3vlK, 00pawas GHUMAaHUe HA
gopmol u hynxyuu npuwacmusl.

a) A country wishing to limit its population may discourage
Immigration and encourage emigration.

b) Industries producing steel, paper and chemicals require very
large quantities of water and tend to be found near rivers.

c) Taxes placed on goods and services are known as indirect taxes
as opposed to direct taxes placed on income and wealth.

d) Loan capital is more appropriate in firms operating in stable
market.

e) Having researched all the vacancies available, he chose the one
to match his qualifications and experience.

7. Ilepeseoume npeonodicenusi Ha pyCCKull A3blK, 00pauias BHUMAHUE HA
Munsl YCA0BHBIX NPEONOHCEHUI.

a) If incomes are rising, the demand for most goods and services
will tend to increase.

b) If the price of butter fell, the demand for margarine would
probably fall.

c) If production can be expanded very easily and quickly in
response to an increase in demand, supply will be elastic.

d) If we don’t install new equipment, we will become
uncompetitive.

e) If I had known that I wouldn’t have said anything.

Bapuanm 2
1. Ilpouumaiime u nepeseoume NUCbMEHHO MEKCHI.

WHAT DOES ECONOMICS STUDY?

What do you think of when you hear the word economics? Money,
certainly, and perhaps more complicated things like business, inflation



and unemployment. The science of economics studies all of these, but
many more things as well. Perhaps you think that economics is all about
the decisions that governments and business managers take. In fact,
economists study the decisions that we all take every day.

Very simply, economics studies the way people deal with a fact of
life: resources are limited, but our demand for them certainly is not.
Resources may be material things such as food, housing and heating.
There are some resources, though, that we cannot touch. Time, space
and convenience, for example, are also resources. Think of a day. There
are only 24 hours in one, and we have to choose the best way to spend
them. Our everyday lives are full of decisions like these.

Every decision we make is a trade-off. If you spend more time
working, you make more money. However, you will have less time to
relax. Economists study the trade-offs people make. They study the
reasons for their decisions. They look at the effects those decisions have
on our lives and our society.

What are microeconomics and macroeconomics?
Economists talk about microeconomics and macroeconomics.
Microeconomics deals with people, like you and me, and private

businesses. It looks at the economic decisions people make every day. It
examines how families manage their household budgets.
Microeconomics also deals with companies - small or large - and how
they run their business.

Macroeconomics, on the other hand, looks at the economy of a
country - and of the whole world. Any economist will tell you, though,
that microeconomics and macroeconomics are closely related. All of our
daily microeconomic decisions have an effect on the wider world around
us.

Another way to look at the science of economics is to ask, ‘what's it
good for?' Economists don't all agree on the answer to this question.
Some practise positive economics. They study economic data and try to
explain the behavior of the economy. They also try to guess economic
changes before they happen. Others practise normative economics. They
suggest how to improve the economy. Positive economists say, 'this is
how it is'. Normative economists say, ‘we should °.

So what do economists do? Mainly, they do three things: collect
data, create economic models and formulate theories. Data collection
can include facts and figures about almost anything, from birth rates to
coffee production. Economic models show relationships between these



different data. For example, the relationship between the money people
earn and unemployment. From this information, economists try to make
theories which explain why the economy works the way it does.

2. Omeemvbme nucbMenHo Ha 60NpPOCHL NO meKcnty.
a) What does economics study?
b) What does microeconomics deal with?
c) What does macroeconomics look at?
d) What’s the difference between positive and normative
economics?
e) What are the three things that economists do?

3. [loobepume k mepmunam coomeemcmayoujue onpeoeieHus..

1. budget A. the people who control a country and make
laws

2. business B. information

3. convenience C. company that sells goods or services

4. data D. easiness

5. demand E. the amount of money you have for something

6. government F. how much people want something

7. inflation G. the number of people without work

8. resources H. something such as money, workers or
minerals belonging to an organization, country,
which can be used to function properly

9. trade-off . rising prices

10. unemployment J. giving away something in exchange for
something

4. Ilepesedume npeonodicenus Ha PyCcCKUll s3vlk, 00pawas BHUMAaHue Ha
@yHKYUU uHDUHUMUBA.

a) It is important to carry out theses changes as quickly as possible.

b) To encourage our employees to develop their skills is one of the
prime concerns of management.

c) The employers agreed to accept the terms pf the pay deal.

d) Another fact to be born in mind is that some of these ratios only
apply to domestic output.

e) The advanced countries provide technical experts to advise and
assist the developing countries in their efforts to achieve growth.

3aoanue 5. llepeseoume npeonodceHuss HA pPYCcCKUll 5A3blK, 00pauias
BHUMAHUE HA PopMbl U PYHKUUU 2ePYHOUSL.



a) The control of the money supply is one of the most important
instruments for regulating total demand in an economy.

b) We discussed opening a new business.

c) Increasing wage rates attracts more workers and encourages
them to work longer hours.

d) Many people get satisfaction from doing a good job and creating
something useful or beautiful.

e) Imposing taxes on harmful products discourages people from
consuming them.

6. I[lepesedume npednodcenusi Ha pyCCKull A3viK, 0oOpawas BHUMaHue Ha
@opmbl u pyHKYUU npUYaAcmuslL.

a) The information obtained is very valuable.

b) In advanced capitalist societies advertising is a powerful
instrument affecting demand in many markets.

c) A business process is the set of activities performed to serve a
customer.

d) Banknotes and coins are not the most important form of money
in developed countries.

e) Having returned from a business trip, he suggested using new
approaches to the project.

7. Ilepesedume npeodnodrcenus Ha pyccKuil sA3blK, 00pawas 6HUMAHUE HA
MUNbvl YCI0BHBIX NPEOSIONHCEHUU.

a) If the government cuts taxation, it will gain a lot of popular
support.

b) If we installed new equipment, we would become more
competitive.

c) Were | in the city, | would attend this lecture.

d) Unless we reach break-even point within six months, we will
have to ask for another bank loan.

e) If the consultant had done more careful research, he would have
identified a gap in the market.

Bapuanm 3
1. Ilpouumaiime u nepegedume nUCbMeHHO MEKCHM.
THE MARKET ECONOMY

Have you ever walked through a busy street market? People push
their way through crowds of others in order to reach the stalls first. The



air i1s full of deafening shouts. Stall owners yell to advertise their goods.
Buyers cry out their orders. It's hard to imagine, but behind this noisy
confusion is a very logical economic theory: the market economy.

The market economy is sometimes called the free market. A free
market is not controlled in any way by a government. It is also free from
the influence of custom or tradition. In a free market, the only reason
why things are bought and sold is because there is a demand for them.
Prices for goods and services are simply what people are prepared to
pay. The market economy is not really controlled by anyone. It controls
itself.

The street market where we began has many of the characteristics
of the free market. Customers arrive at the market with a shopping list of
things they need. They also come with an idea of how much they are
prepared to pay. Stall owners sell what customers demand, and try to get
the highest price they can for it. Supply and demand control what is on
the market and how much it sells for. In the wider economy, we are all
customers, and the stall owners are like companies.

The role of the company in the free market is to supply what
people want. However, companies need an incentive. The incentive is
profit. There are two ways for companies to make a profit. The first way
Is to raise their prices. The second way is to reduce their production
costs. And this brings us to two more features of the market economy:
competition and technology.

Competition exists in a free market because, theoretically, anyone
can be a producer. This means that companies have to compete with
each other for a share of the market. Competition is good for consumers
because it helps to control prices and quality. If customers aren't happy
with a product or service, or if they can't afford it, they will go to a
competitor.

Technology exists in a free market because producers need ways to
reduce their costs. They cannot buy cheaper raw materials. Instead, they
must make better use of time and labour. Technology is the use of tools
and machines to do jobs in a better way. This helps companies produce
more goods in less time and with less effort. The result: more profit.

People often think that most economies are free markets. However,
at the macroeconomic level, a truly free market economy does not exist
anywhere in the world. This is because all governments set limits in
order to control the economy. Some governments set many limits, other
governments set very few, but they all set some. For this reason, a true



market economy is only theoretical. Nevertheless, many of the features
of the market economy do exist in most societies today.

2. Omsembme NUCbMEHHO HA 6ONpPOCHL NO mexKcmy.

3.

a) Who controls a market economy?

b) Who decides what to produce and sell in a market economy?
c) Why is competition a good thing?

d) Why does technology exist in a market economy?

e) Are there true market economies in the world today? Why?

3anonnume nponyckKku 6 npe()ﬂoofceHuﬂx OOHUM U3 CJoe,

npeonodcennvlx  Hudxce. Illepenuwiume nonHvie npeonodceHus U
nepeseoume ux Ha pyCCKUU s3vlK.

market reduce competition demand advertise
features costs raise afford profit

a) Production ... are the amount of money companies spend to
make a product.

b) A ... economy is one where a government decides what can be
bought and sold and/or how it is done.

c) When there is a demand we... prices but we ... them if we want
to sell something quickly.

d) If there is only one producer in the market, there is no ...

e) Supply and ... control what is on the market and how much it
sells for.

f) Ican’t ... that car — it’s far too expensive.

g) Businesses ... their products in the media to attract more
customers.

h) The main incentive for businesses in a market economy is
making a ....

1) Technology is one of the main ... of the market economy.

3aoanue 4. llepesedume npeonodgcenusi Ha PYCCKULl S3blK, 00paujast
BHUMAHUE HA QYHKYUU UHDUHUMUBA.

a) One of the fundamental decisions to be taken by entrepreneurs
concerns the geographical location of their enterprises.

b) In order to increase profits, the company developed a new
product and launched it successfully in the market.

c) To enter this market requires a lot of hard work.

d) The sales director claimed to have found three new customers.



e) There are nation-wide schemes to encourage industrial
investment.

3aoanue 5. llepesedume npeonodceHus: Ha pPYCcCKUll 53blK, 00pauias
BHUMAHUE HA PopMblL U PYHKYUU 2ePYHOUSL.

a) His taking part in the development of the new system was a
great help to us.

b) Opening up economies bring a problem of keeping a good
balance of trade.

c) By cutting the number of employees a company has a quick-
acting method of reducing costs.

d) The company risks losing money if it makes investment in this
venture.

e) Retail price index is calculated by recording increases in prices
for a range of goods and services.

3aoanue 6. llepesedume npeonodcenusi Ha PYCCKUL 53bIK, 00pauyast
BHUMAHUE HA popmbl U PYHKYUU NPpULACMUAL.

a) Monetary policy is one of the tools used by the government to
control the economy.

b) Purchases made using credit cards are now a huge proportion of
total spending in many countries.

c) Structural unemployment occurs when changing public tastes
and advances in technology cause a fall in demand for some
types of work.

d) In a country suffering from inflation people have lower
disposable incomes.

e) Having laid off 50 employees, the company reduced costs and
managed to survive.

7. Ilepesedume npeonosicenus Ha pyCccKull s3vlK, 00pawjas GHUMAHUE Ha
MUNbL YCI0BHBIX NPEOSIONCEHUI.

a) If money incomes rise by 5 per cent, but over the same period
prices rise by 10 per cent, real income will have fallen.

b) If the supplier of such a commodity were to raise the price,
many buyers would turn to the close substitutes.

c) We would have to reduce our workforce if the bank refused to
extend our credit.

d) If the market for our products expands, we will have a 20 per
cent increase in turnover next year.



e) If we had installed the equipment, we would have become more
competitive.

Bapuanm 4

1. IIpouumaiime u nepeseoume NUCbMEHHO MEKCMI.

MARKET STRUCTURE AND COMPETITION

When economists talk about market structure they mean the way
companies compete with each other in a particular market. Let's take the
market for pizzas, for example. There may be many thousands of small
companies all trying to win a share of the pizza market, or there may be
only one huge company that supplies all the pizzas. These are two very
different market structures, but there are many other possible structures.

Market structure is important because it affects price. In some
market structures, companies have more control over price. In other
market structures, consumers have more control over price.

You can think of market structure as a kind of scale. At one end of
the scale is perfect competition and at the other end is pure monopoly.

In a market with perfect competition, there are many companies
supplying the same good or service, but none of them are able to control
the price.This sounds fine, but in reality it is very difficult for such a
market structure to exist. What's needed?

First of all, there must be many small companies competing. Each
company has its own small share of the market. If one company has a
much larger share than any other, it can affect price, and perfect
competition will no longer exist.

Secondly, products or services from different companies must be
the same. This doesn't mean that everything on the market has to be
identical, but they have to be perfect substitutes. In other words, one
company's product must satisfy the same need as another company's.
Imagine a company produces a television that also makes tea. Its product
is different from everyone else's. If it chooses to raise the price of its
TVs, customers may still want to buy them because of this difference.

Thirdly, customers and companies must have perfect and complete
information. This means that they know everything about the products
and prices on the market and that this information is correct.

Fourthly, there mustn't be any barriers to new companies entering
the market. In other words there must not be anything that helps one
company stay in the market and blocks others from trading.



Finally, every company in the market must have the same access to
the resources and technology they need.

If all of these conditions are met, there is perfect competition. In
this kind of market structure, companies are price takers. This is because
the laws of supply and demand set the price, not the company. How does
this work? Very simply! An increase in demand will make a company
increase its price in order to cover costs. It might try to push its prices
even higher than necessary so that it can make more profit. However, it
will not be able to do this for very long. The increase in demand and the
higher price will make other companies want to enter the market, too.

2. Omsembme NUCbMEHHO HdA 60NpPOCHL NO NeKcnty.

a) What is market structure? Give examples of market structures.

b) How many conditions are necessary for perfect competition to
exist?

c) Do small or large companies operate in a market with perfect
competition?

d) Do companies make the same or different products in a market
with perfect competition?

e) Is it easy for new businesses to enter a market with perfect
competition?

f) Does perfect competition exist in reality?

3. 3anonnume nponycku 6 npeonNoNCeHUsX OOHUM U3 CO08 UNU

crogocouemanull, NpeoodceHHvlx  Hudce. Ilepenuwume  noawnvie
npeonodceHUs U nepegedume Ux Ha pyCcKul s3blK.

good resources supply  price takers share
exist pure monopoly enter access
a) Perfect competition and ... ... are opposites.

b) In a market with perfect competition all companies have equal
access to the ... and technology they need.

c) Everyone should have ... to education.

d) In a market with perfect competition companies are ... ... as
they can’t affect the prices.

e) In a market with perfect competition each company has its small
... of the market.

f) A perfect economic system may never ... .

g) In a market with perfect competition there are many companies
supplying the same ... or service.

h) The laws of ... and demand set the price in the market.



1) There mustn’t be any barriers for companies that want to ... the
market.

3aoanue 4. llepeseoume npeonodceHuss HA pPYCCKUll 53blK, 00pauias
BHUMAaHUe HA QYHKYUU UHDUHUMUBA.

a) To spend more one should earn more.

b) The equipment to be installed will need more monitoring.

c) Many companies merge in order to increase market power
rather than to increase efficiency.

d) We intend both to replace the board and design a new
aggressive policy.

e) The main tasks of an economist are to collect data, create
economic models and formulate theories.

5. Ilepesedume npeonodicenus Ha pyccKull s3vik, 00pawas 6HUMAaHUE HA
@opmbl u pyHKYUU 2epyHOUsL.

a) Printing money is rarely a solution for economic crises.

b) Despite all the advantages of having an open economy,
countries sometimes restrict trade with other countries.

c) Specialising in one area of trade will give a country a
comparative advantage.

d) If interest rates are reasonable, people continue taking out loans
and using credit cards.

e) During a boom, consumers feel confident about spending
because their jobs seem secure.

6. Ilepeseoume npeonodicenuss Ha pyccKuil A3vlK, 00pawias GHUMAaHUe HA
gopmul u hynxyuu npuwacmusl.

a) Wealth can include money saved in bank accounts or invested in
pension schemes.

b) Government’s main weapon to fight inequality is taxation
making the income gap between the rich and the poor smaller.

c) As the division of labour increases, the amount of time needed
to train each worker decreases.

d) At the top of the company there is the board of directors taking
major decisions and setting objectives for the staff.

e) Having done thorough market research, the company identified
its target consumers and launched a new advertising campaign.

7. Ilepesedume npeonodicenus Ha pyCcCKUull A3vIK, 00pawias BHUMAaHue Ha
MUNbBL YCI0BHBIX NPEOSIOHCEHUU.



a) If wages rise, unemployment will rise.

b) If the agent defaults on the agreement, we will take legal action.

c) If they gave us a special price, we would put in a big order.

d) If we had anticipated the crash, we wouldn’t have lost so much
money.

e) We’ll stop meeting now unless there is something else to
discuss.

Bapuanm 5

1. Ilpouumaume u nepeseoume nUCbMEHHO MEKCHI.
TAXATION

The primary function of taxation is, of course, to raise revenue to
finance government expenditure, but taxes can also have other purposes.
Indirect excise duties, for example, can be designed to dissuade people
from smoking, drinking alcohol, and so on.

There is always a lot of debate as to the fairness of tax systems.
Business profits, for example, are generally taxed twice: companies pay
tax on their profits (corporation tax in Britain, income tax in the USA),
and shareholders pay income tax on dividends. Income taxes in most
countries are progressive, and are one of the ways in which governments
can redistribute wealth. The problem with progressive taxes is that the
marginal rate — the tax people pay on any additional income — is always
high, which is generally a disincentive to both working and investing.
On the other hand, most sales taxes are slightly regressive, because
poorer people need to spend a larger proportion of their income on
consumption than the rich.

The higher the tax rates, the more people are tempted to cheat, but
there is a substantial ‘'black’ or ‘underground' economy nearly
everywhere. In Italy, for example, self-employed people — whose
income is more difficult to control than that of company employees —
account for more than half of national income. Lots of people also have
undeclared, part-time evening jobs (some people call this 'moonlighting’)
with small and medium-sized family firms, on which no one pays any
tax or national insurance.

To reduce income tax liability, some employers give highly-paid
employees lots of perks or benefits instead of taxable money, such as
company cars, free health insurance, and subsidized lunches. Legal ways
of avoiding tax, such as these, are known as loopholes in tax laws. Life
insurance policies, pension plans and other investments by which



individuals can postpone the payment of tax, are known as tax shelters.
Donations to charities that can be subtracted from the income on which
tax is calculated are described as tax-deductible.

Companies have a variety of ways of avoiding tax on profits. They
can bring forward capital expenditure (on new factories, machines, and
so on) so that at the end of the year all the profits have been used up; this
Is known as making a tax loss. Multinational companies often set up
their head offices in countries such as Liechtenstein, Monaco, the
Cayman Islands, and the Bahamas, where taxes are low; such countries
are known as tax havens. Criminal organizations, meanwhile, tend to
pass money through a series of companies in very complicated
transactions in order to disguise its origin from tax inspectors — and the
police; this is known
as laundering money or money laundering.

2. Omsemvbme NUCbMEeHHO HA 60NpPOCHL NO NMEKCny.

a) What are the main functions of taxation?

b) Are tax systems always fair? Why?

c) What are the advantages and the disadvantages of progressive
taxation?

d) How do companies avoid paying taxes?

e) Do many countries have underground economy?

3. Ilpouumaiime mexcm “Taxation” ewe pas. Ilepenuwume
YmeepocOeHUs, OaHHble HUdCe, U YKadcume, A6110Mmcs U OHU GePHbIMU
unu Hesepuvimu (True or False). Iloomeepoume ceoe muenue
yumamamu u3 mexcmad.

a) Taxation is the main source of revenue for the government.

b) Taxes can be designed both to discourage and to encourage
spending.

c) The same amount of money can be taxed more than once.

d) Progressive taxes may discourage people from working extra
hours.

e) Sales taxes are unfair because poor people spend more than the
rich.

f) The Italian government knows that about one seventh of
national income escapes taxation.

g) 'Loopholes’ are a common form of tax evasion.

h) If you pay a lot of your income into a pension fund or a life
insurance policy you never have to pay tax on it.



i) A company that makes an unusually large profit during a tax
year might quickly decide to spend it, for example, on a new
factory or equipment.

4. Ilepeseoume npeonodiceHus Ha pyccKull s3vik, 00pawas 6HUMAaHUE HA
QyHKYyuU uHuHUMUBA.

a) The tendency to increase the amount of benefits paid to the
population is becoming more obvious.

b) The first step to be taken is to start negotiations.

c) To ensure a steady economic growth, all the macroeconomic
parameters must be involved.

d) The inflation rate was not high enough to start paying
compensations to workers.

e) The crops harvested were so big as to be able to store them and
even export part of them.

5. Ilepesedume npeonosicenus Ha pyccKull s3vik, 00pawas 6HUMAaHUE HA
@opmbl u pyHKYUU 2epyHOUL.

a) Calculating consumer price index is a part of general statistic
procedure.

b) In dealing with statistical data it is necessary to have all the
factors involved.

c) There is high probability of their being invited to the congress
as special guests.

d) We’ll probably think of trying another approach in this matter.

e) Finding suitable premises was more difficult than we
anticipated.

6. Ilepeseoume npeonodceHuss Ha PycCKUll 5A3blK, 00pawas HUMAaHUE HA
@opmbl U QYHKYUU npuyacmusl.

a) When studying market economy we have to understand that
business enterprise is the very heart of private property.

b) Adam Smith’s works followed by those of Karl Marks and John
Maynard Keynes constitute different approaches known in the
economic thought.

c) Having established the reasons we can proceed with our regular
work in this matter.

d) Writing the letter he thought about the urgent order.

e) We are interested in goods produced by this factory.



7. Ilepesedume npeonosrcenus Ha pyccKuil s3ulK, 00pawas 6HUMAHUE HA
MUnsl YCaI08HBIX NPEONOHCEHU.

a) If I was promoted, | would be able to buy a bigger house.

b) If you worked a bit harder, you'd be really good at your job.

c) If they offer me the job, | will probably take it.

d) If I had known about the layoffs, | would have started looking
for a job.

e) The meeting would have been called off if John hadn't arrived
at the last moment.

Bapuanm 6

1. Hpoqumau”me u nepeeedume NUCbMEHHO meKcm.

NICHE MARKETING: TARGETING THE BEST
PROSPECTS

Many entrepreneurs think that selling to the widest possible market
Is the likeliest path to success. They are afraid to pursue a market niche
because they fear they'll lose business by turning away customers. But
this 'take all comers' approach is not very effective.

It's hard to stand out when you market your business without a
distinctive set of prospects in mind.

Occupying a niche means you won't be competing with a lot of
similar businesses solely on price. And because you will be selling
products and services that are customized to the specific needs and
predispositions of a select group of people, you can often charge more.
Your products and services serve a market that can't easily find
alternatives.

The process starts with market research: analyze your best potential
customers, your competitors, your market's predisposition toward your
products and services, and your ability to serve these people so well as
to make you their vendor of choice.

Market research is like sticking your toe into a lake before jumping
in. If you figure out exactly which group of people you want to reach,
and what their needs are, you avoid wasting time and money. Once you
know, you can alter your product or services to fit the needs of your
target market more closely, and you can craft a message that reflects
your business and your customer.

Market research does not require expensive consultants, surveys or
focus groups — it can be as simple as asking your best customers the



right questions. To determine if a particular niche is right for you, ask
yourself these questions:

Do I have an identifiable target population with similar interests and
needs?

Is the market large enough to support my business?

Can | tailor my products, services, and business identity to address
that market's particular needs?

Is my target market currently underserved?

Can | reach my potential customers in a cost-effective manner?

Your niche will give your marketing efforts a natural, sharp focus.
The more you specialize, the more your market will see the value of
your services because you speak directly to their unique situation.
Assuming your niche is large enough, you can do quite well by
becoming a provider of products and services that can't be found
anywhere else.

2. Ilpouumaiime mexcm ewe pa3z. Illepenuwiume ymeeporcoeHus,
OaHHble HUdICe, U YKadcume, SAGIAOMCA U OHU BEPHLIMU UIU
neeepnvimu (True or False). Iloomsepoume ceoe muenue yumamamu u3z
mexkcma.

a) Many entrepreneurs are afraid to pursue a market niche.

b) It is hard to stand out when you market your business without a
distinctive set of prospects in mind.

c) Marker research is the first step in niche marketing.

d) To occupy a niche means that you will compete with a lot of
businesses solely on price.

e) Market research requires expensive consultants, surveys and
focus groups.

3. 3anonnume nponycku 6 NpeoNoNHCeHUsIX OOHUM U3 CI08 UIU
C0BOCOUEMAHULL, NPEONONCEHHBIX HUICE.

predispositions, market research, cost-effective, entrepreneurs,
competitors, approach, customers, was tailored to, target market,
market niche

a) If our ... of young people aged between 18 and 25 are buying our
clothes, it is because they like them.
b) Mrs. Wilson is one of our regular ....



C) ... is a small area of trade within the economy, often involving
specialized products.

d) His report ... an audience of businessmen.

e) If an activity is ..., it is good value for the amount of money paid.

f) ... shows that demand for small cars will continue to grow.

g) He was one of the ... of the eighties who made their money in
property.

h) Their prices are better than any of their ....

1) Entrepreneurs should be aware of the customers’ ... and needs.

J) This ... is very effective.

3aoanue 4. llepesedume npeonodceHusi Ha pPYCCKUU 5A3blK, 00pauiast
BHUMAHUe HA QYHKYUU UHDUHUMUBA.

a) Listen, Derek failed to pass his final exams!

b) The test turned out to be easy.

c) The buyers want to know our terms of payment.

d) This is for you to decide.

e) The secretary was happy to have been invited to the party.

f) To be a good manager you have to like people and be good at
communication.

5. Ilepeseoume npeonodcenus Ha pyccKuil sA3blK, 00pawias eHUMAaHue Ha
@opmbl u QyHKYUU 2epyHOUsL.

a) My documents need correcting.

b) We can’t excuse their not answering our invitation.
c) He doesn’t like having been invited to their parties.
d) The Chairman began speaking.

e) She has a habit of interrupting people.

6. I[lepeseoume npeonodcenus Ha pyccKkull A3vik, 00pawas 6HUMAHUe HA
Gopmul u hynxyuu npuwacmusl.

a) Writing the letter he thought about the urgent order.

b) Having made the report Tom left the room.

c) This is the warehouse built many years ago.

d) The hall was full of smoking people.

e) The house being built in our street is a new supermarket.

7. Ilepesedume npeonodicenus Ha pyccKull sA3vblK, 00paujas 6HUMAHUE HA
MuUnsl YCA08HBIX NPEONOHCEHU.



a) If you spoke less and listened more, you'd be more aware of
what people really felt.

b) If I lost my job, I'd have a lot of problems getting another one.

c) If we spent more on Research and Development, we wouldn't be
so behind technologically.

d) I think it would create much better discipline in the office if you
showed me a bit more respect in front of my staff.

e) I'll only call you if I think there is a problem.

Bapuanum 7

1. IIpouumaiime u nepegeoume nUCbMeHHO MEKCM.

10 WAYS TO GET CUSTOMERS TO BUY NOW

You sent out the best direct mail piece you've ever seen. Your
brochure is so great you framed it and put it next to the pictures of your
kids. So why aren't you getting sales?

Take a look at your call to action. With any advertising materials,
it's crucial that you get potential customers to act. Now! Use the
following techniques to create a call to action that will have your phones
ringing off the hook and your profits reinventing your sales graphs:

Advise of a Price Increase. People want to get in on a good deal. If
your price iIs going up on a specific date, let your customers know.
They'll want to buy before your product's price increases.

Establish a Trial/Introductory Period. Trial periods are a great way
to get new customers. Offer a special deal, extra service or a lower price
during your trial/introductory period.

Free Gift. Nothing attracts new customers like free gifts. As an
added incentive for ordering, offer your free gift to the first 100 or 1000
people that respond.

"No Risk™ Trial. People want to know there's no risk involved if
they're not satisfied with the product/service. Let new customers know
they can cancel for any reason before the trial period expires.

"Not Available in Stores". Is your product exclusive to mail order?
If your product's not available in stores, be sure to tell your customers.
They'll know they can only order your product from you instead of
visiting the local stores.

Offer an Upgrade. One simple line can boost your sales. "Order
within 10 days and we'll upgrade you to the deluxe model."



Free Supplies/Accessories. You've seen this technique used with
computer sales. Buy a computer and receive a free printer. This works
with a whole range of products. But be sure to include a date on your
offer. This politely urges people to take advantage of your offer before
time runs out.

Use Action Phrases. No matter how you approach your own call to
action, be sure to include action phrases:

Call Now. Toll Free. 24 Hours a Day. Mail this coupon today in the
postage-paid envelope. Fax your response card.

Avoid Passive Phrases. Be sure to avoid passive phrases like: You
know how to reach us. Call when you're ready to order.

Give your customers the perks of responding immediately. They'll grab
their wallets. You'll see an increase in profits.

2. Ilpouumatime mexcm ewe pas. Ilepenuwiume ymeepoicoenusi, OauHbvie
HUdIce, U yKaxycume, SA6AAI0MCA U OHU 8EPHbIMU UIU HedepHbiMu (TrUe
or False). Illoomeepoume ceoe mnenue yumamamu u3 mexcma.

a) All the customers like free gifts.

b) If you use the techniques described in the text you will not get
profits.

¢) The author advises to use passive phrases.

d) Customers usually want to buy after the product’s price increases.

e) Offering an upgrade can boost your sales.

3. 3anonnume nponycku 6 nNpeoNoNHCeHUsIX OOHUM U3 CI08 UIU
C0BOCOUEMAHULL, NPEONOHNCEHHBIX HUICE.

profit, to boost, advertises, mail order, the sale, expire, was
offered, price, an incentive, reinvent

a) They will drop the price rather than lose....

b) The theatre managed... its audience by cutting ticket prices.

¢) The contract between the two companies will ... at the end of the
year.

d) Bonus payments provide...to work harder.

e) She makes a big ...from seclling waste materials to textile
companies.

f) I often buy clothes by....

g) The large supermarkets are offering big ...cuts.

h) He...his services on the company notice board.



1) Don’t...wheel.
j) She ...ajob in Paris.

4. Ilepeseoume npeonodxiceHus Ha pyccKull sA3vlK, 00pawas 6HUMAaHUe Ha
@yHKYyuU uHuHUMUBA.

a) The director didn’t like to be interrupted.

b) It takes character and self-control to understand and forgive.

¢) | am going to tell you a thing which can make you change your
mind.

d) He seems to have been reading since morning.

e) There is only one way to get anybody to do anything, and that is by
making the other person want to do it.

5. Ilepesedume npeonosicenus Ha pyccKull s3vik, 00pawas 6HUMAHUE HA
@opmbl u pyHKYUU 2epyHOUL.

a) She thought of going to Spain on holidays.

b) Do you have any reason for saying such things?
c) Writing reports is a boring thing.

d) I like learning foreign languages.

e) Our director hates being interrupted.

6. Ilepeseoume npeonodicenuss Ha pyccKull A3vlK, 00pawias GHUMAaHUe Ha
Gopmul u hynxyuu npuwacmusl.

a) The woman standing at the window is my colleague.
b) The letter written by him was very long.

c) The question being discussed now is very important.
d) Being asked he said nothing.

e) Having lost his address I couldn’t write to him.

7. Ilepesedume npeonodicenus Ha pyccKkull A3vlK, 00pauias eHUMAaHue Ha

MUNBL YCI0BHBIX NPEOSIOHCEHUI.

f) If sales don't improve soon, we'll have to lay off some workers

g) If I were in your position, I'd resign rather than wait to be sacked.
h) If you worked a bit harder, you'd be really good at your job.

1) If they offered me the job, | would probably take it.

J) So, if | hear from you, I'll assume everything is fine.

Bapuanm 8

1. IIpouumaiime u nepegeoume nUCbMeHHO MEKCM.

DIFFERENT TYPES OF ADVERTISING METHODS



Advertising has evolved into a vastly complex form of
communication, with literally thousands of different ways for a business
to get a message to the consumer. It could be said that cave paintings in
some way represented the first forms of advertising, although the earliest
recognized version of what we know as advertising was done on papyrus
by the Egyptians. And in Pompeii, the ruins suggest that advertising was
commonplace.

However, today the advertiser has a vast array of choices. The

Internet alone provides many of these, with the advent of branded viral
videos, banners, advertorials, sponsored websites, branded chat rooms
and so much more.
Fortunately, every single tactic available to the advertiser falls into one
of the following buckets. Although a few of these are relatively new to
the field, most go way back to the very beginnings of modern
advertising.

Print Advertising. If an advertisement is printed on paper, be it
newspapers, magazines, newsletters, booklets, flyers, direct mail, or
anything else that would be considered a portable printed medium, then
it comes under the banner of print advertising.

Broadcast Advertising. A mass-market form of communication
including television and radio, broadcast advertising has, until recently,
been the most dominant way to reach a large number of consumers.

Outdoor Advertising. Also known as out-of-home (OOH)
advertising, this is a broad term that describes any type of advertising
that reaches the consumer when he or she is outside of the home.

Product Placement Advertising. In a nutshell, product placement is
the promotion of branded goods and services within the context of a
show or movie, rather than as an explicit advertisement.

Cell Phone & Mobile Advertising. A relatively new form of
advertising, but one that's spreading rapidly, uses cell phones, iPads,
Kindles, Nooks, and other portable electronic devices with Internet
connectivity. Current trends in mobile advertising involve major use of
social media such as Twitter and Facebook.

Online Advertising. If you see an advertisement via the Internet
(World Wide Web), then it is classified as online advertising. In fact,
there are ads on this very page, and most other websites you visit, as
they are the primary revenue driver for the Internet. Learn more about
this vital part of the Internet.



Public Service Advertising. Unlike traditional commercials, Public
Service Advertisements (PSA) are primarily designed to inform and
educate rather than sell a product or service.

2. Ilpouumaiime mexkcm ewe pas. lIlepenuwiume ymeepaicoenus, OanHble
HUdCe, U yKadcume, SAGAAI0MCs U OHU 8epHbIMU UlU HesepHbimu (True
or False). [loomeepoume ceoe mHeHue yumamamu u3 mexcma.

a) The author denies the fact that the earliest version of advertising
was done on papyrus by the Egyptians.

b) Direct mail is an example of print advertising.

c¢) Outdoor advertising has, until recently, been the most dominant
way to reach a large number of consumers.

d) “OOH” means “out-0f-home”.

e) Public service advertisements are primarily designed to sell a
product or service.

3. 3anonnume nponycku 6 NpeooNCeHUsX OOHUM U3  CJLO8,
npeonodcennvlx  Hudxce. Illepenuwiume nonHvie npeonodceHUs U
nepeseoume ux Ha pyCCKUU s3vlK.

are spread, advertisements, suggested, provides, available,
banners, considered, in a nutshell, via, primarily

a) This booklet ...useful information about local services.

b) She scanned the job ... in the paper.

c) The demonstrators walked along the street, waving ...and shouting
angrily.

d) Our autumn catalogue is now ... from our usual stockists.

e) The redundancies ...across the clothing, banking and building
industries.

f) Reports are coming in ...satellite.

g) They were wondering where to hold the office party and I... the
Italian restaurant near the station.

h) Well, to put it ..., we're lost.

1) We're ... concerned with keeping expenditure down.

J) Don't make any decisions before you've ...the matter.

4. Ilepesedume npeonodicenus Ha PyCcCKUll s3vlk, 00pawas BHUMAaHue Ha
@yHKUUU uHDUHUMUBA.

a) To know all is to forgive all.
b) You are always the first to arrive.
c) 1 should come and see him off as live not so far away.



d) Some people find it difficult to speak in public.
e) The book to be read can be bought in any bookshop.

5. Ilepeseoume npeonoscenus Ha pyccKull sA3viK, 00pawas 6HUMAaHUe Ha
@opmbl u pyHKYUU 2epyHOUL.

a) We are proud of having been his colleagues.

b) Looking at the computer screen for a long time is very harmful
for eyes.

¢) My boss insists on my staying there.

d) He sat without answering.

e) She entered the office without being noticed.

6. Ilepeseoume npeonodicenuss Ha pyccKull A3vlK, 00pawias GHUMAaHUe Ha
@opmbl U QYHKYUU npuuacmusl.

a) He set in the arm-chair thinking.

b) Having shaken hands with them we continued our way.
c) The questions put to the professor were important.

d) Having received his letter they left for London.

e) While waiting for them I was reading this newspaper.

7. Ilepesedume npeonodcenus Ha pyccKull sA3blK, 00pawas HUMAHUE HA
MUNnbvl YCI0BHBIX NPEOSIONHCEHUU.

a) If you want, I'll tell Jagger that we need time to think it over.

b) When he hears that, he'll be a bit impatient.

c) If I spoke Japanese as well as you do, I'd try to find a job with
one of the Japanese banks.

d) If you invested some time into learning how the Internet works,
you'd find that it could really help you in your job.

e) If you took the train, you wouldn't be so tired when you arrived.

Bapuanm 9

1. Ilpouumaiime u nepegedume nuUCbMeHHO MEKCM.

6 SIMPLE MARKETING STRATEGIES TO INCREASE YOUR
BUSINESS
Marketing is the most common problem that people running or
starting small businesses ask me about. Typically, they say something
like, "I've placed some ads but they just don't seem to be doing
anything." — in other words, not bringing them the customers, clients or
sales they desire.



Marketing is More Than Advertising. But marketing and
advertising are not synonymous and ‘placing a few ads' is never going to
draw the kind of business a small business needs to be successful.
Marketing is a process, not an event. It involves planning marketing
goals and implementing (often a series of) marketing strategies to
achieve them.

Now that doesn't mean marketing has to be a complicated process. But
it does mean you have to know what you want to achieve and get out
there and work at it. Here are six simple marketing strategies you can
use to increase your customers and sales.

1) Offer some free classes/workshops related to your products and/or
services - in your home, in a rented venue or through a local
education institution. Target specific audiences or events, if
appropriate.

2) Join local business organizations and networking groups. Many,
such as home-based business groups, are inexpensive to join. And
the marketing benefits are huge. Once they get to know you and
what you do, the other business people in your group will mention
your business to others and may even give you referrals.

3) Create or become front and center in a charitable event. You can
get huge amounts of press for events like this — which can translate
into new customers.

4) Create your own blog - and use it to build an audience of people
who would be interested in your products and/or services. Creating
a blog is easier than creating a website - and savvier too. You'll
start connecting with other bloggers, business people and potential
customers.

5) Join and use Twitter. If you have time to get to know and use a
variety of social media, do. But if you only have time for one,
Twitter is my pick of all the social media out there because it's so
quick and easy to use.

6) Ask for referrals - If you operate a service-based business, you
know that | have saved the best for last here, because asking for
referrals is the easiest and least time-consuming of all the
marketing strategies in this article.

Don't get me wrong; there's nothing wrong with advertising. It's just

that in most cases it won't be not effective marketing unless it's part of a
coordinated marketing plan. Think of marketing as a rope and



advertising as one strand of the rope. How strong is a one strand rope
going to be?

2. Ilpouumaiime mexcm ewe pas. Ilepenuwiume ymeepowcoenusi, OauHvie
HUdCe, U YKaxcume, A6JIAAIOMCA IU OHU BePHbIMU UlU Hegephbimu (True
or False). [loomeepoume ceoe muenue yumamamu u3 mexcma.

a) Marketing is an event, not a process.

b) One can offer free classes in a local education institution.

¢) If you join local business organization and networking groups,
marketing benefits will be huge.

d) Creating a website is easier than creating a blog.

e) Asking for referrals is the most difficult marketing strategy.

3. 3anonnume nponycku 6 npeoNodNHCeHUsX OOHUM U3 CI08 UU
CI080COYemManull, NpeonodceHHvlx Hudxce. Ilepenuwiume nonnvie
npeolodcenUsl U nepeseoume ux Ha pyCCKul s3vlK.

increased, complicated, charities, to relate, benefits, marketing,
small business, advertisers, inexpensive, venue

a) Our... people have come up with a great idea for the launch of
the new model.

b) Whilst claiming to promote positive images of women,...are in
fact doing the very opposite.

c) I had to fill in this really...form.

d) One of the many...of foreign travel is learning how to cope with
the unexpected.

e) It's an ...perfume.

f) Proceeds from the sale of these cards will go to local....

g) The hotel is an ideal...for conferences and business meetings.

h) The cost of the project has...dramatically since it began.

1) The tax changes will bring immediate benefits for....

J) Researchers are trying ...low exam results to large class sizes.

4. I[lepesedume npeonodceruss Ha pyCCKUll A3bIK, 00pawas BHUMAHUe Ha
QyHKYyuu uHuHUmMUBA.

a) | am glad to have met you.

b) Jane remembered to have been told a lot about Mr Rochester.
c) Nature has many secrets to be discovered yet.

d) He was told to meet the delegates and take them to the hotel.



e) Which is more pleasant: to give or to be given presents?

5. Ilepesedume npeonosicenus Ha pyccKull s3vik, 00pawas BHUMAaHUe Ha
Gopmul u hyHxyuu eepynousi.

a) She is angry at having been sent for.

b) I can’t remember having seen him before.

¢) I don’t mind your going at all but you’d better see if your father
has any objections.

d) If you can’t give up smoking, at least you could cut down a bit.

e) Have you considered borrowing money from the bank as a way
of financing your holiday?

6. Ilepeseoume npeonodicenuss Ha pyccKull A3vlK, 00pawias GHUMAaHUe Ha
@opmbl U QYHKYUU npuuacmusl.

a) Writing the letter he thought about the urgent order.

b) Having made the report Tom left the room.

c) This is the warehouse built many years ago.

d) The hall was full of smoking people.

e) The house being built in our street is a new supermarket.

7. Ilepesedume npeonodcenus Ha pyccKull sA3blK, 00pawas HUMAHUE HA
MUNbvl YCI0BHBIX NPEOSIONHCEHUU.

a) | wouldn't have met up with John if I'd stayed at home.

b) I'm sure that if | talk to him sweetly enough he'll hold on and
not look elsewnhere.

c) If you spent more time on your own problems and a bit less on
mine, we'd both benefit.

d) If I met her again, I would be really angry with her.

e) If I were you, | wouldn't tell anybody about this.

Bapuanm 10
1. Ilpouumaiime u nepeseoume NUCbMEHHO MEKCM.

4 WAYS TO PROVIDE CUSTOMER SERVICE
THAT OUTSHINES YOUR COMPETITORS

So how can you provide customer Service that shines? Follow this
plan to ensure customer service that will dazzle customers and
competitors alike:

1) Determine what makes what you offer special.



Study the competition. Think about their customer service and the
customer service you provide. What can you offer your customers that is
“better” than the competition? There are sure to be aspects of your
customer Service that you can promote as “Special”. Make a list of all
these ideas for providing customer service. If you sell a product, and
your competitor doesn’t offer it already, perhaps you can offer free local
delivery.

2) Study the customer service ideas on your list and examine their
feasibility.
Can you really guarantee that you will always stick to your written
estimate or provide a faster turnaround time than your competitors? If
you aren’t sure, or can’t do it, cross it off your customer service ideas
list. So only choose what you can definitely do one hundred percent of
the time.

3) Choose one or two of your shiny customer service ideas and
implement them.
When I say implement your customer service ideas, I don’t just mean do
it; you also need to let people know that you’re doing it. Feature this
aspect of your customer service in whatever ads you run, including your
yellow pages listing. Put it on your business cards and in your email
signature. Make it part of your greeting spiel when you answer the
phone. While one of the big payoffs of your shiny customer service will
be the great word-of-mouth advertising it generates, this takes time, and
you need to help it along by getting the word out. Don’t be shy! Solicit
customer service testimonials from satisfied customers that you can use
in print ads, such as in newspapers, magazines, and on your website, if
you have one, or can at least use as references for new potential
customers.

4) Stay proactive and keep gathering customer service ideas.
Listen to your customers and find out what kind of special customer
service they want. You can do this formally, by creating a customer
satisfaction feedback form that you enclose with every sale or post on
your website, or informally, by asking them for their customer service
ideas when they're in your store or office. Shiny customer service is
service that’s responsive to customers' needs.

Customers are tired of dealing with retailers that ignore customer
service or only pretend to have it, and as always, they’re voting with
their dollars. Shiny customer Service will draw customers to your



product or service, rather than a competitors', and bring them back in
droves.

2. Ilpouumaiime mexcm ewe pas. Ilepenuwiume ymeepowcoenusi, OauHvie
HUdCe, U YKaxcume, A6JIAAIOMCA IU OHU BePHbIMU UlU Hegephbimu (True
or False). [loomeepoume ceoe mHeHue yumamamu u3 mexcma.

a) An entrepreneur shouldn’t study the competition.

b) An entrepreneur should choose many shiny customer service
ideas.

¢) An entrepreneur should stay proactive.

d) Shiny customer service is responsive to consumers’ needs.

e) Customers don’t want to deal with retailers that ignore customer
Service.

3.  3anonnume nponycku 8 NpeoNoNCeHUAX OOHUM U3  CJlO8,
npeonodcennvlx  Hudxce. Illepenuwiume nonHvie npeonodceHUs U
nepeseoume ux Ha pyCCKull s3viK.

Guarantee, ensure, satisfied, feasibility, competition, dealing,
retailer, consumers, implemented, proactive

a) The new telephone rates will affect all ... including businesses.

b) The airline is taking steps to ...safety on its aircraft.

c) The two companies are in ...with each other.

d) We're looking at the ...of building a shopping centre there.

e) The system costs £99.95 including postage, packing and a 12-
month....

f) The changes to the national health system will be... next year.

g) This company is a big electronics ....

h) Some people are never ... !

1) Companies are going to have to be more ...about environmental
management.

J) She's used to ... with difficult customers.

4. Ilepesedume npeonodicenus Ha PyCcCKUll s3vlk, 00pawas BHUMAaHue Ha
@yHKYUU uHDUHUMUBA.

a) This is the document to be translated in two weeks.

b) Sorry not to have noticed you.

¢) The children were delighted to have been brought to the circus.
d) Here is the matter to be solved as soon as possible.

e) The only way of getting the best of an argument is to avoid it.



5. Ilepesedume npeonodicenus Ha pyccKull s3vik, 00pawas 6HUMAaHue Ha
@opmbl u pyHKYUU 2epyHOUL.

f) It's obvious he's only interested in making money.

g) Bob sent a report to the Chairman instead of attending the
meeting.

h) She doesn't mind working the night shift.

1) Please, forgive me for interrupting you. It was so rude.

j) Let me begin by telling you something about our company's
history.

6. [lepesedume npednodcenusi Ha pyCcCcKull A3viK, 0oOpawas BHUMaHue Ha
@opmbl u pyHKYUU npUYaAcmuslL.

a) Having answered all the questions he began drinking coffee.
b) We are interested in goods produced by this factory.

c) Do you like the magazine being discussed?

d) Having finished the discussion we went for a walk.

e) Being ill she couldn’t go to work.

7. Ilepeseoume npeonodicenusi Ha pyccKull A3blK, 0Opauias 6HUMAHUE HA
Munbsl YCI0BHBIX NPEONONCEHU.

a) 1'd have bought the bigger model if I'd been able to afford it.

b) I'll tell you all about it if you have the time.

¢) You can't be good at sports if you smoke a lot.

d) 1 would have gone to the cocktail party if | hadn't had too much
work on.

e) If | see you standing around the coffee machine talking again,
you'll be in big trouble.

Bapuanm 11

1. Ilpouumaiime u nepegedume nuUCbMeHHO MEKCM.

TOURISM BUSINESS AS THE WORLD’S LARGEST INDUSTRY AND
EMPLOYER

Tourism may be defined as the science, art and business of attracting
and transporting people, accommodating them, and catering to their
needs and wants. Wealthy people have always traveled to distant parts of
the world, to see great buildings, works of art, learn new languages,
experience new cultures and to taste different cuisines.

As an industry, tourism is a dynamic, evolving, consumer-driven
force. It is travel for recreational, leisure or business purposes. The


http://en.wikipedia.org/wiki/Multilingualism
http://en.wikipedia.org/wiki/Cuisine

World Tourism Organization defines tourists as people who "travel to
and stay in places outside their usual environment for more than twenty-
four hours and not more than one year for leisure, business and other
purposes not related to the exercise of an activity remunerated from
within the place visited". Tourism has become a popular global leisure
activity.

Tourism is the world’s largest industry, with approximately USD 3.5
trillion in gross output. It is the employer of 183 million people. This
represents 10.2 per cent of the global workforce. By employing one out
of every ten workers, travel and tourism is the world’s largest employer.
As an industry, tourism is expected to grow much faster than other
sectors, about twice as fast as world GNP, especially international travel.
Growing so rapidly, tourism presents both tremendous opportunities and
challenges. Although a mature industry, tourism is a young profession.
The good news is the variety of exciting career prospects for today’s
hospitality and tourism graduates.

In addition to their original expenditures, tourists produce secondary
impacts on local economy. When a tourist spends money to travel, to
stay in a hotel, or to eat in a restaurant, that money is recycled by these
businesses to purchase more goods, thereby generating further use of the
money. In addition, employees of businesses who serve tourists spend a
higher proportion of their money locally on various goods and services.
This chain reaction continues until there is a leakage, meaning that
money is used to purchase something from outside the area. This
phenomenon is called the multiplier effect.

Tourism brings new revenue to the area; it also creates and maintains
higher rate of employment than if there were no tourism. It may act as a
catalyst for the development of the community because this revenue
helps to provide schools, hospitals, and so on.

2. Omsemvbme NUCbMEHHO HA 60NpOCsHL NO meKcnty'.

a) What is tourism?

b) In what way does The World Tourism Organization define
tourists?

c) What is the multiplier effect?

d) Why tourism is the world’s largest industry?

e) What kind of effect on local economy is produced by tourists?

3. llepeseoume nucbMeHHO NPeEONOJHCeHUsI HA AHTUUCKULU S3bIK,
UCNOJIb3YSA IeKCUKY meKcma u3 3aoanust 1.



a) TypusMm cerogHsl — 3TO MOIIHAS MHPOBAsk HHIYCTPHS, KPYITHBIH
OusHec, OOJbIINE JIEHBIU M CEephbe3Hasl MOJUTUKA TII00aTbHOTO
YPOBHSI.

b) 3HaunTEIbHBIC U3MEHEHUSI B MHUPOBOW 3KOHOMHUKE IMPOW3OILIH
C pa3BUTHEM MaCCOBOIO TypHU3Ma.

C) B mMupoBoii Topromie o0OpPOT OT MEKIYHAPOJIHOTO TypU3Ma
HaXOJIUTCSI Ha TPEThEeM MECTe IMOcie JKcrmopra HehTu u
aBTOMOOMIICH.

d) B Hamm AHM TYpHCTHYECKHH PBIHOK CTajl apeHOM >KEeCTOKOM
KOHKYPEHTHON OOpBHOBI.

e) 3a mocieaHUe ToJbl TYPUCTHUYECKAs WHIYCTPHS IOMOTHHUIIACK
COTHSIMU HOBBIX ()UPM, M B JOTIOJIHEHHE K ATOMY IpeTepIeBacT
polecc TIo0aIn3aluu.

f) B KpynmHBIX TYPHCTHYCCKUX IEHTPAX KAXJbIC JIECATh TYPHCTORB
o0OecrneunBaroT paboOTOM IBYX paOOTHHUKOB.

g) C pa3ButueM o00IecTBa BCE OOJbIICE KOJIMUYECTBO HACEICHHS
BOBJICKaeTcs B chepy Typusma.

h) Ve ceromHs KaKIablid JCBATHIN YEIOBEK HA IIAHETS TPYIAMTCS
B chepe Typu3Ma, KOTOPBIH 00eCIeYnBaeT co3AaHrue OOJIbIIIOTO
KOJIMYECTBa padOUYMX MECT.

1) Typusm oka3bIBaeT BIUSHHUE HA KaXKJbli KOHTUHEHT, CTPaHy H
TOpo.

J) Oxumaercs, 94TO TYpU3M CTaHET CaMOW KpPYITHOH MHPOBOM
WUHIYCTPUCH CIICTYIONMIETO CTOJICTHS.

4. Ilepesedume npeonodicenus Ha pyCcCKull A3vlK, 00pawas BHUMAaHUe Ha
@yHKYUU uHDUHUMUBA.

a) The first step to be taken is to start negotiations.

b) The inflation rate was not high enough to start paying
compensations to workers.

c) To go on like this was dangerous.

d) There is nothing to fear of.

e) | would rather not speak upon the subject.

5. Ilepeseoume npeonodicenus Ha pyccKull s3vik, 00pawas BHUMAaHUe Ha
Gopmul u hynxyuu eepynousi.

a) She stopped coming to see us, and | wondered what had
happened to her.

b) She denied having been at home that evening.

c) He did not approve of her drinking so much coffee.



d) The problem is not worth discussing.
e) | insist on your going there now.

6. Ilepeseoume npeonodicenuss Ha pyccKull A3vlK, 00pawias GHUMAaHUe Ha
Gopmul u yHxyuu npuvacmus.

a) You must have much practice when you are learning to speak a
foreign language.

b) A fish taken out of the water cannot live.

c) The man standing at the door of the train carriage and saying
goodbye to his friends is a well-known musician.

d) He stood watching the people who were coming down the street
shouting and waving their hands.

e) This material being a dielectric, no current can flow through it.

7. Ilepesedume npeonodicenusi Ha pyccKull A3blK, 00pauias 6HUMAHUE HA
MuUnsl YCI08HBIX NPEONOHCEHU.

a) If I had had money last year, | would have bought a car.

b) If I miss the 8 o'clock bus, I am late for work.

c) If the weather is fine, we will go for a walk.

d) If he had known that, he would have decided differently.
e) She would pass her exam next month if she worked harder.



Bapuanm 12
1. Ilpouumaiime u nepeseoume NUCbMEHHO MEKCMI.

VITAL ROLES OF GOVERNMENT IN TOURISM

The roles of government are vital to tourism. First, governments
generally set the policy of their country, state, or locality toward
tourism. They also regulate the different components of the industry on
the day-to-day basis. Second, they perform research and analysis that
result in statistics on the tourism industry. Third, they are often involved
in the development of tourism in their areas. This is especially true in the
developing countries, but it occurs in industrialized areas as well.
Fourth, governments are actively engaged in promoting a flow of
tourists to their regions with advertising or public relations techniques.

In many countries, tourism is so important that its interests are
represented at the ministerial level of government. Even in countries
where the tourist industry has less economic importance, there is usually
a tourist bureau with official or semi-official status.

One of the ways in which countries or regions can promote tourism is
by relaxing the kind of regulation that usually comes under the heading
of 'red tape'. Travel is made easier when there are no visa requirements
and when the entry formalities are simple. Even where government
investment is not direct, there must be an indirect investment in the form
of building or improving the infrastructure. The infrastructure consists
of those things that are necessary before development can take place —
roads, sewers, electricity, telephone service, airports, and water supply.
Another way in which government encourages tourism is through
training programs for service personnel. Many governments institute
such programs in order to have people available to fill the jobs generated
by tourism.

Before a government undertakes tourist development, it usually
attempts to determine the market potential — the number or percentage
of travelers it can hope to attract. This is followed by studies of the
social impact and very often of the environmental impact — what
tourism will do to the natural surroundings. The research is followed by
the actual planning and development that include improvement of the
infrastructure, financial arrangements, and construction of the
superstructure.



2. IIpouumaiime mexcm ewe pa3z. Ilepenuwiume ymeepaicoenus, OanHvie
HUdCe, U yKadxcume, SAGAAI0MCs U OHU 8epHbIMU UlU HesepHbimu (True
or False). [loomeepoume ceoe mHeHue yumamamu u3 mexcma.

a) Government plays only a minor role in tourism.

b) Governments don’t promote tourism; they only perform re-
search and analysis that result in statistics on the tourist
industry.

c) Governments never attempt any kind of day-to-day regulation to
any part of the tourism industry.

d) Many governments have made direct financial investments in
the development of tourist facilities.

e) Hotels, golf courses, swimming pools, restaurants, and parking
lots are all part of the infrastructure.

f) Tourism interests are represented at the ministerial level of
government in all countries.

g) Red tape such as visas and complicated entry formalities make it
easy to travel from one country to another.

h) No research is ever done concerning the reasons why people
travel or their reactions to their vacations.

1) The infrastructure can be quickly developed without any plan-
ning or assistance from government.

J) Governments never participate in programs to train personnel
for tourist-connected jobs.

3aoanue 3. Ilepesedume nucbMeHHO NPEONONCEHUS HA AHSTUUCKULL
A3bIK, UCNOTIb3YA TIEKCUKY meKcma U3 3a0anust 1.

a) PazButHe TypHW3mMa WUrpaeT BaXXHYI0 pPOJb B PCIICHUH
COITMAJIBHBIX TTPOOIIEM.

b) Typusm oOKa3pIBacT BIUSHHEC Ha COXPAaHCHHE U pa3BUTHUE
KyJBTYPHOTO IOTEHIIMAJIA, BEJET K TapMOHHU3AIUNA OTHOIIICHUM
MKy pa3IudHbIMH CTpaHAaMH M HapoJaMH, 3aCTaBIIICT
NPaBUTEIIBCTBA, OOIIECTBCHHBIC OPTaHU3AIMA U KOMMEPUYECKHE
CTPYKTYpPbl aKTHBHO Y4YaCTBOBaTh B JIeJI¢ COXPAHCHHS U
037I0POBJICHHSI OKPY>KAIOIIECH Cpe/Ibl.

C) PerynupoBanue neSITEIbHOCTH B Typu3Me B OOJBIIMHCTBE
3apyOeIKHBIX CTpaH IPOUCXOTUT pH y4acTHH
rOCyIapCTBEHHOI'O U YaCTHOI'O CEKTOPOB.

d) Bo3aeiicTBHE CO  CTOPOHBI  TOCYJApPCTBEHHBIX  OpPTaHOB
Pa3IUYHBIX YPOBHEH SBJISCTCSA ONPEACIISIONIUM B CTAHOBJICHHUH



OPraHu3alMOHHO - AKOHOMHMYECKOTO MEXAHW3Ma YIPaBIICHHS
OTEUECTBEHHOU chepoit Typuszma.

e) IHTeHCHBHOE pa3BHTHE MEXIYHAPOJHBIX TYPHCTCKHX CBS3CH
IIOBJIEKJIO 3a coOo CO3/1aHUE MHOTOYHCIIEHHBIX
MEKIYHAPOAHBIX OPTaHU3ALHM.

4. Ilepeseoume npeonodxiceHus Ha pyccKull sA3viK, 00pawas 6HUMAaHUe Ha
@yHKYyuU uHuHUMUBA.

a) He saw his teacher coming.

b) I haven’t heard anyone call me.

c) I rely on you to come in time.

d) He asked for the papers to be brought.

e) The tendency to increase the amount of benefits paid to the
population is becoming more obvious.

5. Ilepesedume npeonodicenus Ha pyccKuli A3vlK, 00pawas BHUMAHUE Ha
@opmbl u QyHKYUU 2epyHOUsL.

a) Running long distances requires much training.

b) After working at some plant you will know your specialty
better.

c) The baby likes being spoken to.

d) He entered the room without noticing her.

e) These bags require drying.

6. Ilepeseoume npeonodicenuss Ha pyccKull A3vlK, 0Opawias GHUMAaHUe Ha
Gopmul u hynxyuu npuwacmusl.

a) The constraint caused by the old man's presence having worn
off a little, the conversation became livelier.

b) All the necessary preparations having been made with utmost
secrecy, the army launched an attack.

c) The treaty having been signed, trade was at once resumed.

d) Being very busy he could not answer my question,

e) | remember well his words told at the meeting.

7. Ilepesedume npeonosicenus Ha pyccKkull sA3vlK, 00pauias eHUMAaHue Ha
MUNBL YCI0BHBIX NPEOSIONCEHUI.

a) If she knew his phone number, she would call him next week.
b) If J. London had not learned life from his own experience, he
could not have written his great works.



c) Had the science of radio not been developed so rapidly, we
should not have got such remarkable changes in the technique
today.

d) Had he been a young man, he would have taken part in the
expedition.

e) If we paid more attention to grammar, we should know the
language better.

Bapuanm 13
1. Ilpouumaiime u nepegeoume nUCbMeHHO MEKCM.

TOURISM IN RUSSIA

Russia has tremendous potential for both developing interior tourism
and inviting foreign tourists. There is everything that provides such
opportunities: vast territory, rich history and cultural legacy and in some
regions - virginal nature. Russia stretches for 10 thousand kilometers
from west to east and 3 thousand kilometers from arctic latitudes to sub-
tropical regions in the south. The variety of landscapes provides the
development of different types of tourism: sport and extreme tourism,
mountain skiing tours, sea and river cruising, health recreation tours,
children’s and youth tourism, ecological and business tourism. There are
resorts at the Black sea in the south and at the Baltic Sea in the north,
which make Russia a good place to enjoy beach recreation and health
recreation at the seas. Mineral water springs of mountain resorts are very
popular with many tourists. One can take ethnic tours to the areas
populated by northern peoples or take part in tundra deer safari.

Any kind of mountain tourism (mountain climbing and hiking, rafting
in “turbulent” mountain rivers, mountain skiing and biking) is possible
to do in Russia. The full-flowing, wide and long rivers such as the
Volga, Yenisei and Lena seem to have been created for cruising, fishing,
rafting riding catamarans and boating. Seas located in the northwest of
the country offer cruises for tourists. Numerous lakes are picturesque
and pure. Water in these lakes is not merely seemingly pure: you can
drink it from lakes of Karelia or from Lake Baikal.

Forests of Central Russia and the Caucasus, taiga of Siberia and the
Far East are full of birds and animals. The fact attracts many hunting
tourists. There are many areas of the untouched and virginal nature. That
Is the ecological tours are the best. As opposed to many European
countries, when traveling across Russia one can see no people at all for a



long time. An experienced hunter will point out flamingos, pelicans and
other rare birds as you enjoy transfer to the fishing resort situated in
Astrakhan region in the delta of the Volga river. None of those who are
fond of nature will be indifferent to the horse riding in the fabulous
region of Altai.

2. Omsemvme NUCbMEHHO HA 6ONpPOCHL NO mexKcmy .

a) What types of tourism are developed in Russia? Why?

b) Where is cruising, fishing and rafting possible in Russia?

c) What attracts tourists in the forests of Central Russia?

d) Where can experienced hunters admire virginal nature?

e) What makes Russia interesting for foreigners and could
stimulate domestic tourism?

3. llepeseoume nucoMeHHO NPeONOJHCeHUsI HA AHTUUCKUL S3bIK,
UCNONL3YSL IeKCUKY mekema u3 3aoanus 1.

a) Typusm B Poccum B Hacrosiiee BpeMsl IEpEKUBAaeT CBOM
MMOIBEM.

b) BoaBIIMHCTBO TypUCTHYECKUX IEHTPOB Poccuu cocpenoToueHo
B Cankt-Iletepbypre m MockBe, Tak Kak B 3THX TOpOJax
pPAaCIONIOKEHBI  CaMble€ HM3BECTHBIE JIOCTONPUMEYATEIHLHOCTH
CTpaHBbI.

C) TypuctoB mpuBIeKaeT OoraTtoe KyJbTypHOE HACIEAWE W
npouuioe Poccun.

d) Takxxxe B Poccum pa3BHUTHI KpPyW3bl MO KPYITHBIM pEeKaM —
Bomnre, Jlene wu EHucero, a Takxke IyTEWIECTBUA IO
TpanccuOupckoit maructpanu (GKeJIe3HOW Jopore, TSHYLIEUCs
oT MockBbl 10 BiaaguBoctoka Ha O0epery Tuxoro okeana).

e) OnHuM u3 TJIaBHBIX TYPUCTUUYECKUX 00BEKTOB,
OPUTATUBAIOIINX  MEXAYHAPOJHBIX  TYPUCTOB,  SIBISECTCS
YHUKaJIbHOE 03€po baiikan.

f) Hecmotpss Ha To, uTto Poccusi cumraercs OQHOW M3 CTpaH C
CaMbIM XOJIOJJHBIM KJIMMAaTOM, B €€ TEPPUTOPUIO BXOIST
0o0JlaCcTW C yMEPEHHBIM KJIMMATOM, a TopojJa MOOepeKbs
Yépuoro n Kacnuickoro Mopen mpeiaratoT JIETHUE KypPOPThI
YepHomopckoro nodepexns KaBkasa.

g) HecMmoTpst Ha MHOKECTBO JTOCTONPUMEUYATEIIBHOCTEH U OBICTPOE
pa3BuTHE Typu3Ma Poccus OCTaé€rcss JOCTAaTOYHO CIIOKHOMU
CTpaHOM JiJii TOCEUIEHUM, OCOOEHHO Il TYPUCTOB U3
3amnaJHbIX CTpaH.



h) OcHOBHOM TIPOOJIEMOI MOYKET CTaTh SI3LIKOBOW Oapbep.

1) Poccuiickass KyxHsS OdYeHb Oorara M MHOIooOpasHa, dYTO
00BICHAETCSI MHOTOHALIMOHAILHOCTEIO Poccun.

J) HaubGonee wu3BeCTHBIMU OIOJaMH, ACCOLUMUPYIOIIUMHUCT C
Poccueit, sBnsitoTcst OMHBI, 1WA, TUPOKKH, TIEIBMEHH, KpacHas
Y 4€pHas UKpa.

4. Ilepeseoume npeonodiceHus Ha pyccKull sA3vik, 00pawas 6HUMAaHUE HA
@yHKYyuu uHuHUMUBA.

a) The crops harvested were so big as to be able to store them and
even export part of it.

b) The secretary was happy to have been invited to the party.

) The director didn’t like to be interrupted.

d) It takes character and self - control to understand and forgive.

e) He seems to have been reading since morning.

5. Ilepeseoume npeonosicenus Ha pyccKuil s3vik, 00pawas 6HUMAaHUe Ha
@opmbl u pyHKYUU 2epyHOUL.

a) | was quite disappointed at not finding him there.
b) We intend shipping the goods in May.

c) Loading heavy weights requires great skill.

d) He mentioned having read it in the paper.

e) He apologized for leaving the door open.

6. Ilepesedume npeonodicenuss Ha pyccKull A3viK, 00pawas BHUMAHUE HA
Gopmul u hynxyuu npuwacmusl.

a) The fifth of June arriving, they departed.

b) The concert being over, the lottery came next.

c) The weather being very warm, the closet window was left open.

d) This being understood, the conference was over.

e) Having been collected all the materials were sent to the
laboratory.

7. Ilepesedume npeonosrcenus Ha pyccKkuil s3blK, 00pawas 6HUMAHUE HA
MUNbl YCI0BHBIX NPEOSIOHCEHUU.

a) If you had applied this method, you would have got better
results.

b) If they had called at the office yesterday, they would have found
me there.

c) If I had seen him yesterday, | should have told him about it.



d) If he were here | should speak to him.
e) If he should come, tell him to wait.
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1. IIpouumaiime u nepegeoume nUCbMeHHO MEKCM.
TYPES OF TOURISM

The United Nations classified three forms of tourism in 1994, in its
"Recommendations on Tourism Statistics”: Domestic tourism, which
involves residents of the given country traveling only within this
country; Inbound tourism, involving non-residents traveling in the given
country; and Outbound tourism, involving residents traveling in another
country.

Medical tourism is a term initially coined by travel agencies and the
mass media to describe the rapidly-growing practice of traveling across
international borders to obtain health care. Such services typically
include elective procedures as well as complex specialized surgeries
such as joint replacement (knee/hip), cardiac surgery, dental surgery,
and cosmetic surgeries. Factors that have led to the increasing popularity
of medical travel include the high cost of health care, long wait times for
certain procedures, the ease and affordability of international travel, and
improvements in both technology and standards of care in many
countries.

Cultural tourism is the subset of tourism concerned with a country or
region's culture, especially its arts. Cultural tourism includes tourism in
urban areas, particularly historic or large cities and their cultural
facilities such as museums and theatres. It can also include tourism in
rural areas showcasing the traditions of indigenous cultural communities
(i.e. festivals, rituals), and their values and lifestyle. Culture has always
been a major object of travel. Heritage, culture and the arts have long
contributed to appeal of tourist destination. It is generally agreed that
cultural tourists spend more than standard tourists do.

Culinary tourism is valued by tourism industry professionals as one of
the most popular niches in the world's tourism industry. Culinary
tourism is defined as the pursuit of uniqgue and memorable eating and
drinking experiences, according to the International Culinary Tourism
Association.
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Religious tourism, also commonly referred to as faith tourism, is a
form of tourism whereby people of faith travel individually or in groups
for pilgrimage, missionary, or leisure (fellowship) purposes.

Another type of tourism is a business trip or official trip, which is a
travel or journey caused by business necessities.

3aoanue 2. Omeemvme NUCbMEHHO HA 60NpOCsHL NO meKent) .

a) What types of tourism do you know? Give as many examples as
you can.

b) What types of tourism are traditional ones?

c) What types of tourism are brand new?

d) What are more popular/less popular? Why?

e) What factors make medical travel so popular around the world?

3. Illepesedume nucbMeHHO NPEONOINHCeHUsI HA AHTUUCKUU S3bIK,
UCNONbL3YSL IeKCUKY meKema u3 3a0anusi 1.

a) Typusm crajg sBICHHEM, KOTOPOE BOIIO B HAIlUd JHH B
MOBCETHEBHYIO JKM3Hb COTCH MUJUTHOHOB JIFOJICH.

b) B Hacrosmee BpemMs B Poccum HadyMHAET BO3POXKIATHCS
HAJIOMHAYECTBO BEPYIOIINX B CBATHIC MECTA.

C) Typusm — 5TO OYECHb COBPEMEHHBIH BHJI JCATCIBHOCTH,
TOIMYJISIPHOCTH KOTOPOT'O BO3PACTAET C KAXKIBIM JHEM.

d) Oro memas otpacib, WHAYCTpHUS, OOBEAWHSIONIAS P
pPa3IUYHBIX OpTaHW3alliii W TPEANPUATHNH, 3aHUMAIOITUXCS
opraHu3anyell  OTIbIXa TYPHUCTOB U  TMPETOCTABIISIFOIINX
HOTPEOUTEIIIM Pa3HOOOpa3HBIC YCITYTH.

e) Typusm pa3BHUBAaET JUYHOCTH, PACIIUPSICT ITO3HABATCIHHBIC
TOPU30HTHI, TIPEIOCTABISAET MHOXKECTBO BHIOB Pa3BJIICUCHUN U

OT/pbIXA.

f) Ha ceromusimamii neHb BHIBI Typu3Ma OY€Hb Pa3HOOOpPA3HBI U
UHTEPECHBL.

g) OTHUYECKUH TYypU3M — OJIHO M3 HampaBlieHUH Typu3Mma. Ero

LEIbI0 SIBIIIETCS O3HAKOMJICHHME C (DOJBKIOPOM, OBITOM,
KyJIbTYpOH U S3bIKAMH MECTHBIX HApOJIOB.

h) ConalibHBIN TypH3M — TYpH3M, MOJTHOCTHIO WM YaCTHYHO
OCYIIECTBISIEMBIM 3a CUéT OIOHKETHBIX CPEJICTB, CPEJCTB
rOCY/IapCTBEHHBIX BHEOIOKETHHIX (DOHIOB, a TAKXKE CPEICTB
paboToaaTenei.

1) DKCKYpCHOHHBI Typu3M — OJHO M3 TEPCICKTUBHBIX
HaIlpaBJICHUH, pa3BUBAIOIINXCS Hanbojee ObICTPO.


http://en.wikipedia.org/wiki/Faith_tourism
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J) 3amagHble KOMITAHWW JTABHO OCBOWJIM TaKOW BUJ TPOBEACHHS
MEpONpUITHI Kak Ou3Hec — Typu3M. Brie3iHbie KOoH(pepeHImu,
CEMHUHApHI, TPEHUHTH — MPEKpacHas BO3MOXHOCTh COBMECTHUTH
INPUSATHOE C MOJIC3HBIM.

4. Ilepeseoume npeonodcenuss Ha PyCCKull s3vlK, 00pawas HUMAaHue Ha
@yHKUUU UHDUHUMUBA.

a) To know all is to forgive all.

b) You are always the first to arrive.

c) The book to be read can be bought in any shop.
d) Some people find it difficult to speak in public.
e) Nature has many secrets to be discovered yet.

5. Ilepesedume npeonosicenus Ha pyccKull s3vik, 00pawas 6HUMAHUE HA
@opmbl u pyHKYUU 2epyHOUL.

a) Would you mind opening the window?

b) I couldn’t help laughing.

c) Did you find any difficulty in solving this problem?

d) He felt satisfaction in helping them.

e) You can’t learn English well without practicing every day.

3aoanue 6. llepeseoume npeonodceHus Ha pPYCCKUUl 5A3blK, 00pauias
BHUMAHUE HA popmbl U PYHKYUU NpUaAcmusl.

a) Having been written the letters were posted to customers.

b) He being no more heard of, it was natural to forget everything.

c) And the wind having dropped, they set out to walk.

d) Having been shown the wrong direction, the travelers soon lost
their way.

e) A teacher seeing a mistake in a student's dictation always
corrects it.

7. Ilepesedume npeonodicenus Ha pyccKkull A3vlK, 00pauias eHUMAaHue Ha
MUNbL YCI0BHBIX NPEOSIONCEHUI.

a) If he were in town, he would help us.

b) If I were you, I should go there immediately.

c) If I were in his place, I should refuse.

d) If there were more time, | could finish my article.

e) If they were happy, they wouldn't quarrel every evening.
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1. IIpouumaiime u nepegeoume NUCbMeHHO MEKCM.
ECOLOGICAL TOURISM

Ecotourism (also known as ecological tourism) is travel to fragile,
pristine, and usually protected areas that strives to be low impact and
(often) small scale. It helps educate the traveler, provides funds for
conservation, directly benefits the economic development and political
empowerment of local communities, and fosters respect for different
cultures and for human rights. Ecotourism appeals to ecologically and
socially conscious individuals. Generally speaking, it focuses on
volunteering, personal growth and learning new ways to live on the
planet. It typically involves travel to destinations where flora, fauna, and
cultural heritage are the primary attractions.

Ecotourism is a conceptual experience, enriching those who delve into
researching and understanding the environment around them. It gives us
insight into our impacts as human beings and also a greater appreciation
of our own natural habitats.

Responsible ecotourism includes programs that minimize the negative
aspects of conventional tourism on the environment and enhance the
cultural integrity of local people. Therefore, in addition to evaluating
environmental and cultural factors, an integral part of ecotourism is the
promotion of recycling, energy efficiency, water conservation and
creation of economic opportunities for the local communities.

Ecotourism is a form of tourism that involves traveling to tranquil and
unpolluted natural areas. According to the definition and principles of
ecotourism established by The International Ecotourism Society (TIES)
in 1990, ecotourism is responsible travel to natural areas that conserves
the environment and improves the well-being of local people.

There are seven characteristics of ecotourism: it
. involves travel to natural destinations;

« Minimizes impact;

. builds environmental awareness;

. provides direct financial benefits for conservation;

. provides financial benefits and empowerment for local people;
. respects local culture;

. supports human rights and demographic movements.

2. Omeemvme nucbmMeHHo Ha 6ONpPOCHL NO mexKcmy .
a) What is ecotourism?
b) What are the basic principles of ecotourism?
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c) What measures may minimize the negative aspects of
conventional tourism on the environment?

d) What is natural resource management?

e) The global ecology movement has been stimulated by a
widespread acknowledgement of an ecological crisis of our
planet. Why?

3. Ilepeseoume nUCbMEHHO NPEONONHCEHUS] HA AHSTUUCKUL A3bIK,
UCNONBL3YA IeKCUKY meKcma u3 3a0anus 1.

a) DKOJIOTMYECKUI TYpU3M - OCOOBI CEKTOp TYpPHCTHUCCKOU
OTpaciii, KOTOPBIA TOApa3syMeBaeT CTPEMJICHHE B IIEPBYIO
ouepeqb K OOIICHUIO C MPHUPOJIOHN, MO3HAHUIO €€ OOBEKTOB U
SIBJICHUH, aKTUBHOMY OTABIXY Ha IPHUPOJIE.

b) [TosiBNIeHWe SKOTypu3Ma M €ro  pa3BUTHE OOBICHICTCS
CTPEMJICHUEM CBECTH K MHHUMYMY HU3MEHEHHS OKPYKaIOIICH
CpeIlbl.

C) Ilo3naBass mpupoy, TYPUCTHI MPOHUKAIOTCS HEOOXOIUMOCTBIO
OEpeXHOro K HEW OTHOIICHUSI.

d) DKOTYpPHUCTBI CTPEMSATCS B MECTa C HETPOHYTOH MPUPOJIOH, HO
TAaKOBBIX Ha HaIlllel TIJIaHEeTe OCTAETCS BCE MEHBIIIE.

e) O0beKTaMH PKOTypH3Ma MOTYT OBITh KaK NPHUPOJHBIC, TaK H
KyJIbTYpHBIC JIOCTONPUMEUATEILHOCTH, TJAE TPaTUIIMOHHAS
KYJIbTYpa COCTaBJISET EAUHOE LIEJI0E C OKPYKAIOIIEU CPEION.

f) Ilpu yciaoBuM TPaMOTHOTO PAa3BUTHS SKOJOTHUYCCKUU TYpH3M
MOXXET ChITpaTh CBOIO POJb B Pa3peHICHUH COBPEMEHHOIO
COIMATbHO-3KOJIOTHYECKOTO KPHU3HCa.

g) Bo3pacrarommii cipoc B 3TOM CEKTOpE TypHW3Ma MPHUBOJIUT K
CO3JIaHHI0 HOBBIX 0CO00 OXpaHSEeMBIX MPUPOIHBIX TEPPUTOPHIA,
B TIEPBYIO OYEPEIb HAITMOHAIBHBIX U MMPUPOJTHBIX TTAPKOB.

h) Ha MHOTHX TEppUTOPHSIX SKOJIOTHYCCKUN TYpHU3M MOXKET CTaTh
OTpacCIbIO CIeIaIu3aIu, IpEACTaBISS
KOHKYPEHTOCITIOCOOHYIO aJIbTEpPHATURY pa3pyIlaromeid mpupoy
XO35ICTBEHHOM JESITEIIbHOCTH.

1) Hamma crpana oOnagaeT OOIIMPHBIMH — TEPPUTOPHUSIMH  C
HETPOHYTOW HMPUPOION.

J) Pa3zBuTHE OKOJOTMYECKOTO TypuU3Ma TIOMOXET COXPaHHUTh
OPUPOJHYIO KPACOTY YHUKAIBbHBIX Tepputopuit Cubupmu.

4. Ilepesedume npeonodicenus Ha PyCcCKUll A3vlK, 00pawas BHUMAaHUe Ha
@yHKUUU uHDUHUMUBA.



a) I don’t remember when he was not the last to come.

b) You expect me to criticize the article, but I wouldn’t.

c) Don’t expect her to praise your work.

d) Here is the matter to be solved as soon as possible.

e) The only way of getting the best of an argument is to avoid it.

5. Ilepesedume npeonodicenus Ha pyccKull A3viK, 00pawas BHUMAaHUe Ha
Gopmul u hynxyuu cepynousi.

a) There is no harm in doing that.

b) I have not yet received an explanation for their postponing the
meeting.

c) Norman was not aware of your applying for the position.

d) We have no intention of restricting your right to join any trade
union.

e) We avoided asking her questions.

3aoanue 6. llepesedume npeonodcenusi Ha PYCCKUL 53bIK, 00paujast
BHUMAHUE HA PopMbl U PYHKYUU NpULaAcmusl.

a) The house surrounded by tall trees is very beautiful.

b) Be careful when crossing a street.

c) There are many students in our group taking part in all kinds of
extra-curricular activities.

d) A letter sent from St. Petersburg today will be in Moscow
tomorrow.

e) The treaty having been signed, trade was at once resumed.

3aoanue 7. llepesedume npeonodgcenusi Ha PYCCKUll 53blK, 00paujast
BHUMAHUE HA MUNBL YCTIOBHBIX NPEOONHCEHUII.

a) Were we on holidays now, we would go to the countryside.

b) If I knew the subject well, | wouldn't worry about the exam.

c) If you were luckier, you might get this position.

d) If I didn't know you, | would not trust you.

e) | should not have been late yesterday, if my watch had been
right.
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1. I[Ipouumaiime u nepegeoume nUCbMeHHO MEKCM.

MACARONI PRODUCTS



Italy is generally considered as the original home of macaroni

products. Certainly it is the country in which macaroni products have
been and are still most popular, but their manufacture and use seem to
have started in China or Japan.
Macaroni products are produced from the semolina or hard wheat flour.
So they are valuable, cheap and tasty food. They are acceptable and
quickly digested. One pound of dried macaroni provides approximately
1,600 calories.

Italy is a country in which macaroni products are most popular. No
Italian would doubt the importance of macaroni products.

The main macaroni products are: vermicelli, spaghetti, noodles,
specialties and others.

Vermicelli is the macaroni product with the smallest diameter
ranging from 1/50 in. to 1/20 in. Italians call the vermicelli “Capelli
d’angeli” (Angel’s Hair). Vermicelli is easy to manufacture and dry.
Vermicelli is generally cut into length of about 10 in. and then twisted
into curls. It is rarely sold straight length.

Spaghetti is the most popular macaroni product with a diameter of
about 1/15 in. and a length of 10, 20 or30 in. Most spaghetti is straight.
It is sometimes short cut to about 1 or 2 in. long.

Noodles are solid ribbons with a thickness of about 1/20 in. and of
different widths. Narrow noodles are of 1/20 in. Broad noodles may
have width up to 2 in. and even 1 in. Noodles may be straight scattered
or twisted like vermicelli. The length of straight noodles is 10, 20 or 30
in. Twisted noodles are usually about 10 in. Scattered noodles are
shorter having length from 4 to 8 in.

Specialties are small solid macaroni products made for soup. They
usually have shapes of letters, numbers, stars, melon seeds and others.

2. Omeemovme NUCbMEHHO HA BONPOCHL NO MEKCHLY.

a) What raw materials are usually used for production of
macaroni?

b) In what country are macaroni products most popular?

c) What kind of macaroni products called spaghetti?

d) What kind of macaroni products is called noodles?

e) What kind of macaroni products do we call specialties?

f) What macaroni products are produced in Russia?

3. llepeseoume nucobmeHHO NPeONOJCeHUs HA AHIUUCKULL S3bIK,
UCNONBL3YA IeKCUKY mekcma u3 3adanus 1.



a) MbI JTFOOMM MakapoOHHBIC HM3JCIHS M YIOTPEOIsieM UX OYCHb
4acTo.

b) MakapoHbI — 3TO IIEHHBIH, JICIICBBIA U BKYCHBIA MTPOTYKT.

C) MakapoHHbIC M3JCIUs MMPOU3BOJIATCSA U3 KPYIMYaTOd MYKH WJIH
U3 MYKH TBEPAOU MIIEHULIBIL.

d) MakapoHbl 0COOCHHO TTOMYJISIpHBI B MTamuu.

e) Uranus cuurtaercs pouHON MaKapOHHOHN MPOMBIIUICHHOCTH.

f) Mmenno B Mrannu MakapoHHOE MPOU3BOACTBO Pa3BUIOCH PaHO.

g) 3aTeM OHO IIPOHHUKIIO B APYTHE CTpaHbl EBPOIIBI.

h) OcHOBHBIE MaKapOHHBIC HW3JCIUS CICAYIOIIUE: BEPMHUILCb,
CIIareTTH, JIAMIA U CIEHAIbHBIE CYTIOBBIE 3aCHINKHU.

1) B Poccuu BBICOKO pa3BUTO MaKapOHHOE IMPOU3BOJICTBO.

J) ExxeromHo ™Mbl TPOM3BOIUM  THICSYM TOHH  Pa3IMYHBIX
MaKapOHHBIX U3ICIINM.

4. Ilepeseoume npeonodicenust Ha pyccKuil s3ulK, 00pawias eHUManue Ha
QyHKYuU uHuUHUMUBA.

a) He agreed to buy a new car.

b) The question is easy to answer.

c) The man asked me how to get to the airport.
d) Excuse me, may | ask you a question?

e) Why did you pretend to eat my hamburger?

5. Ilepesedume npeonodicenus Ha pycCKUll A3vlK, 00pawyas 6HUMAaHue Ha
Gopmul u hynxyuu cepynous.

a) | can't imagine Peter going by bike.

b) I look forward to seeing you at the weekend.

c) Excuse me being late.

d) He could not help telling the results of the negotiations.

e) It is worth while having all the data together before discussing
them.

6. Ilepeseoume npeonodicenuss Ha pyccKull A3vlK, 00pawas GHUMAaHUe HA
gopmul u hynxyuu npuwacmusl.

a) | heard my mother talking on the phone.

b) My uncle always has his car washed.

c) We stood waiting for the taxi.

d) Looking down from the tower we saw many people walking in
the streets.



e) For the moment the shop was empty, the mechanic having
disappeared into a room at the back.

7. Ilepesedume npeonodicenus Ha pyccKull A3vlK, 00paujas 6HUMAHUE HA
MUnNvl YCLOBHBIX NPEOJIONHCEHU.

a) If you dive into this river, you will hurt yourself.

b) If the sun shines, the children will play outside.

c) If you helped your grandma, | would do the shopping.
d) Andrew would water the flowers if he stayed at home.
e) If he had come earlier, he would have met Tina.
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1. IIpouumatime u nepegeoume NUCbMeHHO MEKCM.

MILK AND DAIRY PRODUCTS

For centuries milk has been recognized as an indispensable food
for mankind. Milk contains all the food constituents required in the
human diet and in essentially the proper proportions. First of all, milk
supplies proteins of exceedingly high quality. Milk also supplies
amounts of calcium, which is often deficient in the human diet. Besides,
milk is an excellent source of the vitamins necessary to health. Milk is
used for producing many dairy products, such as cream, butter, cheese,
ice-cream, condensed milk, skim milk and fermented milk.

Butter is a highly concentrated fat food and contains very little
amount of other milk constituents. Butter contains between 81-84
percent of butterfat, a small amount of salt and less than one percent of
proteins. Butter is chiefly a source of energy, supplying 3,410 calories
per pound. In addition, butter is an excellent source of vitamin A.

Cheese consists of a concentration of the milk solids chiefly casein
and butter fat. It the cheapest source of animal protein which is used for
human food. Besides, cheese is an excellent source of calcium,
phosphorus and other minerals.

Ice-cream is produced of milk and cream. All the constituents of
milk are present in ice-cream in concentrated form. Ice-cream contains
60-69 per cent of water. It contains sugar. It may be added to such
materials as eggs, gelatin, fruits, nuts, chocolate and others which add to
it food value. Thus, ice-cream contains a rich supply of the food
nutrients.

Condensed milk and dry milk contain all the food constituents of
milk in a highly concentrated form.



Skim milk contains all the solids of milk excepting the butter fat.
Skim milk is an excellent source of animal protein of high quality and
the minerals-calcium and phosphorus. It contains some proportion of
lactose. Skim milk is an excellent food for man and for young growing
animals.

Fermented milks are produced from the whole milk by using
special microorganisms. The principal product formed in the
fermentation is lactic acid. Most of the fermented milks are considered
to be especially healthful. Some of them contribute desirable types of
bacteria which compete with undesirable bacteria which are in intestinal
tract and which produce toxic products.

2. Omeemvme NUCbMEHHO HA 60NpPOCHL NO NMEKCny.

a) What is milk?

b) What dairy products are produced of milk?

c) What does butter contain?

d) What is cheese?

e) What varieties of milk are produced in Russian plants?

3. llepesedume nNUCLMEHHO NPEONONCEHU HA AHSTUUCKUU  A3bIK,
UCNOABL3YA IeKCUKY mekema u3z 3adanus 1.

a) Mosounsle  MPOAYKTBI ~ OOraThl  XKUpamMH, OEIKOM |
MUHEPAJIBHBIMU COJISIMH.

b) Mb1 3HaeMm, 4YTO TacTepH3aIUsl MOJIOKA TIPUMEHSICTCS IS
pa3pyImeHus BCEX MUKPOOPTaHU3MOB, HAXOSAIINXCS B HEM.

C) MoJoko yiydIaeT Ka4ecTBo XJieoa.

d) Mojioko JerKo 00€3KUPUBACTCS, €CIIM IPOIYCTUTh €ro 4epes
cemaparop.

e) CeIp IPOU3BOJUTCS U3 MOJIOKA.

f) M3BecTHO, 9TO MacCIO IPOU3BOJIST U3 CIIUBOK.

g) Coinp n00aBASIOT B Macjo, YTOOBI MPOJUIUTH COXPAHHOCTH
Ka4yeCTBa U IPHJIATh MPUATHBIA apoMar.

h) Comp, ucionp3yeMas B Maciie, T0KHA ObITh YHCTON M MEITKOM.

1) S cunTaro, 9YTO 3TO MOJIOKO CJIHMIIKOM KHMCIIOE ISl KATISTUCHHUS.

J) DTo Maciio CIMIITKOM MPOTOPKIIOe, YTOOBI MCIIOIh30BaTh €TI0 B
TecTe.

4. Ilepeseoume npeonodiceHus Ha pyccKull s3vik, 00pawas 6HUMAaHUe HA
QyHKYyuu uHuHUMUBA.

a) We decided to run through the forest.



b) The teacher expected Sarah to study hard.

c) | learned to ride the bike at the age of 5.

d) Don't worry. I'll remember to call you tonight.
e) They invited me to come.

5. Ilepesedume npeonodicenus Ha pyccKull s3vik, 00pawas BHUMAaHUe Ha
Gopmul u hyHxyuu cepynousi.

a) She doesn't mind working the night shift.

b) Are you thinking of visiting London?

c) Do you think it's worth buying it?

d) There is high probability of their being invited to the congress
as special guests.

e) We’ll probably think of trying another approach in this matter.

6. I[lepesedume npednodicenusi Ha pyCCcKull A3viK, 0oOpawyas BHUMaHue Ha
@opmbl u pyHKYUU npuYacmusl.

a) Everybody looked at the dancing girl.

b) The little plump woman standing at the window is my
grandmother.

c) The man playing the piano is Kate's uncle.

d) A fish taken out of the water cannot live.

e) The sun having set an hour before, it was getting darker.

f) Taking a dictionary, he began to translate the text.

7. Ilepeseoume npeonodicenusi Ha pyccKull A3blK, 0Opauias HUMAHUE HA
Munsl YCa08HBIX NPEONOHCEHU.

a) Richard will walk to school if he misses the bus.

b) Emily will buy the cola if you pack the picnic basket.

c) If she had 5 pounds more, she would buy herself this T-shirt.
d) If they offered me the job, I would take it.

e) If I had seen you, | would have talked to you.

Bapuanm 18
1. Ilpouumaiime u nepegedume nuUCbMeHHO MEKCM.
TEA

Tea is the most popular beverage of the peoples of China, Japan,
Russia and Great Britain. It is made from the dried leaves of the
cultivated tea-plant.



The tea-plant is an evergreen shrub which, when wild, may grow to
the height of thirty feet. But when under cultivation it is so trained and
pruned, that it is generally not more than four or five feet high.

The plant is not raised from slips, but from the seed. The leaves are
good for plucking when the tea-plant is three years old, and it yields the
largest quantity of leaves when it has reached the age of eight years.

There are many names for different kinds of tea: but there is only
one kind of tea-plant. The difference in the quality and character of the
leaves arise from the different soils the plant may be grown in, the
different climates that play upon it, the different times at which the
leaves are picked and the different ways in which the leaves are “cured”
or dressed.

The tea-plant grows in a most soil-commonly stony or at the foot
of mountains and rocks, which face the South.

The first picking takes place in the month of April. It consists of
very young leaves and of buds just beginning to burst into leaves. These
very young leaves give a tea of the finest quality. The little shrubs
quickly put out leaves again; and the second picking takes place in May.
This is the crop, which combines the best quality with the largest
quantity of leaves and is, therefore the most important crop of the year.

The third crop is picked about in the middle of June, but the leaves
from this crop are much coarser and of inferior quality. The fourth crop
Is gathered in August or September; and these leaves are large and
coarse, have a bitter and woody flavour.

There are two basic kinds of tea: Black and Green. They could be
produced from the same bush, for it is the method used to treat leaves
after picking that makes the tea different.

Tea should be kept tightly covered and should not be exposed to
quick changes of temperature. It absorbs odour readily.

Black — A fermented tea, in which the leaves are withered
immediately after picking. Then the leaves are rolled so as to liberate the
juices and start fermentation. The leaves are rolled again and are “fired”
or dried to drive out all moisture and stop the fermentation. In this
process the leaves, which were green when picked and copper-coloured
after fermenting, turn back. Black tea is the most popular type.

Green — An unfermented tea, sterilized in live steam or hot pans to
destroy the oxidizing agents in the leaf. Then it is rolled and “fired”. The
liquor from these leaves is light amber green, with delicate flavour.

2. Omsemvbme NUCbMEHHO HA 60NpPOCHL NO NMeEKCny.



a) What is tea?

b) What raw material is used for making tea?

c) Is tea cultivated in Russia?

d) In what part of Russia is tea grown?

e) How many crops do tea shrubs yield a year?

f) Which crop of tea-leaves yield the best quality tea?

3. Ilepeseoume nucbMeHHO NpPeONONHCeHUs HA AHRTUUCKUU S3bIK,
UCNOb3YSL IeKCUKy mekema u3z 3aoanus 1.

a) Yait — aTo Oe3ankoroiabHbIi HaruTOK (SOft drink).

b) Yaii n3roraBauMBacTCs U3 CYXMX JIMCThEB YaiHOTO KyCTa.

C) Pogunoii yas cunraror Kuraid.

d) Yaii BeipamuBaetcs B [ py3umn.

e) YaiiHble KyCTHI 1al0OT HauOOJIbIIee KOJIMUECTBO JINCTHEB, KOTA

UM § JIeT.

f) Yaiineiii muct cobuparor 4 pasa B rojJl — B anpesie, Mae, HIOHE U
aBTyCTE.

g) I3 JucTheB MEpBOTO ypoKas HM3TOTOBJISACTCS dYail BBICIIETO
copra.

h) HanGomnbimee pacnmpocTpaHeHHE WMEIOT YEpHBIC, a 32 HHUMH
3€JIEHBIEC YaU.

1) Poccus Takke MMIIOPTHPYET Yail U3 APYrUX CTpaH — AHIJIHUH,
Nungun, Kutas, Llennona u mp.

J) U3 3arpaHn4HBIX Y4€pHBIX YacB IMIUPOKO HM3BECTHBI KHTAKWCKHE,
LIEUJIOHCKHUE U UHIUMNCKHUE.

4. Ilepesedume npednoxcenus Ha pycckull s3vlK, 0Opauias eHUMAanue Ha
@yHKYUU uHDUHUMUBA.

a) We decided to buy a new car.

b) They've got some work to do.

c) He'd like to fly an aeroplane.

d) The plan of our work will be discussed at the meeting to be held
on May 25.

e) To walk in the garden was a pleasure.

f) Jane remembered to have been told a lot about Mr. Smith.

5. Ilepesedume npeonodcenus Ha pyccKull sA3viK, 00pawas 6HUMAaHUe Ha
@opmbl u PyHKYUU 2epyHOUL.

a) Peter gave up smoking.
b) I enjoy writing picture postcards.



c) They objected to the talks being held without all the parties
represented.

d) Do you think it’s worth while beginning this project without
waiting for the confirmation to arrive?

e) Such result may be accounted for by their having started the
experiment in the middle of the year.

6. [lepesedume npednodicenuss Ha pyCCcKull A3viK, 0oOpawas BHUMaHue Ha
@opmbl u QyHKYUU npuyacmusl.

a) Being busy, he postponed his trip.

b) Having been shown the wrong direction, the travellers soon lost
their way.

c) The room facing the garden is much more comfortable than this
one.

d) Having descended the mountain they heard a man calling for
help.

e) The weather being cold, he put on his overcoat.

7. Ilepesedoume npeonodicenusi Ha pyCcKull A3blK, 00paujas 6HUMAHUE HA
Munsl YCI0BHBIX NPEONOHCEHUI.

a) If the weather is fine, we shall play outside.

b) If you ring me up, | shall tell you something.

c) You would have summer holidays from June till August if you
lived in the USA.

d) We would sell the bike for 20 Euros if Ron repaired it.

e) If it had been warmer, we would have gone swimming.

Bapuanm 19

1. Ilpouumaiime u nepeseoume NUCbMEHHO MEKCM.
POTATOES

The white or Irish potato is one of the most important food plants
of the world. It was brought to Europe from America. The potato was
introduced into Europe soon after 1580 by the Spaniards and by the end
of the seventeenth century it had spread all over Europe and the British
Isles.

The potato is an erect, branching, more or less spreading annual
from 2 or 3 ft. in height. The flowers are white, yellow or purple, while
the fruit is a small brownish green or purple inedible berry.



Potatoes are adapted to many soils and many climates. In fact they
are grown the world over, except in low tropical regions. Cool moist
climate, with a mean annual temperature of 29°C and a rich light soil are
favourable for potato growing.

Uniform moisture during the time of tuberization plays an
important role in determining the number of tubers formed. Uniform
moisture after tuber formation is an important factor in determining the
development of tubers, especially their size, smoothness and shape.

Potato crops are classified according to time of harvest as early,
intermediate and late.

The late or main crop comprises about 80 per cent of the total
production. Approximately two-thirds of the quantity is stored in autumn
for the use during winter and spring. The late potato is therefore of much
greater economic importance than the early and intermediate crops. The
late crop is grown chiefly in the northern regions of Russia because of
favourable climatic and soil conditions. The late crop potato is raised for
consumption and for seed stock.

Potato is used as food not only for people but as fodder for animals
too. Besides, potato is an industrial crop and is used as a raw material for
production of starch and alcohol.

Harvesting. The date of digging potatoes should be influenced
largely by the condition of the crop. The tops should be dead and the
tubers should be thoroughly hardened so that the skin will not peel
easily. Potatoes should be picked up within a few minutes after digging
and placed in the shade when they are dug during hot weather. Potatoes
exposed to bright sunshine will rot quickly in storage.

More attention needs to be given to the prevention of mechanical
injuries at the time of harvest. Skinned bruised or cut tubers will shrink
more rapidly than sound ones. Also, disease — producing organisms may
enter injured potatoes and cause decay. Allowing potatoes to mature
before digging will help to prevent mechanical injury.

Notes: low tropical regions - cambie Tponu4eckue paioHbI (IITUPOTHI) C
HU3KUM
O0apoMETpUUECKUM JIaBJICHUEM
uniform moisture - paBHOMEpHOE KOJIHUYECTBO BIIar
adequate moisture - moCTaTOYHOE KOJIMYECTBO BJIArU
the set - cTpykTypa, I0THOCTH, (hopMa
prevention of mechanical injuries - mnpemoxpaHeHue OT
MEXaHUYECKHX MOBPEKICHUN



2. Omsemvbme NUCbMEHHO HA 60NpPOCHL NO NMeEKcny.

a) What is potato?

b) Where was potato originally cultivated?

c) Who brought potato to Europe?

d) What conditions are favourable for potato growing?
e) How are potato crops classified?

f) What is produced of potato?

3. Ilepeseoume nucoMeHHO NpPeONONHCeHUs HA AHTUUCKUU S3bIK,
UCNONBL3YA IEKCUKY meKkcma u3s 3adanus 1.

a) Kaprodenb — 3T0 npo10BOJILCTBEHHAS KYJIBTYpA.

b) Kaprodens B Poccun BeIpanuBaeTcsi B 00JIBIIOM KOJIHUYECTBE.

) Kaprodens ncronb3yeTcs Kak IPOIYKT MATAHUS HE TOJIBKO JIJIS
JIOJICH, HO M KaK KOPM JJISl CKOTA.

d) Kaprodens sBaseTcs Takke TEXHHYSCKOHN KYJIbTYPOH.

e) OH HCIOIB3yeTCs AJIS MMPOU3BOACTBA Kpaxmalia U CIUPTA.

f) Kaprodenp kimaccupuiupyercss B 3aBUCHUMOCTH OT BpPEMCEHHU
yOOPKHM €ro: paHHUH COPT, CPEIHUIN COPT U MO3IHUHN COPT.

g) [Mo3nuuii copt coctaBsieT nmpumMepHo 80% oOIeH IpoaYKIHH.

h) JIyuamme Bcero kaprodenb cieayeT youparhb, Korga 00TBa yxke
cyxas.

1) Kaprodenb, npeaHasHaueHHBIA ISl XpPaHCHHS, JTOJDKCH OBITH
3JI0POBBIM.

4. Ilepeseoume npeonodiceHus Ha pyccKull sA3vlK, 00pawas 6HUMAaHUe Ha
@yHKYyuU uHuHUMUBA.

a) He proved to be one of the cleverest students at our Institute.

b) He knew himself to be strong enough to take part in the
expedition.

c) To see is to believe.

d) He is sure to enjoy himself at the disco.

e) To tell you the truth, this company has a very stable position in
the market.

5. Ilepeseoume npeonodicenus Ha pyccKull s3vik, 00pawas 6HUMAaHUe HA
@opmbl u pyHKYUU 2epyHOUL.

a) He talked without stopping.

b) Some people can walk all day without feeling tired.

c) Living in little stuffy rooms means breathing poisonous air.
d) Iron is found by digging in the earth.



e) There are two ways of getting sugar: one from beet and the
other from sugar-cane.

6. I[lepesedume npednoxcenusi Ha pyCCKull sA3viK, 00paAWaAs 6HUMAaHUe HA
@opmbl u QyHKYUU npuyacmusl.

f) He saw his friend going out with Sue.

g) The bus crashed into the blue car driving down the hill.

h) Peter hurt his leg doing karate.

1) The umbrella found at the bus stop belongs to John Smith.
J) And the wind having dropped, they set out to walk.

7. Ilepesedume npeonodicenusi Ha pyCccKull A3blK, 0Opauias HUMAHUE HA
MuUnsl YCA08HBIX NPEONOHCEHU.

a) Fred will answer the phone if his wife has a bath.

b) If Claire wears this dress at the party, our guests will not stay
any longer.

c) If the steak was not so hot, we would eat it.

d) What would you do if it rained?

e) If he had not failed his driving test, his parents would have lent
him their car.

Bapuanm 20
1. Ilpouumaiime u nepesedume mexcm.

PRODUCTS AND BRANDS

What is a product?

Marketing theorists tend to give the word products very broad
meaning, using it to refer to anything capable of satisfying a need or
want. Thus services, activities, people (politicians, athletes, film stars),
places (holiday resorts), organizations (hospitals, colleges, political
parties), and ideas, as well as physical objects offered for sale by
retailers, can be considered as products. Physical products can usually be
augmented by benefits such as customer advice, delivery, credit
facilities, a warranty or guarantee, maintenance, after-sales service, and
SO on.

Brand name

Some manufacturers use their name (the ‘family name') for all their
products, e.g. Philips, Colgate, Yamaha. Others, including Unilever and
Procter & Gamble, market various products under individual brand
names, with the result that many customers are unfamiliar with the name



of the manufacturing company. The major producers of soap powders,
for example, are famous for their multi-brand strategy which allows
them to compete in various market segments, and to fill shelf space in
shops, thereby leaving less room for competitors. It also gives them a
greater chance of getting some of the custom of brand-switchers.

Product lines & Product mixtures

Most manufacturers produce a large number of products, often
divided into product lines. Most product lines consist of several
products, often distinguished by brand names, e.g. a range of soap
powders, or of toothpastes. Several different items (different sizes or
models) may share the same brand name. Together, a company's items,
brands and products constitute its product mix. Since different products
are always at different stages of their life cycles, with growing, stable or
declining sales and profitability, and because markets, opportunities and
resources are in constant evolution, companies are always looking to the
future, and re-evaluating their product mix.

Line-stretching & Line-filling

Companies whose objectives include high market share and market
growth generally have long product lines, i.e. a large number of items.
Companies whose objective is high profitability will have shorter lines,
including only profitable items. Yet most product lines have a tendency
to lengthen over time, as companies produce variations on existing
items, or add additional items to cover further market segments.
Additions to product lines can be the result of either line-stretching or
line-filling. Line-stretching means lengthening a product line by moving
either up-market or down-market, i.e. making items of higher or lower
quality. This can be carried out in order to reach new customers, to enter
growing or more profitable market segments, to react to competitors'
Initiatives, and so on. Yet such moves may cause image problems:
moving to the lower end of a market dilutes a company's image for
quality, while a company at the bottom of a range may not convince
dealers and customers that it can produce quality products for the high
end. Line-filling - adding further items in that part of a product range
which a line already covers - might be done in order to compete in
competitors' niches, or simply to utilize excess production capacity.

2. [lucomenno omeemovme Ha 60NpPOCyHL.

a) Why do the big soap powder producers have a multi-brand
strategy?



b) Why do companies' product mixes regularly change?

c) What factors influence the length of companies' product lines?
d) What are the potential dangers of line-stretching?

e) Why might companies undertake line-filling?

3. Hauoume 6 mexkcme cnosa u evipajrxceHus, KOMOPbIM
coomeemcmeyiom cieoylowue onpeoeieHus.

a) the possibility of paying for a product over an extended period,;

b) a promise by a manufacturer or seller to repair or replace
defective goods during a certain period of time;

c) asurface in a store on which goods are displayed,;

d) consumers who buy various competing products rather than
being loyal to a particular brand;

e) the standard pattern of sales of a product over the period that it
IS marketed;

f) the extent to which an activity provides financial gain;

g) possibilities of filling unsatisfied needs in sectors in which the
company can produce goods or services effectively;

h) the sales of a company expressed as a percentage of total sales
in a given market;

1) the set of beliefs that the public at large holds of an
organization;

J) asmall, specialized, but profitable segment of a market.

4. Ilepeseoume npeonodicenus Ha pyccKull sA3viK, 00pawas 6HUMAaHUe Ha
@yHKYyuu uHuHUMUBA.

a) | felt him put his hand on my shoulder.

b) This writer is said to have written a new novel.
c) They watched the boy cross the street.

d) To advertise in magazines is very expensive.

e) My parents wanted me to be home at 11 o'clock.

5. Ilepesedume npeonodicenus Ha PycCKull s3vlk, 00pawas BHUMAaHUe Ha
Gopmol u hynxyuu cepynous.

a) Avoid making silly mistakes.

b) I dream about building a big house.

c) In dealing with statistical data it is necessary to have all the
factors involved.

d) Would you mind our taking part in the discussion?



e) The manager insisted on all the employees getting bonuses.

6. Ilepeseoume npeonodicenuss Ha pyccKuil A3vlK, 00pawias GHUMAaHUe HA
gopmul u hynxyuu npuwacmusl.

a) The people drove off in a stolen car.

b) A person taking a sun-bath must be very careful.

c) The dress bought at the department store was very beautiful.

d) The people dancing in the street are all very friendly.

e) The weather having changed, we decided to stay where we
were.

7. Ilepesedume npeonodicenusi Ha pyCccKull A3blK, 0Opauias HUMAHUE HA
MuUnsl YCA08HBIX NPEONOHCEHU.

a) If we surf the Internet, we will find a lot of information about
Loch Ness.

b) If we send an invitation, our friends will come to our party.

c) If you used a pencil, the drawing would be perfect.

d) The children would be happy if he taught them English.

e) If my uncle had told me the way to his office, | would not have
arrived so late.

5. CAMOCTOSATEJBbHAA PABOTA CTYIAEHTOB

Jonoannumenvuvle 3a0aHuUA
ona cmyoenmoe 1 Kypca co cpokom ooyuenusn 5,5 u 6 1em

Beinmomuuthk ycTHBIM TiepeBosi 10 TEKCTOB 1O BBIOOPY CTYIEHTA.
TexcTel BbIOMparOTCa M3 OaHKa 3aJaHUN KOHTPOJIBHOM paboThl Nel,
3amanus Nel — 20

Jlononnumenshole 3a0anus
01 CHy0eHm o8 2 Kypca co cpoKom ooyuenus 5,5 u 6 1em
u 1 kypca co cpokom ooyuenusn 3,5 u 4 zooa.

[IpounTaTh W TMEpPEeBECTH BCE TEKCThl W3 JPyTHMX BapUAHTOB
KOHTPOJBbHOU paboThl Ne2 1yl JAHHOTO HAIpaBJICHUS MOJATOTOBKU
(Bcero 4 Tekcra).

CocTaBUTH OMOPHBIM KOHCHEKT TEKCTOB U MOATOTOBUTHCS K Oecene
0 U3yYEHHOMY MaTepHuary

6. CIMCOK UCITOJIb3YEMOM JUTEPATYPbI
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